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Blatchford’s 
For Greater Profits in 1950 


BLATCHFORD'S VITADINE BLATCHFORD'S VITADINE 
aukegan,fiinois. 
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» \ LL through 1950 Blachford's Vitadine will be the Star Performer 
for feed mixers everywhere. For Blatchford's Vitadine is the easy, 
satisfying, guaranteed way to incorporate those hard-to-mix 
ingredients in feeds—it's the labor-saving, time-saving supplement 
that assures even distribution of all essential nutrients, no matter 
how minute the requirements. Join the hundreds of successful feed 
manufacturers who are profiting from Blatchford's specialized formula 
service and from Blatchford's tested sales and advertising programs. 
Be sure that your feeds contain the accurately mixed 
ingredients which spell Satisfaction for your customers 
—and Profit for you—ask your Blatchford distributor 
for complete information about Blatchford's Vitadine 


BLATCHFORD'S VITADINE BLATCHFORD'S 


or write the Blatchford plant nearest you today! 


Main Plant and Offices WAUKEGAN, ILL. 


ords Midwest Plant Des Moines, lowa 


West Coast Division — Nampa, Idaho 
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Feed manufacturers know that good feeds build sales, satisfied customers and increased 
production records. But, it’s what you build into your feeds that counts. Scientific 
knowledge and proper formulas are important . . but it also takes good ingredients and 
adequate vitamin and mineral fortification to turn out rations that are nutritionally 
complete. When choosing a Vitamin A and D supplement, don’t take chances. That's 


why many feed manufacturers select. . 


White's 


CLO-TRATE COD LIVER OIL 


With Added Vitamin A and D Concentrates 


Like all White Laboratories’ products, you can depend upon CLO- 
TRATE. Its potency is guaranteed .. its quality assured. Fairly priced 
and available in popular potencies to meet your formula requirements. 


a For poultry rations requiring 
only Vitamin D, we suggest: 


CLO-TRATE 
“DRY D” 


activated animal sterol in dry, free-flowing 
edible powder. Containing not less than 
900,000 A.O.A.C. units Vitamin D; per pound 
a (2,000 units per gram). 


Distributors in Southern, Midwestern and 
Southwestern States for 


FLEISCHMANN S IRRADIATED 
DRY YEAST (FIDY) 


Vitamin D, for the effective, economical 
fortification of four-footed livestock feeds 
Available in several potencies. 


If it’s from White, it’s right?! 


NEWARK 7 
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NEW JERSEY, U. 


Mr. Gadus Morrhua Is Convinced 
r. WaGUS ee 


e Recognized for its ‘Natural’? B-Complex 
Vitamins 


e As called for in the "Connecticut Formula”’ 


e Double Vitamin Guarantee (Riboflavin and 
Pantothenic Acid) 


NATURAL RIBOFLAVIN guaranteed at various potencies 
as required. 


PANTOTHENIC ACID tested and guaranteed at specific 
levels. 


VITAMIN B-12 rich source of this new and increas- 
ingly important vitamin. 


OTHER "NATURAL" B VITAMINS—Niacin assays about 
100 micrograms per gram. 


Choline ranges from 1,500 to 2,200 micrograms 
per gram. 


Also a good source of Biotin, Folic Acid and Pyridoxine. 


CHEMICAL ANALYS!S — Protein ranges from 18% to 22%. 
There is only a trace of Fat, while the Fibre will not run 
over 1.5%. 


rexTure—lIt is granular, free-flowing and mechanically 
sound. 
AVAILABILITY 


This is your lowest cost “package” of natural B-Complex 
vitamins. May we take care of your immediate and future 
requirements? 


Liberal samples cheerfully furnished. 


PUBLICKER INDUSTRIES 


1429 WALNUT ST., PHILADELPHIA 2, PA. 


e4e 


Se hd he or this free informa- : 
tive booklet on the "PACO FACTOR" . 
IN HIGH EFFICIENCY FEEDS for 
Poultry, Turkeys, Swine and Calves. 


INC LARGEST PRODUCERS OF 
BUTYL PRODUCTS IN U.S. 


Phone: LOcust 4-1400 — Feed Sales Departme:! 
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ON THE COVER — February 
brings to mind the birthday of 
Abraham Lincoln, one of the 
best loved of all American — 
presidents. Not as well known 
as the Lincoln Memorial in | 
Washington or the Saint-Gau- 

dens statue in Chicago is this 

monument which marks his final - 
resting place at Springfield, III. _ 
{Photo by Louis Williams) ; 
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$400,000 


° ing 
Gentlemen: started first 
s S- 
dependae®? 50 
order tons 
over 100 constant 


Frank 


Ful-O-Pep may help you, too, 
build a more successful business! 


Yes, the Ful-O-Pep Dealership offers you great profit opportunity! For 
Ful-O-Pep builds dependable feeds for every type of poultry and livestock... 
feeds backed by popular radio advertising—the MAN ON THE FARM show 
on the Mutual Network... plus hard-selling ads in 60 top farm magazines. 
Ful-O-Pep offers you sales-building merchandising helps FREE. And Ful-O-Pep 
District Representatives are trained to help you build a more successful feed 
business. 

There are still localities where a Ful-O-Pep Dealership is available. So for 
more facts about the opportunity in YOUR community, write NOW to The 
Quaker Oats Company, Dept. B-1 6, Chicago 4,.Iil. 


annually! 


The Ful-O-Pep Dealership is a 
valuable profit opportunity! 
And Ful-O-Pep Poultry and 
Livestock Feeds help build 
steady, satisfied customers. 


Its lites is the 
FUL-O-PEP DEALERSHIP 


Yes ... friendly Frank Dooley climbed to the top rung 
of the ladder in a hurry . . . advancing from a drug- 
store clerk to a top-notch businessman in only 12 years. 


But Frank’s rapid climb wasn’t just luck. By keep- 
ing his eyes peeled as a youngster in the drugstore, 
he learned that “Quality merchandise builds repeat sales” 
. -- a slogan which later became his business motto! 


So in 1936, when he hit on the idea of opening his 
own feed store, he chose his merchandise wisely. His 
careful study pointed out Ful-O-Pep’s uniformity and 
dependability . . . Ful-O-Pep’s practical research ... 
and Ful-O-Pep’s hard-selling advertising. Frank con- 
tacted the Ful-O-Pep District Representative . . . and 
was able to get the Ful-O-Pep Dealership in San 
Angelo, Texas. 


His first order was only 50 sacks of Ful-O-Pep Feeds. 
But now, 13 years later, he ships over 100 tons a 
month ... and his feed store grossed over $400,000 
last year. Another prosperous business built on the Ful- 
O-Pep Dealership. 


THE QUAKER OATS COMPANY 


makers of dependable feeds for over 60 years 
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GUARANTEED D ANALYSIS 


VITAMINS. IMC. CHICAGO 21, S.A 


VITAMINS INC CHICAGO 21. lL USA 


VITAMINS. INC. CHICAGO 21 LLU SA 


ns 


YEARS OF EXPERIENCE ASSURES 
QUALITY VITAMINS AT ALL TIMES! 


The increasing vitamin deficiencies in grains and roughages 
have made the vitamins you add to your feeds more important 


Rudy 

has served the f 

trade for many 

can 

ur needs for 
itamins A&D and 
allied products. 


LOOK TO VITINC FOR than ever before! Today, you must be sure... not only of the 
QUALITY VITAMINS quantity, but also of the quality of your vitamins. All VITINC 
j e Products are subject to continuous assays in our own labora- 
VITINC DRY D.—For tories and the minimum labeled potencies are periodically 
Four-Footed Animals confirmed by neutral, recognized laboratories. 
e That’s why VITAMINS, INC. guarantees the potency of 
VITINC DRY D,—For its products; and has always guaranteed their quality for 
Poultry more than 14 years. You can depend on these vitamins, and 
a you can be sure of prompt deliveries from warehouse stock in 
. DRY STABLE Kansas City, Mo. 


e WRITE FOR FREE VITAMIN FOLDERS 
VITINC FISH LIVER A They present the latest information on Vita- 

Ad mins A & D requirements for poultry and live- 
VITINC A& D FEEDING stock and complete information on VITINC 


OILS—For Poultry Concentrates. 


CHICAGO 21, ILLINOIS. CHILLICOTHE, MO. j 
Pioneer Manufacturers. of VITAMIN Stock in KANSAS CITY, MO 
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Bellevue, Ohio 
2-8201 


Minn. 
Atlantic 0309 


| Edgewater, N. J. Sa 
Cliffside 6-1500 
Des Moines, lowa . 
4-7291 


Franklin 2- 3437 | Cleveland 5850 


long Beach, Cal. 
67-9530 


ADMINISTRATIVE OFFICES - BUFFALO 5, N. Y. 
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BEMIS 
MULTIWALL 
PAPER 
SHIPPING 
SACKS 


They’re tough and sturdy ...have plenty of 
reserve strength even when packed with such 
heavyweights as cement or fertilizer. They’re 
more than ample for feed, of course. 


Bemis uses top quality kraft paper. Each of the 
three or more plies has been tested for the kind 
of work it must do. So, there is never any ques- 
tion. It’s sure to do the job. 


Seven Bemis Multiwall Plants are ready to team 
up to give you service in an emergency or to 
provide a dependable source of supply. 
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The signs point the way to greater 
profits for you through repeat 

sales of Kellogg’s Processed Feeds. 
Farmers know that Kellogg 

Feeds build better farm stock -- 

help increase profits for them 

. . « Kellogg Feeds will do it for you. 


A full line of feed ingredients. 


When in the market contact us. 


MILLING 
COMPANY 


AIN EXCHANGE BLDG. 


GR 
MINNESOTA. 
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ALERS. 


Pick up your NE W PROCESS 


without driving 


TO ST. PauL 
maeasT TO HGWYS. 96, 36, 212 
ORTH TO HGWYs. 6 64 


(100 


ROBBINSDALE 


Minnesota Linseed’s newlarge capacity 
OIL COMPANY processing plant provides something more 
than top quality linseed meal. It also has a 
(65) convenient Northeast Minneapolis location. 
: Now your trucker can get in and back out on 
‘ieee the road in half the time it formerly took in 
downtown Minneapolis. Come in from North, 

(@) OLUMBIA 


South, East or West and avoid the traffic. 
Quick load-up . . . quick return. 


RIVER ROAD 


HEIGHTS 


LYNDALE AVE. 


*® NEW PROCESS COMES IN A LIGHT, 
NATURAL COLOR 


*& MEAL OR PELLET FORM 
* IT'S TOASTED—NOT ROASTED 
*% MORE PROTEIN—MORE VITAMIN B1 


UNIVERSITY AVE. 


BROADWAY 


. Wire. 


t LINSEED on cc. 


Quakes 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Geed Barley 
Maliing Barley 
Wheat Bran 
Wheat Middlings 
Rye Middlings 
Malt Sprouts 
Brewers Grains 
Linseed Meal 
Soybean Meal 
Oatfeod 


GRAIN EXCHANGE 


MILWAUKEE 


THE KIND OF SERVICE 

YOU CAN DEPEND UPON 
Let Ark Valley be your 
source for 17% and 
20% Dehydrated 
Alfalfa Meal .. . Guar- 
anteed "A" Content. 

Always uniform. 


Air Mail ... Write . . . Wire 


THE ARK VALLEY ALFALFA MILLS, INC. 


Hutchinson, Kansas 

MEMBER 

~ 

= 
anata National Hay Association 

? < Grain & Feed Dealers National Assn. 


Shellbuilder’s 
in the News pe 
with the NEW 


“H. P.” is a new inter- 
Size 


builder, especially designed for the average back- 
yard flock, where hens and pullets are not separated. 
How many of YOUR customers keep such flocks? 


Shellbuilder is pure reef oyster shell. It provides 
the calcium carbonate all poultry needs—increases 
egg production—builds stronger, healthier chickens. 
Shellbuilder is a low-cost, quick-turning item that 
builds steady business for dealers. 


For further information, write or wire— 


Shellbuilder Co. 


Cotton Exchange Building Houston 2, Texas 


Controlled Grinding is 
More Efficient Grinding 


The modern JAY BEE MILL, 
through its exclusive “Cons- 
tant Feed Control” can be 
easily adjusted, by the op- 
erator, to grind all kinds 
of grains, seeds, hay, 
bundled stuff, ete. Particle size can 
be determined and uniformly main- 
tained. Material volume into the 
mill is controlled, eliminating pow- 
er surges, slugging, and choking, 
which results in great saving of 
power costs. Grinding is done in 
Suspension over the hammers giv- 
ing screens, mill parts, belts and 
shafts a longer life . 


Take advantage of the 
greater grinding effi- 


with JAY BEE MILLS ARE AVAILABLE 


Write today for ad- FROM 5 to 200 HORSEPOWER 
ditional information. 


J. B. SEDBERRY Inc. 


Franklin, Tenn. Tyler, Texas 
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} PROVEN ways to Assure 


Healthier, Faster-Growing Animals 


Schenley's Pro - Gra - Flav 
(processed grains with 
solubles), for small live- 
stock and poultry. Re- 
placement for dried milk 
products. Contains any 
amount of riboflavin de- 
sired from 4 to 45 milli- 
grams a lb. 


Schenley’s Soludri (distil- 
lers solubles dried), the 
booster ingredient with 
complete balanced B-G 
Complex of vitamins. 
Soludri in your feed in- 
sures a high plane of 
nutrition for efficient 
production of animals 
and animal products. 


Schenley's Distillers Dried 
Grains. High in TDN, 
rich protein and fat con- 
tent. A fine feed supple- 
ment especially valuable 
for dairy, beef cattle and 
sheep. 


OTHING contributes more toward 

healthier, faster-growing animals than 
the three fine feed supplement ingredients 
listed on the left. Made by Schenley and 
tested and proven by impartial University 
laboratory tests—they are designed to nourish 
and promote the growth and health of all 
farm animals. 


Be sure to include one of these health-and- 
growth giving ingredients in your feed. Pro- 
Gra-Flav (processed grain with solubles); 
Soludri (distillers solubles dried); and Schen- 
ley’s Distillers Dried Grains. They’re ail 
tested and proven. 


SCHENLEY DISTILLERS, INC. 
CINCINNATI 2, OHIO 
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Let ARCADY FEEDING PROGRAMS do it for you! 
Sell feeding programs... not just bags of feed. 


ARCADY has a tested, farm proved feeding 
program for every class of livestock and 
poultry. These feeding program booklets are 
well illustrated, with specific directions 

on care, management, breeding and feed. 
Be ready for CHICK TIME. Write for the 
ARCADY FIVE POINT POULTRY PROGRAM. 
Sell the ARCADY FIVE POINT POULTRY 
PROGRAM when you sell ARCADY 

CHICK STARTER, and you’ Il build steady 
customers right on through laying season. 


ARCADY FARMS 


MILLING COMPANY 
223 West Jackson Blvd. + Chicago 6, Illinois 
ARCADY IS THE HOUSE OF QUALITY with 


“‘A Feed and Feeding Program for 
Every Farm Need.”’ 


A FEED FOR EVERY NEED © PROMOTIONAL IDEAS AND HELPS © PROVED 
FEEDING PROGRAMS ¢ ADVERTISED BRAND © PERSONAL SERVICE 
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Alfalfa Industry Growing 


Better Teamwork Need to Solve Mutual Problems 


@ AS the representative of an industry 
which uses by far the largest percent- 
age of dehydrated alfalfa meal in this 
nation, I am frank to admit that I was 
very pleased to receive an invitation 
from your secretary, Lloyd Larson, to 
appear on this program. 


Because the feed industry is your 
biggest and best customer, I feel our 
two industries should work together 
very closely in solving problems of 
mutual nature. It is in this spirit that 
I wish to discuss several phases of our 
business relationship. 

It seems to me that the emphasis in 
the sale of dehydrated alfalfa meal 
should be placed on its relative im- 
portance as a mixing ingredient in- 
stead of on its singular value when 
sold in smaller quantities directly to 
livestock and poultry feeders. 


I would like to encourage those who 
are responsible within your organiza- 
tion in developing public relations pro- 
grams to keep this point particularly 
in mind. I think it would be far better 
for you to work with the feed manu- 
facturing industry helping us utilize 
more of your product than it would be 
to develop sales campaigns and attempt 
to sell alfalfa meal direct to feeders as 
a single ingredient. 

Let me cite two illustrations of oth- 
er industries who have had different 
view-points in regard to working with 
the feed manufacturing industry in 
developing the sale of their products. 
The soybean industry has been very 
conscious of the fact that we use 75 
per cent to 80 per cent of their entire 
cutput. It is true that soybean meal is 


“An address delivered Jan. 18 at the annual con- 
vention of the American Dehydrators association, 
Colorado Springs, Colo. 
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By WALTER C. BERGER* 
President 
American Feed Manufacturers Association 


an excellent source of vegetable pro- 
tein and can be used in practically 
every ration that we make, and it is 
true that soybean meal may be sub- 
stituted for cottonseed meal in prac- 
tically every ration that we make. On 
the other hand, cottonseed meal is not 
always a substitute for soybean meal 
in all rations in the quantities in which 
we use it. 

The soybean industry has been con- 
scious of the fact that the feed indus- 
try is its best customer. As a result, 
programs have been developed which 
help feed manufacturers use an in- 
creasing tonnage of soybean meal. Such 
programs are given preference over 
meal as a straight ingredient in com- 
petition with well-balanced manufac- 
tured feeds. 

The cottonseed crushers haven't tak- 
en exactly this same approach. They 
have always been competitive, more 
or less, to the feed manufacturing in- 
dustry and they have always been vi- 
tally interested in developing the sale 
of cottonseed meal as a straight ingre- 
dient. It is significant that the feed 
manufacturing industry today, is not 
using anywhere near the percentage 
of cottonseed meal as a straight ingre- 
that it could. Perhaps it would have 
been a different story had their pro- 
grams been developed more closely in 
line with that of selling completely 
balanced rations instead of a straight 
ingredient to livestock feeders. 

I merely call these situations to your 
attention to show what has happened 
in two allied industries. I hope the 


illustrations will be considered in all 
programs which your industry adopts. 
The feed manufacturer is your best 
outlet for dehydrated alfalfa meal. He 
is now using practically all of your 
output. He will continue to do so in 
the future if we develop programs of 
mutual value. 

In 1949 our industry produced ap- 
proximately 30 million tons of manu- 
factured feeds. The prospects for 1950 
are such that we should come some- 
where near being able to put out the 
same tonnage this year. We can ex- 
pect feeding rations to bz somewhat 
narrower. However, there is every in- 
dication that the ratios will be favor- 
able enough to encourage the efficient 
producer to continue high level pro- 
duction. He may even increase his 
production. At the same time the in- 
efficient producer may not make much 
money and some of the very inefficient 
may be squeezed out of business eti- 
tirely. This is particularly true in the 
poultry production field. 


There are some definite trends in re- 
gard to livestock production which I 
feel might be of interest to you. There 
were approximately 6 per cent more 
laying hens on farms Jan. 1 than we 
had 12 months earlier. We had a 10 
per cent increase in the number of 
pigs farrowed last fall and we are ex- 
pecting somewhere between a 7-8 per 
cent increase in the number of pigs to 
be farrowed this spring. There is every 
indication that turkey growers will 
raise as many turkeys this coming year 
as they did in 1949. There may even 
be a slight increase. Even though broil- 
er producers, today, are in a very tight 


(Continued on page 75) 
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BIG NEWS ABOUT 
AND 


AS A RESULT of RECENT RESEARCH TESTS 
UNDER ACTUAL FEEDING CONDITIONS 
WE CAN NOW MAKE THESE CLAIMS: 


Sotl-O- Wleeno, used 100 Ibs. to the ton, will replace all 


animal protein desired to be left out of your formulas—such 


material may be replaced with soybean meal with no detriment 
to the formula. 


VITAMIN Guarantee for Sel-O-Wleeno: 100 Ibs. of 
Sot-O- will furnish a minimum of 10 Meg. of B12 
activity per pound of finished feed (chick test) plus other 
unknown and unidentified growth factors. 


2. 


Vita-Master, the complete vitamin supplement, can also be 
used in your formulas to replace animal protein. Use 50 lbs. 


to the ton of finished feed and eliminate all animal proteins. 
Packed in handy 50 Ib. bags. 


Pound for Pound Better Than Fish Solubles 
Write for Information on our Personalized Formulas for Custom Mixers 


20 North Wacker Drive 
Chicago 64, Illinois 
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Importance Good Equipment 


Custom Mixes Boost Sales for Bruce McDonald 


@ A WINNING combination of 
tailor-made feed plus a good commer- 
cial line has won steady customers for 
Bruce L. McDonald, owner of the 
Globe Feed Co., Rockford, Ill. Em- 
ploying his own grinder and mixer, 
he mixes special formulas for poultry 
that have gained him local fame while 
his complete line of Master-Mix feeds 
attracts customers from miles around. 


“Before going into this business in 
1934,” recalled Mr. McDonald, “I stud- 
ied the situation from every angle and 
decided that the first equipment I 
needed was a modern grinder and mix- 
er. Then I shopped around until I 
found a high quality commercial sup- 
plement. Then I was ready for the for- 
mula feed business.” 


Mr. McDonald believes that a com- 
mercial line of feed will not appeal 
to all customers. Some are particular 
and prefer a locally-mixed brand, made 
according to their own specifications or 
those of an experienced feed dealer. 
Knowing that it was important to serve 
customers from their point of view 
rather than his own, Mr. McDonald 
obliged. 


The Rockford dealer takes particular 
pride in his poultry mashes the good 
points of which have been advertised 
by enthusiastic farmers and poultry- 
men for miles around. The friendly 
people of the area will often take the 
trouble to bring a new neighbor into 
the Globe store so that he will get the 
right start with his chickens. The fine 
reputation of these mashes has had a 


lot to do with his overall success, the 
dealer claims. 

Poultry care other than in mere nu- 
trition is practiced too. Mr. McDonald 
employs a trained poultry disease tech- 


nician to keep check on customer's, 


flocks. 

“We reached the point where this 
one employe had to major in poultry,” 
explained Mr. McDonald. “So I set 
the chap to work. As a result chick 
feeds and other supplies found a wider 
sale. 

“This employe does a very conscien- 
tious job. Each year he attends the 
Gland-O-Lac school in Omaha, Neb. 
He is effective in teaching farm folk 
better poultry methods and helping 
them solve the many problems in poul- 
try raising which arise. This service 
not only stimulates poultry feed and 
remedy sales but indirectly is of bene- 
fit to the entire store.” 

The remedy and disinfectant lines 
carried by the Globe store are Dr. 
Hess, Clark, and Gland-O-Lac. All 
move well, according to the dealer. 

The Rockford store’s other feeds are 
growing in sales volume and popularity 
too. More hog mixture, dairy feed, and 
calf pellets are moving across the coun- 
ter and out of the warehouse. The last 
item is in heavy demand among dairy 
and beef cattle farmers. 

Business in the formula feed line is 
brisk, too. Mr. McDonald is pleased 
with his success in that line and gives 
a good deal of credit to the co-opera- 
tion extended to him by the manu- 
facturer. 
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MODERN equipment coupled 
with a good merchandising pro- 
gram and a quality line of 
products are boosting sales for 
Bruce McDonald (above) own- 
er of the Globe Feed Co., 
Rockford, Ill. A view of his 
attractive store is shown below. 


For proper mixing and balancing of 
feed, the firm uses modern equipment 
of advanced design. Units include a 1- 
ton and a 1% ton Prater mixer, a 60 
hp hammer mill, crippen seed cleaner 
and a Gustafson oat treater. 

Mr. McDonald sees to it that his ma- 
chinery is properly cared for and de- 
fective parts replaced promptly. He 
believes that proper care of plant ma- 
chinery is a sound investment in the 
future. He has noted in his lifetime 
of experience that some local feed 
dealers with mixing machinery add 
needlessly to their overhead through 
careless maintenance. The Rockford 
dealer makes good use of the mainte- 
nance information issued by machinery 
manufacturers. 

Store appearance is also a critical 
factor in business success, the owner of 
the Globe store believes. The motion 
of care is apparent in the store’s over- 
all appearance, outside and inside, win- 
dows, painted signs, sidewalk merchan- 
dise display which all add up to a de- 
sired good impression. 


(Continued on page 102) 
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TAXES, TAXES Yes, we have no bonanza. We're taxing ourselves toward 
TAXES the end. The end of our ability to pay and what is more 

important—toward the end of our democratic form of gov 
ernment, the end of free enterprise which permits those capable, and ambitious to 
work, to rise from poverty to riches. 


All of us love our United States but it is a sorry situation when $1.00 of every 
$3.50 we earn goes to pay federal, state and local taxes and one of seven of all workers 
are employed by the government. 


We know that it costs money to support the business and the defenses of the 
United States but we believe we should have more government employes in shirt 
sleeves than in white collars—and formal attire. No business in the world could be 
successful if operated as inefficiently as our government. 


We'd save $112 per family per year if the Hoover commission program were 
adopted—and we would have better government. 


Instead, the administration is backing the Brannan plan which would cost five 
billion or more per year and make every farmer a tool of the government— turned 
socialistic. And even now we don’t know what to do with millions of dollars worth of 
government owned eggs, milk, potatoes and prunes. 


We need military strength and men in the armed services but we do not need a 
dozen white collar advisors to every soldier, sailor and marine. We do need supplies 
for our armed services but one central efficient purchasing agency could save a lot of 
money for our government—and for us. 


Let’s do something about this bad situation. We are our own board of directors but 
we must make our votes count. Let’s insist that our representatives in congress, mem- 


bers of the house and senate, all vote to cut government extravagance and reduce 
taxes. 


Do you know your congressman and senators? Whether you do or don’t, let them 
know that you demand a solvent United States—that you are watching how they vote 
—and that you will vote accordingly. 
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there is a Silmo product to fit the 
requirements of every feed manufacturer 


OIL PRODUCTS Silmo Vitamin A and D oils contain a Cod Liver Oil base. 
et dill The Vitamin Dz potency of Silmo oils is obtained from the 


400-D/2250-A Oil natural occuring Vitamin D found in Cod Liver Oil fortified 
800-D/1500-A Oil 


800-D/3000-A Oil with Vitamin D, (D Activated Animal Sterols). The source 
Oil of the Vitamin Dz potency of Silmo Dry Products is D Act- 
D-1500 - 400-D/1500-4 ivated Animal Sterols. 


DRY PRODUCTS . 
VIT-D-2000 Stabilized 
Vitamin D3 in Soybean Oil from Natural Sources (Fish Liver Oils). 

Meal-2000 units per gram. ee 

VIT AD Stabilized Vit- Silmo's processes are protected by U.S. Pat. Nos. 2,441,091 
Fish ee (License Agreement) and 2,394,456 (Silmo owned). 
Soybean Oil Meal -400 


units D3 and 1000 units CONTACT US FOR PRICES AND FURTHER INFORMATION 
A per gram. 


Vitanin SULMO CHEMICAL CORP. 


Meal-400 units per gram. 


All Silmo products containing Vitamin A derive this Vitamin 


Main Office and Laboratory Vineland, New Jersey 
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Ahead for Feed 


Facts Indicate a Favorable Outlook for 1950 


@ IT is a popular practice right now, 
with certain groups in the feed trade, 
to bemoan the outlook for feed busi- 
ness during the coming year. You have 
all heard many “scare stories” in re- 
cent weeks about the limited demand 
for feeds and the prospects of this 
situation continuing. Despite these 
stories, and the figures quoted to sup- 
port them, the real facts indicate that 
feed demand in 1950 will be at a high 
level. Perhaps it would be more correct 
to say that feed demand will be at a 
high level for the seller who has qual- 
ity feeds to offer, and who is willing to 
put some real thinking and planned 
effort into selling those feeds. These 
same facts also indicate that demand 
probably will not be good for the seller 
who sits back and thinks, or hones, 
that feeders will come to him to buy 
feed. The seller’s market in feeds de- 
finitely is past. It isn’t likely to return 
in 1950—or for that matter, in the 
foreseeable future. 

The most important facts to consider 
in measuring the outlook for feed de- 
mand at any particular time is the 
amount of money consumers have 
available for buying farm products— 
meat, milk, butter, and eggs. Every- 
one has become accustomed to think- 
ing and talking about farm support 
programs as being the most important 
factor determining prices and demand. 
Actually, any farm support program 
can be maintained at favorable levels 
to the farmer only if we have a fairly 
high level of consumer purchasing 
power in this country. 

The outlook for consumer buying 
power during 1950 is good. During 
1949 personal incomes in this country 
—-that’s the kind of money people like 
you and I have available to spend for 
food, clothing, rent, etc., totaled about 
$212,000,000,000. This was approxi- 
mately equal to the 1948 figure, and 
with that exception was the biggest 
on record. Some other comparisons are 
of interest. This 1949 figure was just 
about three times as big as during the 
immediate prewar period 1935-39, and 
was about two and one-half times as 
big as the high level in 1929. 

*An address delivered at the annual convention 


of the Northwest Retail Feed association held 
Jan. 23-24 at Minneapolis, Minn. 
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By DEAN McNEAL* 
Pillsbury Mills, Inc. 


Many estimates have been made as 
to how big personal incomes will be 
in 1950. These estimates vary he- 
tween $200,000,000,000 and $215,000,- 
000,000. It isn’t too important as to 
which estimate is right. If any of them 
are realized, it will mean a near record 
level of personal incomes and a re- 
sulting high level of demand for farm 
products. 

What are the facts which will be 
important in determining demand for 
specific types of feed during the com- 
ing year? 

First, the total number of all ani- 
mals and birds which will be con- 
suming some kind of feed during the 
next 6 to 12 months will aggregate 
more than last year. This is borne out 
by the following specific examples. 

The 1949 fall pig crop was about 19 
per cent bigger than the crop of the 
previous year and was the third big- 
gest on record. These pigs are just 
now reaching -a size where they are 
consuming feed in volume. They will 
continue to be heavy consumers until 
they are marketed during the March- 
June period. 

The spring pig crop this year is esti- 
mated at 6 per cent bigger than the big 
crop of last year. This means that 
there will be more hogs fed in this 
country during the next 12 months 
than in any other peace-time year in 
history. 

Not only will there be a near-record 
number of hogs fed during 1950, but it 
now seems probable that feeders will 
realize a favorable return from these 
feeding operations. The present hog- 
corn ratio of about 13 to 1 is a profit- 
able ratio. It is expected that the ratio 
will continue at about present levels 
during the next several months. New 
government support levels to be an- 
nounced for hogs after March are ex- 
pected to be fixed on a basis which 
will result in about a 12 to 1 ratio. This 
also is a profitable ratio with modern 
feeding methods. 

Despite the sharp break in egg prices 
November and December, the number 
of laying hens on farms in the United 


States on Jan. 1 was about 7 per cent 
bigger than last year. While the pres- 
ent feed-egg ratio is unfavorable for 
egg producers in most sections of the 
country, the fact that they have kept 
this large number of hens indicates that 
they are not planning to quit the busi- 
ness in wholesale quantities. 

This recent break in egg prices un- 
doubtedly will have some effect on the 
number of chicks raised in 1950. How- 
ever, in view of the support levels re- 
cently announced by the government, 
it does not seem probable that this re- 
duction in chick numbers will be more 
than 10 per cent. A reduction of 5 per 
cent seems more likely. If this latter 
figure proves to be about right, it will 
still be 11 per cent more chicks than 
were raised two years ago, and 7 per 
cent more than the average number 
raised in 1935-39. 

Turkey producers experienced an- 
other profitable year in 1949. You have 
heard some complaints about last year’s 
operations, but most of these were due 
to the fact that profits weren't as good 
as in the record year of 1948. Actually, 
the return above feed costs realized by 
turkey producers last year was one of 
the best on record and much above the 
long-time average. As a result of these 
favorable returns last year, it now 
seems probable that producers will 
raise slightly more turkeys in 1950 
than they did in 1949. If this estimate 
is correct, the 1950 crop will be the 
second biggest on record. 


Under the agricultural act of 1949, 
turkeys are classified as a “non-basic” 
commodity with the level of supports 
to be determined by the secretary of 
agriculture. However, Congress did 
recommend, but did not make com- 
pulsory, that supports be at a level 
between 75 and 90 per cent of parity. 

While support levels have not yet 
been announced for the 1950 turkey 
crop, it is expected that they will be 
at about the same actual level as for the 
1949 crop, or in the neighborhood of 
30 to 31 cents per pound as the na- 
tional average. This would mean a 
level of roughly 85 per cent of parity 
as compared with 90 per cent last year. 
This lower percentage of parity would 
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give the same actual figure since the new 
method of calculating parity prices results 
in a higher parity price for turkeys than 
under the old method. 

Milk cow numbers in this country have 
been declining for four years. A reversal in 
this trend apparently can be expected dur- 
ing 1950. Last year the number of heifer 
calves kept for replacement purposes showed 
an increase over the previous year. It seems 
likely that both the number of heifer calves, 
and the number of heifers one to two years 
old, have increased during the past year. If 
this is true, it means that milk cow numbers 
can be expected to turn upwafd during 1950 
and show an increase by January 1951. 
These ups and downs in milk cow numbers 
usually run for several years, so it seems 
likely that we can expect increasing cow 
numbers for the next four to eight years. 

While the level of support for milk prices 
during 1950 was announced as only 79 per 
cent of parity, the actual level of supports 
will be almost exactly the same as last year. 
Here again this difference between parity 
percentages and actual levels is due to the 
fact that the new method of calculating 
parity gives milk a much higher parity price 
than under the old method. 

The number of cattle on feed in the 
United States on Jan. 1 was the biggest on 
record. Prices for fed cattle have continued 
at very high levels throughout the past year, 
and there is nothing to indicate a serious 
break during the next few months. It is 
expected that the number on feed will con- 
tinue big throughout the winter and spring. 

These facts relative to livestock and poul- 
try numbers indicate that the over-all de- 
mand for feeds will be well maintained dur- 
ing most, or all, of 1950. However, some 
feeding ratios are less favorable to producers 
than in other recent years. This will result 
in a tendency for farmers to revert back to 


a program of feeding unbalanced rations of 
grains already available on their farms rather 
than putting out cash to buy a commercially 
balanced feed. It will require a planned pro- 
gram of service to the feeder, and an aggres- 
sive selling job on the part of feed dealers, 
feed salesmen, and feed manufacturers to 
meet this toughest of all competition—the 
unbalanced grain already available on farms. 

The supply of feed grains now available 
in this country is the biggest on record. For 
the year beginning Oct. 1, 1949, the supply 
of all feed grains totaled 155,800,000 tons. 
This is 9,800,000 tons more than the big 
supply available in 1948-49, and is far above 
any previous figures. 

Two factors tend to counteract the bear- 
ish price aspects of this huge supply of 
grains. 

In the first place, disappearance of these 
feed grains has been at a very rapid rate. 
Disappearance of corn from farms during 
the first quarter of the crop year was the 
biggest on record. With big numbers of 
grain consuming animal units already on 
hand, and with mostly favorable feeding 
ratios in prospect, there is nothing to indi- 
cate that this disappearance will be dimin- 
ished sharply during the next several months. 

The second factor tending to counteract 
the bearish price influence of this big sup- 
ply of grains is the fact that most of the 
carryover of corn on next Oct. 1 is expected 
either to be under government loan or pur- 
chase agreement, or owned outright by the 
Commodity Credit Corp. Once these stocks 
are “frozen,” corn prices must advance to 
the loan level or higher so that farmers will 
be encouraged to pay the loans and sell 
their corn in the open market. 

It now seems likely that sufficient corn 
will be impounded so that corn prices will 
be pulled up to the loan level by June or 
July. It is possible that they will reach these 


McMillen Salesmen Win Wildcat Awards 


Presentation of the annual “Wildcat Club” 
award to five top salesmen climaxed the 
annual sales convention of McMillen Feed 
Mills, held in Fort Wayne, Ind., Dec. 29- 
30, 1949. The award is an authentic replica 
of the club’s symbolic wildcat. Shown above, 
as they received their awards and congratu- 


lations from D. W. McMillen, sr. (right) 
chairman of the board of Central Soya Co., 
parent company of McMillen, are, from 
left: Robert McGriff, Indiana territorial man- 
ager; R. H. Slyder, Pennsylvania; Don Long, 
Ohio; John Cochran, Michigan; and Joseph 
Seabold, Ohio. 


levels by April or May. If prices should ad- 
vance to above loan levels during the next 
few weeks, farmers could be expected to 
sell large quantities. This would result in 
subsequent weakness as no one but the ori- 
ginal producer is eligible to take a loan on 
this corn. 

Prices of other feed grains can be ex- 
pected to follow the same general trend as 
corn prices until April or May, but may be 
weak relative to corn prices following that 
time. Now crops of these other feed grains 
will be harvested in June, July, and August. 
It seems likely that there will be pressure 
on prices at harvest time. This outlook 
would, of course, change quickly if there 
is a spring and early summer drouth. 

Soybean meal prices have shown decided 
weakness during the past several week:. 
This.weakness has been the result of the 
record soybean crush during the first three 
months of the crop year and the resulting 
record production of meal. This rate of 
crush cannot continue throughout the crop 
year. 

At the beginning of the crop year the 
total supply of soybeans available for all 
purposes was exactly the same as a year ago, 
225,000,000 bushels. During the period 
from Sept. 15, when the new crop crush 
started this year, to Jan. 1 the crush was 
8,000,000 or 9,000,000 bushels bigger than 
last year. If the recent rate of crush were 
to continue throughout the year, the in- 
dustry would require about 20,000,000 bu- 
shels more than are available. Obviously, 
this can’t be done. Crushing activities will, 
of necessity, be reduced at some time dur- 
ing the year. 

If operations are cut back gradually as a 
result of less efficient plants closing down, 
the resulting advance in soybean meal prices 
probably will also be gradual. If this hap- 
pens, prices should start an advance during 
the next 30 to 60 days. However, if the 
crush continues at the recent rate, it will 
mean a sharp curtailment in June or July 
with a resulting sharp advance in soybean 
meal prices. 

In either event, the outlook is for higher 
meal prices during most of the balance of 
the season. From the standpoint of the wel- 
fare of the feed industry, we should all hope 
that the advance will be a gradual one, and 
not a recurrence of the sharp advance ex- 
perienced in July and August of last year. 
Such an advance is bad for the feed busi- 
ness, and its effects last long after prices 
have again adjusted downward to normal 
levels. 

Linseed meal prices have held much bet- 
ter than soybean meal prices during the 
recent break. Present prospects indicate that 
there will be sufficient flaxseed available to 
crushers to maintain a favorable rate of 
crush throughout the year. While linseed 
meal prices probably will follow about the 
same general trend as soybean meal prices 
during the next several months, they are not 
apt to fluctuate over as wide a range. 

The supply of millfeeds available during 
the current feeding year is down about 10 
per cent from a year ago, and is approxi- 
mately 5 per cent below the recent 5-year 
average. This reduction in supply will be 
most noticeable during the late winter and 


(Continued on page 97) 
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DREW VITAMINS 


vitAND 
Vitamin A & D Feeding Oils for 
poultry and animal feeds 


VITAND-STRAIGHT D 
FEEDING OILS 
for poultry and turkey feeds 


VITAND EMULSIONS 
Vitamin Oil Emulsions for poultry 
and animal feeds 


VITANDRY 
Vitamin D3 in powder form for 
poultry and animal feeds 


VITANDryY D, 
Irradiated Yeast Sterols in pow- 
der form for four footed animals 


VITANDRY A 
Vitamin A in powder form for 
poultry and animal feeds 


Also CO-RA-ZONE 
Nitrofurazone compound stops 
losses from coccidiosis and 
pullorum 


Farm Feed Division 
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ITAMIN 


Not as strange as it sounds! The science of nutrition for 
farm animals and poultry has advanced from pure guess 
work to an almost exact science. And feed manufacturers 
have discovered that with DREw VITAMINS, quality is a 
scientific fact. 


One of the nation’s largest producers of vitamins A & D, 
DREw can deliver superior grades at no increase in price. 
More than 40 years’ experience as a leading producer of 
Edible Oil Products . . . extensive laboratory services... 
biological controls . .. maintenance of feeding stations... 
close cooperation with feed manufacturers and ‘‘thor- 
oughness in quality control through research’’—all con- 
tribute to the superiority of DREw VITAMINS. 


Quality and potency of vitamins are vital to every feed- 
ing program. For years, leading feed manufacturers have 
relied on DReEw for their vitamin requirements. 


The Drew gepresentative is a specialist in vitamins. 
You’ll find him competent, capable and helpful. Why not 
discuss your requirements with him? For your conveni- 
ence, warehouses are located at strategical points to 
render prompt and efficient service. 


With DrEw VITAMINS, quality is a scientific fact—estab- 
lished by “thoroughness in quality control through 
research.”’ 


For further information write 


E. F. DREW & CO., INC. 


FACTORY AND LABORATORIES: BOONTON, N. J. 
OFFICES: 
NEW YORK BOSTON CHICAGO 
GREENVILLE, S. C. MONTREAL, CAN. 


RIO DE JANEIRO, BRAZIL BUENOS AIRES, ARGENTINA 


Sef £ 
a 
= 
e 
e 
e@ 
a 
* 
e 


IT HAS NO EQUAL 


No other natural feedstuff contains all of 


the nutritive factors present in the better 


grades of dehydrated alfalfa meal. Secure 


your requirements from a_ reliable source 


with a dependable record of performance. 


DRATED ALFALFA MEAL THE W. SMALL 
© 240 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
February 6, 1950 


BOMB EXPOSE' 


It's one crisis after another in Washington. Last week President Truman 
announced full speed ahead on the hydrogen bomb. That was big news and, in a small 
way, official Washington believed it was the answer to the Russian announcement that 
it had the A-bomb. Then on Saturday came the startling and shocking news that the 
British had seized a German-born, but a naturalized citizen of that country, on FBI 
information that he had divulged our bomb secrets to the Soviet. This news is so 


sensational that all government agencies involved have the jitters and that includes 
the President. 


That subversive activities in government departments were going on is not news 
to the great majority in Congress. The House committee on un-American activities was 
set up because of that knowledge. The conviction of Alger Hiss came as a result of 
his conduct in connection with Communist groups in and out of government. The record 
in his case showed that his interest dated back to 1934. Yet President Roosevelt and 
President Truman have always pulled an iron curtain when Congress attempted to in- 
vestigate the facts in the executive department. Truman said that the Hiss matte?” 
was a "red herring" and no doubt this latest spy case is in the same category. His 
attitude in these cases is not commendable. 


Now to get back to this latest episode. It has always been the understanding in 
Congress that this country was not sharing its atomic secrets with any other nation, 
not even with Canada or Britain. You can imagine our surprise on last Saturday when 
the report came that as early as December, 1943, Fuchs was working on the A=bomb and 
that on his last visit to the United States in 1947 he might have secured valuable in- 
formation on the H-bomb. 


Government officials have confessed that Fuchs was never checked for security 
purposes. They took the word of the British that he was 0.K. For this bit of 
negligence the responsible security officers should be held accountable. The people 
of this country have a right to know about this betrayal which puts the Russians on an 
equal with us — defensively. This is a matter that transcends partisan politics; 

it involves the national defense of this country, the security and welfare of all the 
people. It is vital and urgent that President Truman and his administration reveal 
all of the facts in this sordid story. The public expects nothing less. 


FUNNY BUSINESS IN THE DEPARTMENT OF AGRICULTURE 


Here is a story about the department of agriculture and how it is spending some 
of our billions of dollars. Its big job is to buy up farm surpluses and in that way 
it keeps these products off of the markets with the result that prices are kept up. 
It has been pointed out that under this scheme the consumer — working people all over — 
get soaked twice. In the first instance he pays more taxes to the government. 
Secondly, he pays higher prices for the groceries he buys at his store. 


While the department is engaged in pouring out millions to support prices it is 
also engaged in a program that aims to increase farm production by way of soil con- 
servation and reclamation projects. On the one hand we pay to cut back production 
and on the other to step it up. That is certainly going in opposite directions at 
the same time. One writer has said that this is a perfect example of "government 
waste." And it certainly is. 


(Continued on page 93) 
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Northern Supply Co. 
Amery, Wis. 


Minster Farmers Exch. Co. 


Minster, Ohio 


Cargill, Inc. 
Conrad, Mont. 


Nappanee Milling Co., Inc. 


Nappanee, Ind 


The Quaker Oats Co. 
Rock Rapids, Iowa 


Eagle Roller Mill Co. 
New Ulm, Minn. 


Kahlbaum Bros. 
Carleton, Mich 


at 


Goldberg Seed & Feed Co. 


West Fargo, No. Dak. 


Farmers Coop. Elev. Co. 


Rosholt, So. Dak. 


To Get Maximum Efficiency Consult IBBERSON 


FEED MILLS 
ELEVATORS 
SEED PLANTS 


Designed and built to your exclusive needs wher- 
ever you may be. Consultation without obliga- 
tion and in confidence. Save with IBBERSON. 


IBBERSON COMPANY 


Minneapolis, Minn. 
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Truman Recommendations 
Indicate Tax Changes 


@ SINCE the last issue of The Feed Bag 
a number of important events have taken 
place which will have a definite bearing on 
the tax picture. 

Almost everyone heard or read the Presi- 
dent’s tax message of Jan. 23, 1950. In it, 
the President said “This budget was care- 
fully prepared with a 
view toward holding 
expenditures to the 
lowest possible levels 
consistent with the re- 
quirements of nation- 
al security, world 
peace, economic 
growth and the well- 
being of our people.” 
He further qualified 
this statement by add- 
ing, “The decisions 
of the Congress, as 
well as unpredictable 
changes in circumstances over the next 18 
months, may alter in many particulars the 
character and amount of the expenditures 
contemplated in this budget.” 

All through his message, the President 
stressed that expenditures will be cut to the 
minimum, but not at the expense of stable 
economic growth. He recommended that ex- 
cise taxes be reduced only if the resulting 
loss in revenue is replaced by revenue ob- 
tained from closing loopholes in the pres- 
ent tax laws. Some of the excise taxes singled 
cut were taxes on transportation of property, 
transportation of persons, long distance tele- 
phone and telegraph communications and 
the entire group of retail excises including 
toilet preparations, luggage, handbags, etc. 

His reference to “loopholes” in the law 
-hould interest every taxpayer. We are all 
in agreement, I am sure, that there should 
be no privileged groups. We know that the 
hundreds of millions of dollars the govern- 
ment fails to collect each year from these 
groups is an added burden that must be 
shouldered by taxpayers already carrying 
their share of the load. Among the privi- 
leged groups mentioned were: oil and min- 
ing interests, educational and charitable or- 
ganizations, life insurance companies and 
t’'mporary corporations. 

The President presented his case against 
t ese groups one at a time and offered many 
l- gical arguments why changes in the law 
siould be made to fairly distribute the tax 
load. It is not necessary to repeat here what 
he said. Anyone who did not read his mes- 
sige or who went over it lightly may find it 
worthwhile to read it again because it con- 
tiins plenty of food for thought. 

He suggests very strong increases in es- 
t-te and gift taxes. He feels present ex- 
¢aptions should be reduced and the rates 
1 vised to bring in more revenue. He recom- 
nends a moderate increase in the tax rate 


Gerald Burke 
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applicable to that part of a corporation in- 
come that falls into the $25,000 to $50,000 
bracket. While the increase he advocates 
would be confined to less than 1/10 of all 
corporations, it would produce enough addi- 
tional income to make it worthwhile. 


The present law provides for a two year 
carry-back and a two year carry-over of 
losses. The President recommends that the 
loss carry-forward be extended to five years. 
He feels this extension will give increased 
incentive to business investment affected by 
uncertain profit expectations, especially new 
businesses which, under the present provi- 
sions, may be required to pay taxes over a 
period of several years during which they 
actually suffer a net loss. 

The president’s tax message is very im- 
portant because it indicates that regardless 
of what happens, there will be no let down 
on tax collections. This idea has been ex- 
pressed over and over again by many men 
in public life. If every dollar of taxes due 
the government was collected, it would not 
be necessary to raise rates to balance the 
budget. More prior year returns will be re- 
viewed than ever before. It is more impor- 
tant than ever that you keep all your records 
and that detailed explanations are kept with 
returns filed, explaining deductions that are 
apt to be challenged. 

We have talked of accounting methods 
a great many times in this column. Many 
feed dealers report on a cash basis despite 
the fact that they carry substantial inven- 
tories and accrue. some items of expense, 
such as payroll taxes. The question has 
often been raised “Are they reperting on 
a cash or on an accrual basis.” 

On Dec. 9, 1949, an interesting case was 
decided in the district court of the United 
States for the western district of Kentucky. 
It may establish a pattern for many to fol- 
low and should be of special interest to 
feed dealers because the facts could pertain 
to any number of feed businesses. 

In this case, (Kentucky Color & Chemical 
Co. Inc., Plaintiff v Seldon R. Glenn, Col- 
lector of Internal Revertue, Defendent) ac- 
counting periods and methods were in ques- 
tion. The taxpayer was engaged in manu- 
facturing and selling commercial colors, and 
for 20 years consistently followed the cash 
basis method of accounting and tax report- 
ing. Inventories were used only because the 
tax form supplied by the government re- 
quired their use. In the taxable year it re- 
ported 93 per cent of gross sales and 98.2 
per cent of disbursements on a cash basis. 
The items accrued were of such a nature 
that they could not be computed before the 
end of the year. 

For the year in question, it included in 
gross sales certain accounts receivable (to- 
talling $132,895.39 out of a total gross sales 
of $1,841,919.50). All other items of in- 
come such as interest, rent and other income 
were reported only in the year in which 
they were received. Thus, only 7 per cent of 
the gross sales was treated on the accrual 
basis. The reported cost of goods sold was 


$1,587,844.37 and of this total $29,454.33 
was treated on the accrual basis. The items 
accrued were commissions and bonuses 
$5,144.34. floor tax $2,000 and accounts 
payable $22,309.99 and these items con- 
stitute 1.8 per cent of the total cost of 
goods sold, 

The taxpayer reported “other cost per 
books” in the total of $199,010.43 and of 
this sum, $4,334.60 was accrued. The ac- 
crued items were fire insurance and tar. 
These two items amounted to 2.1 per cent of 
the “other costs per books”. : 

In auditing the return, the commissioner 
of internal revenue decided the taxpayer 
owed $2,927.47 additional tax plus $501.67 
interest. The taxpayer paid the deficiency 
plus interest and filed a claim for refund to 
recover the $3,429.01 ($2,927.47 plus 
$501.67) plus interest. By registered letter, 
the taxpayer was advised by the commis- 
sioner of internal revenue that his claim for 
refund had been disallowed in full. The tax- 
payer then went to court to recover. 

The district court came to the conclusion 
that the taxpayer reported its income on 
the cash receipts and disbursements method 
of accounting. They found the commissioner 
was in error in assessing the deficiency and 
tuat the taxpayer was entitled to his refund, 
plus interest. 

Many feed dealers operate on a cash 
basis and at closing find adjustments are 
necessary to truly reflect income and ex- 
penses. This case indicates that these ad- 
justments can be made without endangering 
their method of reporting, and is therefore 
of great importance to a large number of 
feed dealers, 

You may get a chuckle out of this and 
also find you too have an independent con- 
tractor in your home. 

Taxpayers claimed their minor son as a 
dependent for the taxable year 1947. During 
the year, the son worked as a delivery boy 
for a drug store and had a newspaper route. 
The issue was whether the son’s gross in- 
come was slightly more or less than $500. 
The tax court found that he earned a total 
of $500.37 but had expenses of $2.50 for 
repairs on the bicycle used by him in his 
work. The boy was an independent con- 
tractor. The commissioner specifically con- 
ceded the right of the taxpayers to claim 
their son as a dependent and the court heid 
that they were so entitled. 

What happens to a prize winning partici- 
pant in a radio quiz contest? We imagine 
he gets a big thrill out of winning, but we 
also know Uncle Sam shares in the prize. 
In response to many inquiries, the treasury 
department has issued a ruling for the treat- 
ment of radio quiz contest prizes other than 
cash. They are taxable. The fair market 
value of prizes received by an individual tak- 
ing part in a contest is includible in gross 
income for federal income tax purposes. 


NEW PEAVEY FEED STORE 

George Leonhard has been appointed 
manager of the Peavey Feed store, Lady- 
smith, Wis., which was purchased recently 
by King Midas Feed Mills from Chris Greg- 
erson, according to an announcement by 
L. E. Wheeler, manager of King Midas feed 
mills. Mr. Leonhard was formerly an assis- 
tant to Mr. Gregerson. 
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nion Multiwal 


Knows many ways to cut 
packaging costs 


OW LONG has it been since an expert ana- 
lyzed your packaging methods? 

Recent improvements in packaging meth- 
ods and materials now make Union Multiwall 
Bags the preferred packaging for many differ- 
ent commodities . . . over 300 in all. They 
speed up packaging, cut labor and shipping 
costs, guard against contamination. 

Even if you’re now using multiwall bags, 
the Union Multiwall representative who calls 
on you can give you new ideas that may save 
you money. For he is backed by the special- 
ized packaging knowledge of America’s larg- 
est maker of paper bags—with its own forests, 
the largest completely integrated Kraft pulp- 
to-bag plant in the world, and skilled engi- 
neers and designers. 

Let him show you how Union resources and 
packaging experience can help you! 


Empties Clean 


UNION Multiwall Bags 


UNION BAG & PAPER CORPORATION 
233 BROADWAY, NEW YORK 7, NEW YORK 
Offices in: CHICAGO, ILL. - NEW ORLEANS, LA. - MINNEAPOLIS, MINN. + KANSAS CITY, MO. - HOUSTON, TEXAS 
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Hoosiers Hold Record-Brea 


Over 700 Attend Annual Meeting at Indianapolis 


@ SOME organizations grow stronger 
as they become older, others deterior- 
ate and drop by the wayside. However, 
the Indiana Grain & Feed Dealers as- 
sociation is definitely in the first clas- 
sification and under the guidance of 
its capable secretary, Fred K. Sale, it 
continues. to expand in membership, 
service and enthusiasm. In fact the 
Hoosiers enjoy these get-togethers so 
much and get so much good out of 
them, that they are one of the few 
associations that hold two conventions 
a year. 

Attendance at the 49th annual 
meeting held Jan. 23-24 at the Hotel 
Claypool, Indianapolis, smashed all 
previous records and by the time the 
last registration figure was in, the total 
amounted to well over 700. 

Walter Beck, Shelbyville, perennial 
song leader at the Indiana meetings, 
started off with community singing and 
had everyone in a pleasant frame of 
mind by the time President Hal G. 
Hoham, Auburn, called the opening 
session to order. 

“We must anticipate greater compe- 
tition in the year ahead,” said Mr. 


By C. L. ONSGARD 


Hoham, “and only those who can 
meet this challenge will survive. We 
must learn to sell and serve our cus- 
tomers because the transition from 
feed scarcity to abundant supplies calls 
for the best efforts of the feed retailer 
if he is to succeed.” 


He also pointed out that in the years 
ahead the farmer may not be in such 
an advantageous position with other 
businesses and that the feed industry is 
obligated to help him become more 
efficient so that he can continue to 
produce at a profit. 


In his annual report Secretary Sale 
stated that the association has enjoyed 
a very satisfactory year with a sub- 
stantial gain in membership and finan- 
ces. With 87 new members added dur- 
ing the year the total membership now 
stands at 876. Mr. Sale also reported 
that the group accident and health 
hospital insurance, which the asso- 
ciation is offering to members, is work- 
ing out quite satisfactorily and that 
since April 15, 1949 policies insuring 
1,274 persons have been written. 


THREE of the four newly elected directors of the Indiana association are pictured 
below with President Hal G. Hoham, Auburn, and Vice President D. W. Crutch- 
field, Yeoman, who were both returned to office. From left to right they are: 
Mr. Hoham; D. W. Burres, Willow Branch; E. W. Stoller, Woodburn; Mr. Crutch- 
field; and Ralph Snyder, Taylorsville. (Photo by The Feed Bag) 
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ROUNDING out his 20th year 
as secretary of the Indiana 
Grain & Feed Dealers asso- 
ciation, Fred K. Sale, Indian- 
apolis, still enjoys his job. He 
is pictured (left) above as he 
chats with one of his directors, 
S. W. Johnson, Linton. (Photo 
by The Feed Bag) 


“Grinding and Mixing Costs Can 
Be Reduced” was the subject of an 
address by Dr. George S. Abshier, 
Purdue university, who reminded his 
listeners that 10 minutes saved in a 
day amounts to a work-week saved in 
a year. 

Because labor amounts to about half 
the total cost of running an elevator 
Dr. Abshier stated that it was espe- 
cially important to operate the grind- 
ing and mixing department as efficient- 
ly as possible. 

In a study made by Purdue univer- 
sity it was found that grinding costs 
per 100 pounds of feed varied from 
1.6 cents to 4.5 cents in elevators do- 
ing about the same amount of business. 

Dr. Abshier listed a number of spe- 
cific improvements for reducing grind- 
ing and mixing costs all of which fell 
into one of the following classifica- 
tions: (1) more or better equipment, 
(2) better layout, and (3) better work 
routine. 


Phillip S. Kappes, Junior Chamber 
of Commerce, Indianapolis, opened the 
afternoon session with a review of the 
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oe can always be sure of uniform high quality in Cent-O- 
Green dehydrated alfalfa meal. Year ‘round fresh production in 
Central Mills own plants with its own laboratory control assure 


quality and uniformity. pa? invited. 


MILES, 


MAIN OFFICE AND LABORATORY AT DUNBRIDGE, OHIO 
Plants also at Cygnet, Ohio; West Liberty, Ohio; and Yuma, Arizona. 


Catron Damon and ©: Culbertso™ 
\owa Farm Scienc®: V. 2, \948: 
Brood sows receiving 10% dehydrated alfalfa 
neal 19 theit winter and spring gestation 
tion rations MORE pig Pe fitter 
than sows on similar rations without alfalfa 
meal. This concluded from recent 
experiment® made at Jowa State College and 
are considered conservative since gamilat exper 
ments at Wisconsi™s and purdue weaned 
3.9, 79 and 1-9 more per litters respec” 
tively> when 10 to 15% high quality dehy- 
drated alfalfa neal was added to the cation.» 
‘ol ruary, 1950 


Hoover commission report. He explained 
the tremendous amount of work involved in 
making the study and remarked that the 
recommendations already adopted by Con- 
gress had resulted in a saving of over 1% 
billion dollars. 

He said that the Hoover commission had 
found that the government had grown four 
times as large as 20 years ago, and 12 times 
as expensive. The government has no co- 
ordinated plan of purchasing supplies and 
many agencies have no inventory system, 
the commission reported. 

“A great deal of blame for this waste in 
government falls on you and me and rest of 
the people,” declared Mr. Kappes. “The 
highest aims of democracy can be thwarted 
through inefficiency and excessive costs of 
¢dministration.” 

The main recommendations of the com- 
mission included (1) development of clear 
lines of authority, (2) establishment of a 
central purchasing bureau, (3) and juggling 
of agencies and bureaus to eliminate dupli- 
cation of services and overlapping of 
euthority. 

D. G. Phillips, treasurer, Indianapolis, 
submitted his annual report which showed 
the association was in a very sound financial 
position. 

One of the highlights of the program 
was an address on feed store merchandising 
by Jack Sams, vice president and general 
sales manager, Blatchford Calf Meal Co., 
Waukegan, IIl., which is reprinted in full 
in this issue of The Feed Bag beginning 
on page 51. 

A brief report on the new wage and 
hour regulations and the grain storage agree- 
ment together with other new developments 
in Washington was made by Ray B. Bowden, 
cxecutive vice president, Grain & Feed 
Dealers National association. 
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He explained the various requirements 
for classification of employes as executives, 
administrators and professionals and added 
that the 1946 area of production exemption 
for grain elevators, still holds under the 
new law. 

While most employers do not seem par- 
ticularly concerned about raising the mini- 
mum wage to 75 cents per hour Mr. Bow- 
den warned that this could lead to a great 
deal of internal disatisfaction because if the 
lowest paid employes are raised to the mini- 
mum, other workers in the organization will 
expect a corresponding increase in pay. 

“During the last 150 years we in America 
have been taught and practiced improving 
the state of welfare of the nation,” declared 
Mr. Bowden. “We have improved the state 
of welfare of the farmer and labor b-t the 
means by which this has been accomplished 
in recent years poses the serious question 
as to whether or not the state of welfare is 
rapidly changing to a welfare state.” 

An overflow crowd attended the annual 
banquet Monday evening and witnessed an 
excellent floor show provided by courtesy 
of members of the Indianapolis Board of 
Trade and other grain, feed and allied firms. 

The main feature of the Tuesday morning 
session was the final judging of the North 
Central Regional Fowl Fashion Show con- 
test, sponsored by the Poultry & Egg Na- 
tional Board. 

Introductory remarks explaining the pur- 
pose of the contest and the functions of 
PENB were given by Norbert Schaefer, 
Anderson Box Co., Indianapolis, and Hom- 
er I. Huntington, Chicago, general manager 
of PENB. 

Ten fowls including turkeys, ducks and 
chickens all neatly attired were entered in 
the contest. Jane Algeo Watson, publicity 
director for PENB acted as M.C. and as 
each bird was brought to the stage she read 
a short description of the costume and the 
name of the person who designed it. 

The judges had such a hard time trying 

to pick out the best costume that they finally 
chose two first place winners. They were 
Susie Q. Riffle, entered by Mrs. Micheline 
Riffle, Shenandoah, Iowa, and Priscilla Pina- 
fore, entered by Mrs. Mary Pitlanish, Wash- 
ington, Mich. 
* Claude Ware, Indiana state income tax 
civision explained some of the provisions 
oi the gross income tax on fertilizer consign- 
ment sales and tried to answer the ques- 
tions put to him by his audience. 

The closing speaker was Tom Collins, 
City National Bank © Trust Co., Kansas 


City, Mo. His talk was interspersed with a- 


number of humorous stories and anecdotes 
but his main point was the importance of 
building a good reputation for your business. 


TWO speakers on the program 
familiar to many feed men are 
shown in the upper photo. They 
are Jack Sams (left) vice pres- 
ident, Blatchford Calf Meal 
Co., Waukegan, Ill., and Ray 
B. Bowden, executive vice pres- 
ident, Grain & Feed Dealers 
National association, Washing- 
ton, D. C. Lower picture shows 
John O. Beasley, Indianapolis, 
and Joe Kroutil, Bloomington, 
Ill., both with Specifide, Inc. 
(Photos by The Feed Bag) 


FEED MEN from the audience 
were drafted to escort con- 
testants in the Fowl Fashion 
Show to the stage. Shown with 
their costumed. birds above, 
left to right, are: TOP—Jane 
Algeo Watson, PENB publicity 
director; Darwin Franks, Rudy 
Klausman, and E. W. Stoller. 
CENTER — Mr. Stoller, Tom 
Bash, Art Geolenn, and Walter 
Krueck. BOTTOM — Kaywood 
Van Nolte, Paul Whittaker, and 
Denner Wilson. (Photo by The 
Feed Bag) 


“Public opinion puts you in business and 
takes you out of it he warned. “The days of 
‘let the buyer beware’ are gone and the fu- 
ture belongs to the fellow with a good pro- 
duct and the enthusiasm to back it up.” 

He said that the two most important 
peints of good salesmanship are: “Tell them 
so they can understand it—and ask them 
to buy!” 

All officers of the association were re- 
elected at the annual business meeting. They 
are Hal G. Hoham, Auburn, president; 
D. W. Crutchfield, Yeoman, vice president; 
D. G. Phillips, Indianapolis, treasurer; and 
Fred K. Sale, Indianapolis, secretary. 

Named to the board of directors for two 
year terms were Ralph Snyder, Taylorville; 
D. W. Burres, Willow Branch; C. B. Dun- 
nington, Crawfordsville; and E. W. Stoller, 
Woodburn. 

Holdover directors include P. E. Legge, 
Albion; R. J. Martin New Paris; M. E. Ken- 
dall, Carmel; and Vern Steckley, Kendall- 
ville. 

Resolutions adopted: directed the legisla- 
tive committee to continue its efforts to try 
to obtain relief from the unequal rate of 
taxation on grain grown and marketed in 
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Indiana under the state gross income tax 
law; urged the federal government to con- 
sider a more fair and equitable method of 
supplying grain for processing for industrial 
uses; requested the President of the United 
States to invoke the Taft-Hartley act to end 
the coal strike; pledged the association to 
work toward the defeat of the “falacious 
philosophies that are beguiling our country 
into socialism;” recommended adoption of 
the Hoover commission report in its entirety; 
and thanked the various individuals and or- 
ganizations responsible for the success of 
the convention. 


The resolutions committee was headed 
by P. E. Legge, and other members included 
D. W. Burres, Adam Egley, R. P. Bailey, 
Joe Krauter, and P. H. Whitacre. 

The nominating committee was composed 
of S. W. Johnson, chairman; L. E. Lake, 
L. A. Garner, L. E. Greenwood, Walter 
Penrod, and Avon Burk. 

D. G. Phillips was chairman of the ban- 
quet entertainment committee. Other mem- 
bers were W. E. Hart, George Butturff, 
Glenn Steinhart, and E. L. Springer. 


DREYERS TO CELEBRATE 


A reception in honor of their golden wed- 
ding anniversary will be held in St. Louis, 
Feb. 22 at the home of Mr. and Mrs. Eugene 
Dreyer. Mr. Dreyer, who is a well known 
figure in the feed and grain trade, heads the 
Dreyer Commission Co. His two sons, 


Charles and Stanley, of the company’s Kan- 
sas City office plan to be on hand for the 
celebration. 


Commercial Feed Exempted 
From N. D. Sales Tax 


Release of all formula feed for poultry 
and livestock from North Dakota’s 2 per 
cent sales tax, retroactive to Jan. 1., has been 
ordered by John Gray, Bismarck, N. D., 
state tax commissioner. He ruled that the 
sales tax should not apply to commercial 
feed because such feed was already taxed 
under other state regulations. 


The new ruling was issued as the result of 
a rewriting of the state sales tax rules and 
regulations. Commercial feed has been sub- 
ject to the state sales tax since 1935. Farm- 
ers and feed dealers have complained fre- 
quently about the extra tax on feeds since 
they are already taxed 20 cents a ton in 
connection with state testing and issuance 
of sales permits. 


Batcheller‘s Merge With 
Sioux Falls Milling Co. 


Consolidation of the Sioux Falls Milling 
Co., Sioux Falls, South Dakota, with Batch- 
elJer’s, also of Sioux Falls, has been an- 
nounced by Paul Batcheller, president and 
general manager of the new firm. The com- 
bined business will be known as Batcheller’s, 
Inc. 

C. B. Newcomb, formerly president of 
Sioux Falls Milling, has been named assist- 
ant general manager to Mr. Batcheller. Dr. 


W. E. Poley, poultry and livestock nutrition- 
ist, formerly a vice president of the Siouy 
Falls firm, will be in charge of all nutritional 
and educational work for the combined 
business. 


Batcheller’s, Inc., will continue to manu- 
facture both its own Rushmore feeds and 
the Sioux Falls Buttercup brand. All busi- 
ness offices of the firm will be consolidated 
at the Batcheller address, 304 E. 8th st. and 
all personnel of the two companies will be 
retained. New pellet mills and other pieces 
of milling equipment have been purchased to 
replace that lost by the Sioux Falls Milling 
Co, in a fire last September. 


Woodson Woods of Purine 
Dies of Heart Attack 


Woodson K. Woods, sr., 78, an active 
member of the board of directors of the Ral- 
ston Purina Co., St. Louis, Mo. died of a 
heart attack on Feb. 10. He joined the firm 
as secretary in 1900 and retired as senior 
vice president in charge of finances, buying, 
and allied activities in 1942, but continued 
as an active member of the board of directors. 


Mr. Woods had joined the original part- 
ners in the St. Louis firm on a part-time 
basis before the turn of the century. Dur- 
ing his long years of service with the com- 
pany, he served also as secretary-treasurer 
and vice president-treasurer. Mr. Woods 
was the owner of Chaumiere Farms, a large 
turkey farm at Steelville, Mo. 


Discuss Research Trends at Midwest Barley Conference 


Personalities who attended the one-day 
Barley Improvement conference, Jan. 24, at 
the Hotel Nicollet, Minneapolis, Minn., are 
pictured above as they gathered to discuss 
trade news between convention sessions. 

Photo at the left shows R. C. Woodworth, 
vice president of Cargill, Inc., Minneapolis, 
and vice president of the Minneapolis Grain 
Exchange, who acted as toastmaster at the 
evening dinner, questioning Dr. E. C. Stak- 
man, professor of plant pathology, Uni- 
versity of Minnesota, about some of the 
points brought out in Dr. Stakman’s dinner 
speech, “Science and Its Sphere of In- 
fluence.” 

Meeting to compare notes in the center 
picture are (from left) Frank Seidl, sr., 


Archer-Daniels-Midland Co., Minneapolis; 
E. C. Christl, Froedtert Grain & Malting 
Co., Minneapolis; Emil Liesenberg, Kurth 
Malting Co., Minneapolis; and A. H. Me- 
Intyre, Fraser-‘Smith Co., also of Minne- 
apolis. Many industry executives, concerned 
actively with problems of barley improve- 
ment, attended the conference. 

Two Milwaukee malting representatives 
are shown at the far right as they quizzed 
Dr. James G. Dickson (center) professor of 
plant pathology, University of Wisconsin, 
about the malting quality of barley grown 
in nurseries in 1949. They are A. E. Ladish, 
(left) secretary-treasurer of the Ladish Malt- 
ing Co., Milwaukee, and assistant treasurer 
of the Midwest Barley Improvement asso- 


ciation, and R. G. Kurth, of the Kurth Malt- 
ing Co., Milwaukee. 


The one-day meeting was notable for the - 
thorough discussion of the “One Variety of 
Malting Barley” program given during the 
sessions. Reports from all experiment areas 
were read to the visitors. A movie, “Barley 
—Miracle Grain of the Modern Age” was 
shown at the concluding information session. 
Prospects for barley in 1950 were reviewed 
by Dr. John Parker, director of the Mid- 
west Barley Improvement association. The 
conference was sponsored jointly by the 
MBIA and the Malt Research Institute, 
Madison, Wis. 
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CATCHING THE FISH MAY BE ROMANTIC 
— BUT IT'S HARD WORK 


Powerful Diesel-motored draggers, as these boats are called, leave Gloucester 
and travel to the fishing grounds. There they lower their nets to a depth of 
from five to six hundred feet and slowly drag them along the ocean floor. 
About once an hour they raise their nets, empty them, and store the fish in 
their holds which have a capacity of about 180,000 pounds. As soon as the 
holds are filled, they speed for home. 


There is, though, far more to it than just carrying on the above described 
operations. Wind, rain, fog, sleet, snow, and ice are constant sources of dis- 
comfort and danger. Beneath the water, uncharted wrecks lie in wait to snag 
and to destroy equipment. If a boat is so unfortunate as to lose a net and the 
attached equipment, the cost can run far in excess of $1,000. 


The sea claims not a few fishermen and draggers each year. In 1949 there were 
13 draggers out of Gloucester that were lost. In one accident alone this year, 
there were 6 men lost. 


In short, there is a lot that is romantic about this business, but a great deal is 
hard and risky work; and from these hard caught fish, Gorton’s of Gloucester 
are able to PRODUCE vitamin feeding oils of the finest quality available. 
You want to use as fine an oil as is obtainable, especially as it costs no more. 
Wire collect for prices and information as to when one of our representatives 
will be im your area. 


Gorton’s Vitamin Oils are available in various Vitamin A potencies 
with Vitamin D added to the potency you desire. There is no need to 
waste either one or the other if you name your own “D?” level. 


Write us for information and prices on the potencies you require. 


Do You Know How the Fish 


Which Supply our 
VITAMIN OILS are Caught? 


Read this brief, interesting story 


Wire for Prices 
on Fish Meal and 
Condensed Fish Solubles 
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NEW ENGLAND BY-PRODUCTS CORP 
«177 MILK STREET © BOSTON 9; MASH. 


Years of experience in the production and —™S 
blending of Cod Liver Oils at Whitmoyer _ 
plants in New England and Nova Scotia enable 
Whitmoyer Laboratories to produce oils of  - 
_ absolute reliability and uniformity at all times. — 


A nutritions cpular C 
In conjunction with our patented oil extraction in 
process, Whitmoyer also produces a vitamin- in orest 
_ rich, marine product with an abundant supply ed 
of natural, water-soluble B-vitamins. This _ 
marine product serves as a base for many 


Whitmoyer dry vitamin concentrates. * 


d eared 


_ Rigid, thorough biological and chemical tests 
by Whitmoyer’s own laboratory and by inde-_ 
pendent laboratories are your guarantee that 
each Whitmoyer product is. supplying its full — 
quota of vitamins. Investigate the Whitmoyer 
line today, Be swre of your feed quality, It will 
pay you big dividends in eggs: customers— 
increased 


A 
fermen ented 
nd dried — Cc 
av 
ond an de mount 
plex factors. 


HAVANA, CUBA “TEXAS IN CANADA: 


El Ave Hennsz Supply Co. Whitmoyer Laboratories, Lid, 
Sen Rafael 456 Lubbock, Texas Yarmouth, Nova Scotia 


NEW ENGLAND, LONG ISLAND and NEW JERSEY 
Grendone, inc., Needham, Mass. 
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COD LIVER OIL a REMEMBER FOR 
ER OIL anv FEED SUPPLE oR 
4 Cod liver oil produced bY patented cold 
press method which retains oll natural 
mins. High in vitamins A and D for healthier 
livestock and poultry- Available os pure cod ECTICUT MIX 
liver oil OF fortified cod liver oll concentrate. | 
nixed concentrate for use 
A complete vitamin supplement for poultry — 
mashes. A blend of cod liver meal (made by 
Poss our exclusive patented process: then vacuum | 
‘viologicelly processed liver DRI -coL 
meal, ond dried brewer's yeast — in | 
vitamins A, D, and B-Complex factors. 
i | Anew, reliable vitamin supplement in easy- 
: ‘3 | to-mix powder form. Available os either on a 
; Dor straight D product. Stabilized for 
your protection Ggoinst vitamin A loss. Avail 
* in 3 potencies 
*clo-MEAL 4 
Mix are reliable natural sources of Abolanced trace mineral concentrate impor- 
ES perimen ave shown at when the —helps them utilize feed nutrients properly- 
evels in feed formulas. supplemental stabilized), manganese, cobalt, coppers 
amounts of Vitamin B:2 ‘and A.P.F. are ‘ond zinc. 


American Dehydrators Convene 


Stress Research at Colorado Springs Meeting 


@ CONTINUED efforts toward pro- 
ducing better quality alfalfa products 
was the key note at the American 
Dehydrators association eighth annual 
convention held Jan. 18-20 at the 
Hotel Broadmoor, Colorado Springs, 
Colo. The convention put an excep- 
tional amount of stress on research 
reports and information on ways to 
produce higher quality products. 
To put the meeting in good spirits 
at the opening session Jan. 18, four 
members of the trade staged a skit en- 
titled “Convention Bound.” The cast 
included Ralph Beerman, Dakota City, 
Neb.: Thomas Stewart, Lincoln, Neb.;: 
A. T. Spencer, Gerber, Calif. and Ed 
Cherbonnier, St. Louis. It depicted 
three dehydrators convention-bound 
with Mr. Cherbonnier serving as the 
pullman porter. The play provided 
plenty of humor at the same time driv- 
ing home the point that it is better to 
come to a convention to learn some- 
thing than merely to raise the roof. 


Retiring directors of the association 


By ELDON ROESLER 


spoke briefly and urged continued sup- 
port of the membership for the fine 
work ADA is carrying on. These 
speakers included retiring president 
Ervin Burkholder, Cozad, Neb.: W. 
A. Harding, Raymondville, Tex.: A. 
J. Landy, Swift, Minn.; Jesse Moulton, 
Erie, Mich.; and A. C. Thomson, 
Hiawatha, Kan. 

President-elect L. J. Schiller, Oak 
Harbor, Ohio, outlined the association 
program for 1950. He emphasized that 
ADA wants to build for permanency 
and to promote uniformity in its pro- 
ducts. He called on the members to 
back the research program and pointed 
out that the ADA trading rules pro- 
tect members in points of controversy. 

Mr. Schiller outlined five basic serv- 
ices for 1950. These were (1) regional 
meetings including conferences with 
industry and research figures; (2) 
planned pubilicity to help promote 
alfalfa products; (3) sales promotion 


AMONG members of the allied trades attending the convention was this group 
shown below. From left to right, are A. A. Roetzer, St. Regis Sales Corp., 
Chicago; Paul Lowry, Black, Sivalls & Bryson, Inc., Kansas City; E. E. Arnold, 
St. Regis Sales Corp., Chicago; and B. J. O'Hearn, Union Bag & Paper Co., 
Greeley, Colo. (Photo by The Feed Bag) 
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NEW president of the dehy- 
drators association is L. J. 
Schiller, Hayward, Inc., Oak 
Harbor, Ohio, who was named 
to succeed Ervin Burkholder, 
Nebraska Farm Products, Inc., 
Cozad, Neb. 


by advertisements, sales literature and 
displays at. national events; providing 
educational material for vocational ag 
teachers, county agents, etc.; and (5) 
an expanded bulletin service. 

The attitude of the manufactured 
feed industry was presented by Wal- 
ter C. Berger, president of the Amer- 
ican Feed Manufacturers association, 
Chicago. He cautioned the dehydra- 
tors that they should not stress too 
greatly the feeding of alfalfa products 
alone but should sell the value of feed- 
ing completely balanced rations. He 
pointed out that the feed manufac- 
turer is the dehydrator’s biggest cus- 
tomer. Mr. Berger’s talk is published 
in full beginning on page 15 in this 
issue of The Feed Bag. 

Dr. Dayton Maclay, Western Re- 
gional Research Laboratory, USDA, 
Albany, Calif., concluded the first 
day’s session by pointing out gains 
which have been made in feeding 
practices over the years. He indicated 
that in 1918 it took six pounds of feed 
to produce one pound of chicken meat 
while in 1949 it took only about 2.74 
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pounds of feed to produce a four pound 
chicken in 12 weeks. 

He reported that some research men have 
found vitamin B,: activity in alfalfa meal 
but only at the rate of 10 parts per million. 
He said that workers are now trying to de- 
termine other growth promoting factors 
present in dehydrated alfalfa meal in addi- 
tion to carotene. Dr. Maclay indicated that 
a 5 to 10 per cent level of alfalfa meal in 
the ration is considered safe and will not 
act as a growth inhibitor. 

In discussing anti-oxidants he recom- 
mended the use of about % of 1 per cent of 
the anti-oxidant material used to give best 
results. He said that about 20 per cent of 
the carotene of alfalfa is lost in the dehy- 
drating process. 

Opening the second day’s session, a report 
by Loyd Faris, Kansas City, Mo., chairman 
of the research committee, was read by Ex- 
ecutive Secretary Lloyd S. Larson, Chicago, 
because Mr. Faris was confined to his room 
by illness. 

In his report, Mr. Faris, traced the early 
history of alfalfa and put its first use about 
2000 years ago. He said that the alfalfa re- 
search council consisted of 12 members and 
that they determine what grants to make and 
what line of research to follow. He indi- 
cated that more than $38,000 has been col- 
lected for the research program of ADA 
with about $5,000 in pledges still outstand- 
ing. Sponsorship of this program has had 
the effect of stimulating private research in 
the alfalfa field, Mr. Faris said. 

A panel discussion of methods of caro- 
tene determination concluded the morning 
session. Dr. Ralph Silker, head of the de- 
partment of chemistry at Kansas State col- 
lege, was the moderator. 

The relative values of the phasic and 
chromatographic methods of carotene de- 
termination were discussed. Dr. George O. 
Kohler, associate director of research, Cero- 
phyl Laboratories, Kansas City, Mo., told of 
the inadequacy of the phasic method and 
demonstrated by use of laboratory equip- 
ment how the methods work. Dr. Kohler 


pointed out that the phasic method will al- 
ways show a higher carotene content than 
the dehydrated alfalfa meal contains and 
that the chromatographic method is more 
accurate. 

“We should bury the phasic method this 
year or the alfalfa people will have trouble,” 
Dr. Kohler said. 

Dr. F. W. Quackenbush, head of the de- 
partment of agricultural chemistry at Pur- 
due university, told the results of collabora- 
tive check samples on alfalfa meal. This 
work was participated in by 72 laboratories. 
The report showed a lack of uniformity of 
results even under the chromatographic 
method and indicated the need for better 
procedures and equipment. 


At the afternoon session Jan. 19, William 
Brew, manager of the organic research 
chemistry department of the Ralston-Purina 
Co., St. Louis, Mo., discussed factors in- 
volved in carotene losses. He listed time, 
temperature and air as important factors in 
carotene destruction. He said that vacuum 
packing and the use of anti-oxidants have 
met with some success. Mr Brew said that 
if tables could be developed which would 
show what dehydrators may expect in caro- 
tene losses under various conditions they 
would be of great value. 

John Kephart, director of research, Na- 
tional Alfalfa Dehydrating & Milling Co., 
Lamar, Colo., reported no success in stabil- 
izing carotene but only in reducing the rate 
of oxidation. He indicated that three pounds 
of anti-oxidant properly applied can pro- 
duce a 50 per cent decrease in the rate of 
carotene destruction at a cost of from $3 to 
$5 per ton for the materials. 

Dr. W. R. Graham, jr., director of re- 
search for Quaker Oats Co., Chicago, ex- 
plained the work his firm has been doing 
in storing dehydrated alfalfa meal in. steel 
tanks and under inert gas pressure to reduce 
carotene destruction. He maintained that 
meal stored in Kansas last summer for 62 
days at an average temperature of 77 de- 
grees showed practically no carotene loss. 

The Hart-Halverson process was discussed 


MEMBERS of the production panel featured at the American Dehydrators con- 
vention shown at left below include Kenneth D Lozier, St. Regis Sales Corp., New 
York City; Wiley Miner, U. S. Alfalfa Products Co., Verdon, Neb.; and William 
F. Harder, Nebraska Boiler & Supply Co., Lincoln, Neb. In the center photo Dr. 
George O. Kohler, Cerophyl Laboratories, Kansas City, Mo. is shown demon- 
strating the phasic method of carotene determination while Dr. Ralph Silker, 
Kansas State college and Dr. F. W. Quackenbush, Purdue university, look on. In 
the picture at the right are Loyd Faris, W. J. Small Co., Kansas City; Ervin Burk- 
holder, Cozad, Neb., retiring president; and Lloyd S. Larson, executive secretary, 
Chicago. (Photos by The Feed Bag) 


by Dr. E. B. Hart of the University of Wis- 
consin, Dr. Hart said that when you dry 
alfalfa meal down to 3 to 5 per cent mois- 
ture you preserve most of the organic struc- 
tures but retard the respiratory action. Then 
if you bring the moisture up to 8 to 10 per 
cent and can keep the meal air tight you 
accelerate the respiratory enzymes and pre- 
serve the carotene content and the green 
color. 

Knowing this, Dr. Hart said his group 
set out to find an air tight bag. He said 
many types of packaging were tried without 
success until they hit upon a material called 
seran made by the Dow Chemical Co., Mid- 
land, Mich. Dr. Hart showed a sample 0! 
this bag and said it did a good job in field 
trials. It was used as an inner package in an 
alfalfa bag and saved up to 75 per cent of 
the carotene. Tossing a word of caution, Dr. 
Hart said the seran bag was not strong 
enough for shipping and also becomes brit- 
tle in cold weather. He said it did not com. 
pletely meet the requirements of the alfalfa 
industry at this time but perhaps a stronger 
material along these lines will be found. 

V.S. Peterson, E. I. Du Pont de Nemours 
Co., Wilmington, Del., spoke on advances in 
research and showed some of the results in 
products produced by his company. He told 
the history of the research behind many of 
the items, making an interesting story. 

Ray B. Bowden, executive vice president 
of the Grain & Feed Dealers National asso- 
ciation, Washington, D. C., discussed wage 
and hour regulations as they affect alfalfa 
dehydrators in particular. While he pointed 
cut some of the exemptions granted under 
the law, he emphasized that because of the 
many uncertainties in the law it is almost 
necessary to have an official ruling in each 
case to be sure of the meaning of the law 

Opening the final day’s session, Dr. Ro- 
land Bethke, chairman of the animal science 
department of the Ohio Agricultural Expe- 
riment station, Wooster, Ohio, told of news 
items in nutrition. He remarked that APF 
has been the big topic of discussion and 
that quite a number of years ago research 
workers knew there was something in cer- 
tain animal products needed by poultry. 

He pointed out that they showed tha: 
the cow manure factor was needed by ani: 
mals and produced rapid growth. “APF is 
not a single chemical entity but is probably 
made up of several factors,’ Dr. Bethke 
said. “It is of major practical importance in 


(Continued on page 38) 
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Ruggedly built for high speed operation, KELLY- 
DUPLEX Mixers are absolutely quiet . . . require 
less power . . . cost less to operate. A complete 
batch can be loaded, mixed and sacked easily 
in 15 minutes. And the resulting mixture of thor- 
oughly blended ingredients will stand up under 
the most minute inspection. 

KELLY-DUPLEX Mixers are available in 2 ton 
to 5 ton capacities and are fitted with the proper 
drive to best fit your mill—either positive V-belt 
or electric motor. All welded steel construction 
and high quality bearings and parts assure long 
life and trouble-free performance. 

It will pay you to investigate KELLY-DUPLEX 
today. Use the coupon for information on Mixers 
and other profit-producing milling equipment. 


Send for FREE Catalog! 
Shows complete line of KELLY- > 
DUPLEX Milling Equipment 


For extra profits! Make Poultry 
Litter from corn cobs with this 
new KELLY-DUPLEX Crusher. 


KELLY-DUPLEX Hammermills are 
constructed of heavy welded steel. 
Screens of any perforation with 50 
to 100 horsepower. 


< 


Vertical Feed Mixer Pitless Corn Sheller 
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VERTICAL 
EED 


Vertical Feed Mixer 
with Sacking Scale 
steps up capacity, 
saves time and labor. 


wv 


com Gob Crusher Carn Shatlee THE DUPLEX MILL AND MFG. CO., SPRINGFIELD, OHIO 


Gentlemen: | want to know more about KELLY-DUPLEX feed mill and elevator 


H il Burr Mill” equi t, and how to i profits by planning for lower handling Equipment 4 
cnd coercion cont’ tems checked’ at fOr Elevator 
orn Crusher agnetic Separator 
Corn Scalper Mill Blower NAME 
- Chain Drag Bag Cleaner ADDRESS 


Gorn Cutter and Grader Electric Motors CITY 


Electric Truck Heist Full Line Booklet 
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poultry and swine nutrition. Vitamin B, is 
also important in the nutrition of a calf at 
an early stage before its rumen begins to 
function. 


“The presence of APF factors in alfalfa 
is not definite although some tecent work 
indicates indirectly that there may be some 
of these factors in alfalfa. There is a pos- 
sibility that there are other factors in alfalfa 
which are of more importance.” 

He asked the members not to be impa- 
tient at the apparent slowness of research 
since it takes a long time, normally, to find 
something new. 


Our knowledge and actual feeding prac- 
tices present a wide gap according to Dr. 
Jerry Sotola, Armour & Co., Chicago. Dr. 
Sotola said that cattlemen can well afford 
to do supplemental feeding since range 
grasses vary and winter grasses are often 
so poor they remove more nitrogen from 
the animal than they contribute. 

He urged the building of cattle supple- 
ments which are suitable for the conditions 
prevailing in each area. Basic ingredients in 
such a supplement should be protein, phos- 
phate, carotene and a binder, according to 
Dr. Sotola. He maintained that carotene is 
as important to livestock fertility as is vita- 
min E. 

A production panel, featuring three mem- 
bers of the trade, closed the convention. 


William F. Harder, president, Nebraska 
Boiler & Supply Co., Lincoln, Neb., in dis- 
cussing cooling and dust elimination declared 
that a temperature of 35° to 50° Fahrenheit 
was the correct scale for cooling. Mr. Har- 
ders said that up to 10 per cent of carotene 
was saved by proper meal cooling and that 
cooling developed better color, produced a 
ene to two per cent moisture pickup and 
enabled the use of smaller sacks for packing. 


Kenneth D. Lozier, vice president of the 
St. Regis Sales Corp., New York, N. Y.., 
told of the advantages of using paper bags 
in packing meal. He explained how paper 
can prevent sifting and provides a clean sur- 
face for printing labels. He urged alfalfa 
millers to package their product in new bags 
to gain the respect of the trade. 


Wiley Miner, U. S. Alfalfa Products Co., 
Verdon, Neb., told how $3 per ton can be 
saved by handling dehydrated meal in pellet 
form. These savings are due to bulk han- 
dling and less dusting, Mr. Miner said. He 
indicated that some small sized pellets can be 
used in manufactured feeds without pre- 
liminary regrinding. 

Orin Countryman, Grand Island, Neb., 
presented some figures on the cost of dehy- 
drating alfalfa. He provided sample balance 
sheets showing average figures for one 
month’s operation. 


L. J. Schiller, Hayward, Inc., Oak Harbor, 
Ohio, was elected president of the associa- 
tion. Joseph Chrisman, Cerophyl Labora- 
tories, Inc., Kansas City, Mo., was elected 
first vice president and H. G. Moeller, Sioux 


Welco Feed Co. Quartette Entertains 


Welco Feed Manufacturing Co., Inc., 
Spencer, Iowa, has burst into song as the 
picture above indicates. Shown in action 
are the four members of the “Sweet as 
Honey” quartette, with C. E. “Chuck” 
Wood, president of Welco, on the right. 
The quartette appeared on the program of 


e 


the Northwest Retail Feed convention, Jan. 
23-24, at Minneapolis, Minn., where they 
received a big hand from visitors for their 
efforts. The four young men rated among 
the top few quartettes which recently com- 
peted for the International Barbershop 
Quartette championship at Buffalo, N. Y. 


Alfalfa Meal Co., Vermillion, S. D., second 
vice president. Lloyd S. Larson, Chicago, 
was re-elected executive secretary. 


The following committees were appointed 
by President Schiller: 


Executive—L. J. Schiller, Hayward, Inc., 
Oak Harbor, Ohio; Joseph Chrismas, Cero- 
phyl Laboratories, Inc., Kansas City; Henry 
G. Moeller, Sioux Alfalfa Meal Co., Ver- 
million, $. D.; Loyd Faris, W. J. Small Co., 
Kansas City and Jerry Fielder, Dixon Drye: 
Co., Dixon, Calif. 

Research—Ralph Silker, Kansas State co! 
lege, Manhattan, Kan.; H. C. Schaefer, 
Ralston Purina Co., St. Louis; Mr. Chrisman 
and Mr. Faris. 


Finance and budget—J. C. Hearn, N2- 
tional Alfalfa Dehydrating & Milling Co, 
Lamar, Colo.; Ralph Brown, Ark Valley 
Alfalfa Mills, Inc., Hutchinson, Kan.; R. L. 
Robertson, Platte Valley Products, Inc., Lex- 
ington, Neb.; and Earl M. Saul, Red River 
Alfalfa Co., Crookston, Minn. 


Mr. Brown, Mr. Robertson and Mr. Sau! 
were elected directors for three years along 
with Marvin Rohloff, Rohloff Bros., Inc., 
Graytown, Ohio, and C. A. Schmoker, 
Greenbelt Dehydrating Co., Vernon, Te» 


ADA CONVENTION NOTES 


A big timber fire on Cheyenne mountain, 
just a short distance from the Hotel Broad- 
moor caused excitement among the early 
arrivals. Only a favorable wind kept the fire 
from the hotel. More than 40 per cent of 
nearby Camp Carson was destroyed in the 


blaze. 
* * 


Gov. Lee Knous of Colorado spoke at 
the annual banquet. A talk was also piped 
in by phone from director Neill Waldo, 
Waldo Alfalfa Milling Co., El Reno, Okla., 
who was confined to his bed at Mercy hos 
pital, Oklahoma City, Okla. 


College research men at the meeting held 
a “shirt sleeve” session one evening. It 
proved to be one of the features from a 
research standpoint. Another feature was a 
new president’s luncheon the last day at 
which Howard J. Gramlich, general agn- 
cultural agent for the North Western road 


spoke. 


The crowd was excellent. About 58 per 
cent of the active membership was in at- 
tendance. The directors wanted some ex: 
pression from the members as to where to 
hold the meeting in 1951. Three spots were 
being considered namely, St. Louis, Kansas 
City and Colorado Springs. One dehydrator 
from Pennsylvania said he thought Colorado 
was too far away but when John Caple, jr.. 
of the A. E. Caple Co., Toledo, Ohio, said 
he thought the Hotel Broadmoor was ideal 
for conventions, the resulting standing vote 
was almost unanimous for the Colorado 
town. The directors are to be guided by 
this expression. 


Dr. R. M. Bethke, Ohio Agricultural Ex- 
periment station, Wooster, Ohio, was named 
chairman of the alfalfa research council and 
H. C. Schaefer, Ralston Purina Co., St. 
Louis, secretary. 
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‘NEW BUSINESS and PUBLICITY GALORE from 
SARGENT’S MILLION DOLLAR HOG 


HOWARD GIBBS 


HOWARD GIBBS PRODUCE 
HUMESTON, IOWA 


Sargent dealer, Howard Gibbs, 
right, congratulates Rex De- 
Vore, left, Humeston, Iowa 
farmer . . . first prize winner 
in Sargent’s Million Dollar 
Hog Race. 


HOG RACE BOOSTED SARGENT MINRAL MEAL SALES TO 
A NEW HIGH .. . Helped SELL Hog Raisers on Supplement Feeding 


“Rex DeVore, $1000 First Prize Winner, proved for him- 
self that supplement feeding with Sargent Minral Meal 
really pays off. His pigs were entered in Sargent’s Hog 
Race at an average weight of 18 lbs. per pig. In less than 5 
months, his hogs gained an average of 209 Ibs. each. And 
... they hit a high profit September market at 227 lbs. per 
hog. DeVore marketed his hogs in less time and at less feed 
cost than ever before, using Sargent Minral Meal. 


“Hog raisers from all around Humeston were asking for 
Sargent Minral Meal when they heard how well DeVore’'s 
pigs were doing. And when Rex won First Prize, our cus- 
tomers were really sold on Minral Meal. The publicity was 
wonderful. The Sargent company ran a big ad announcing 
the winners in our local paper, and the publisher gave us 
a nice story. Word-of-mouth advertising did us lots of 
good, too. Sargent’s Million Dollar Hog Race is the best 
promotion we ever had.” 


BUILD GREATER VOLUME, STEP-UP PROFITS 
WITH AMAZING SARGENT MINRAL MEAL 


All over the Mid-west, hog raisers are asking for the supplement that brought such terrific results in 
Sargent’s Million Dollar Hog Race . .. SARGENT MINRAL MEAL. It’s all in one bag . . . APF, Fish 
& Whey Sclubles, Proteins, Minerals, Vitamins, Trace Minerals . . . ready to help push hogs fast, build 
them big, get them to early markets for bigger profits. Hit for these big volume sales now. Ask your 
Sargent man about MINRAL MEAL, or write us for big-pay dealer proposition. 


Minral Meal 


SARGENT PLANTS IN 
DES MOINES, IA. ALGONA, IA. FREMONT, NEB. MONMOUTH, ILL. WAVERLY,MO. 
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CEDAR RAPIDS, 


FIFTEEN YEARS AGO, Nutrena Mills, Inc. installed their first 
California Pellet Mill. Since then, these famous mills have been: 
put to work in a// Nutrena Plants and are now used by Nutrena 
exclusively. As many as 12 California Pellet Mills are being 
operated in a single plant—proof that Nutrena’s slogan “Be 
Sure, Be Safe, Be Thrifty” is an essential ingredient in their 
pelleting operations, as well as in all other phases of their 
business. 


The CPM trademark is a warranty of worth in pellet mills and 
equipment. You too will find that they do the job easier, faster, 
better and for less. Plan now to cut costs and boost pellet profits 
with California Pellet Mills. Write for full information, or call 
your nearest CPM Specialist. 


KANSAS CITY, KANSAS 
~ 
} 
® Registered Trade Mark Nutrena Mills, Inc. Crawfordsville, Indiana 
40 
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KANSAS CITY, KANSAS 


Plant photographs by courtesy of Nutrena, Inc., Division of Cargill, Incorporated 


Recent installations of the new California 
CENTURY have stepped up Nutrena’s pellet 
producing capacity to an all-time high. 


THE CALIFORNIA CENTURY PELLET MILL 


@ Produces any pellet size and shape 

@At highest capacity with superior 
pellet quality 

@ At lowest cost per ton of pellets 


Ton. for ton, you'll save money, manpower and 
space with the new California CENTURY. 


More California Pellet Mills are sold 
today than all other makes combined! 
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Peebles’ 


KAF-KIT 


with our new money-back 


Why do we make this unusual offer? Because we 
know that Peebles’ KAF-KIT will save milk, save 
money and do a real job for your customers. The 
farmers who try it will come back for more! KAF- 
KIT has already raised more than 25,000 big, strong 
husky calves. It replaces milk safely because it’s 
made from milk — 98% milk serum solids plus 
fortification. 


KAF-Ki1 did a job for these customers and it can do a job for yours! 


“Calves bone up as 
big as milk-fed 
calves. Best stuff 
I ever fed.”’ 

. C. Lind, 
Wauseon, O. 


a can of milk a da 


y. 
D. E. Stotler, Thurmont, Md. another replacement.”’ 


D. E. Santore, Danbury, Conn. 


WESTERN CONDENSING COMPANY, Appleton, Wisconsin ¢ San Francisco, Calif. 


World’s largest producer of whey products 
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““KAF-KIT raised 
better calves than 
whole milk. 

No scours. 
Haircoat smoother.”’ 

Howard Schuler, 
Elkhart Lake, Wis. 


“Good saving with KAF-KIT — ““At 4 months KAF-KIT fed calf 
Si is as big as 6-month old calf on 


SELL BOTH KAF-KIT AND CALF MEAL! Peebles’ KAF- 
KIT is strictly a milk replacement. It is mot a calf 
meal. It must be fed along with a good calf meal. 
Every sale of KAF-KIT is an extra sale, extra profit 
for you! Your dairy farmers can save up to 250- 
500 Ibs. of milk per calf — cut feeding costs 1/3 
or more with KAF-KIT. So tell them about KAF- 
KIT now! Contact your distributor or write us 
for complete information. 


Peebles’ 


(Pronounced CALF-KIT) 


98% SERUM soLiDs 


plus guaranteed available amounts 
of Vitamins A, D, and Riboflavin. 


\S MONEY-BACT GUARANTEE A\ 
| 
V; We guarante® you complete satisfaction with the feeding results of Peebles \ 
KAF-KIT when fed to your calves 4S directed. Feed KAF-KIT for 7 weeks. 
\ | If you are not convinced that the KAE-KIT program raises better calves than D)) \ 
: any similat program: give your dealer 4 written statement 4S to why you are 
SO not satisfied. He will cheerfully refund the full purchase price of the Peebles Ly 
KAF-KIT used by YOU quring this feeding test: 
WESTERN CONDENSING COMPANY, Appleton: Wis. ° San Francisco, Calif. 
| 
Pee! 


Direct elling Farmers 


_ Hurts Retail Business Northwest Feed Men Claim 


e@ DIRECT selling of feed to farmers 
by some manufacturers and wholesal- 
ers was deplored in a resolution adopt- 
ed at the 18th annual convention of 
the Northwest Retail Feed association 
held in the Nicolett hotel, Minneapolis, 
Jan. 23-24. This is the first time the 
old complaint of direct selling has been 
brought into the open since all such 
activity ceased with wartime shortages. 
The resolution continues: “It has 
long been the policy of this association 
that while it does not in any way seek 
to determine who shall or shall not en- 
gage in the retail feed business it does 
declare that manufacturers and whole- 
salers who do engage in retail sales 
should do so at margins sufficient to 
protect the regular retail dealer.” 
Other resolutions praised the orang- 
egg program as a medium to reduce 
the surplus of eggs; urged that the 
government institute an incentive pro- 
gram for the production of quality 
eggs in an effort to stabilize the egg 
industry; requested that feed registra- 
tion fees collected by the states, in 
excess of actual needs for enforcement 


By DAVID K. STEENBERGH 


of the feed laws, be devoted to agri- 
cultural research; and instructed that 
a committee of five be appointed to in- 
vestigate feed trade practices with re- 
gard to labor relations, advertising, 
operating costs and like matters. 

Roy Peterson, Red Wing Feed & 
Supply Co., Red Wing, Minn., was 
re-elected president of the association 
for another year. Vice-president Car- 
roll Scow, Long Prairie Milling Co., 
Long Prairie, Minn. and Secretary- 
treasurer W. D. Flemming, Grain & 
Feed Review, Minneapolis, were also 
re-elected. 


Robert F. Berkner, Mahnomen, was 
added to the board of directors and 
re-elected to the board were: Leo Flue- 
gel, Rosemount; Eldon Roddis, Ro- 
chester; Rudy Witthus, Buffalo Lake; 
Herman Raabe, New Ulm, all in Min- 
nesota, and A. L. Haroldson, Devils 
Lake, N. D. 


The convention opened Monday 
morning with a welcome to Minnea- 
polis by L. O. Hauskins, Nutrena 


PHOTOS below taken at the Northwest feed convention show, left to right, top 
how: A. J. McCoy, Mayo Shell Corp., Houston, Tex.; Mrs. McCoy; Stuart Nordvall, 
Arcady Farms Milling Co., Chicago; and R. W. Blinkinsop, R. A. Swanson, and Ken 
Claussen, all with Clinton Foods, Clinton, lowa. Bottom row: Dr. John Parker, 
Midwest Barley Improvement association, Milwaukee; Jack Dean, Midwest Feed 
Manufacturers association, Kansas City; and Vern Lundin, Hubbard Milling Co., 
Mankato, Minn.; Hank Swanson, White Laboratories, Newark, N. J.; Harvey Yantis, 
Feedstuffs, Minneapolis; and Frank Holt, Holt Products Co., Milwaukee. (Polaroid 


photos by The Feed Bag) 


RE-ELECTED to head the 
Northwest Retail Feed associa- 
tion for the coming year was 
Roy Peterson (left) Red Wing 
Feed & Supply Co., Red Wing, 
Minn. He is shown conferring 
with Carroll Scow, Long Prairie 
Milling Co., Long Prairie, 
Minn., who was re-named vice 
president of the association. 
(Polaroid photo by The Feed 
Bag) 
Mills, Inc., president of the Northwest 
Feed Manufacturers association and 
the report of the secretary-treasurer. 
Mr. Flemming reported that the asso- 
ciation was financially in the best con- 
dition in its history, that membership 
was about the same as a year ago and 
then reviewed the various activities 
carried on by the association during 
the preceding 12 months. 

First guest speaker was Dr. Paul 
Burson, professor of soils at the Uni- 
versity of Minnesota. He explained 
the program of the new soils testing 
laboratory of which he is in charge. 

“Since Minnesota farmers spend 


* about $12,000,000 a year for lime and 


fertilizer,” he said, “it is important 
that they apply the lime in the right 
place and at the right amount and that 
they use the best adaptable grades of 
fertilizer at recommended rates on the 
various crops they are growing.” 

Dr. George Briggs, professor of 
poultry husbandry at the University of 
Minnesota, as one of the next speak- 
ers discussed the animal protein factor. 
“APF supplements are manufactured 
by at least five different companies 
from large scale cultivation of bacteria 
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or other organisms. These supplements,” he 
said, “‘are so rich in vitamin B12 that only 
small amounts, costing today about $1.30, 
are needed for a ton of ration. 


“Vitamin B12 is a potent red compound 
containing cobalt and found at varying 
amounts in fish meal, meat scraps, fish solu- 
bies, liver meal, tankage and dried milk 
products as well as APF supplements. The 
chief importance of APF supplements to 
the feed industry is that more vegetable 
protein and less of the more costly animal 
products can be used in poultry and swine 
rations.” 

Other speakers on Monday morning were 


NICKLE 
CRUSHER 
FEEDER 


PROMOTION was mixed with easy sociability at the Northwest convention as 
shown by the photos above. Pictured, left to right, TOP ROW: Tom G. Dyer, 
Sargent & Co., Des Moines, Mrs. H. P. Edwards, wife of Sargent's sales manager, 
and Mrs. Dyer at the booth where free Orangegg was served for convention 
"pickups"; Orrin Trindall, Loyal, Wis.; A. E. Thompson, A. E. Thompson Co., 
Minneapolis; C. O. Dodge, Zutter Elevator Co., Menomonie, Wis.; and W. S. 
Dodge, Zutter Elevator Co., Chippewa Falls, Wis.; Jack Sechsen, Minneapolis; 
Court Reed, Albert Lea, Minn.; and Charlie Tillia, Jackson, Minn., all with Con- 
solidated Products Co., Danville, Ill. SECOND ROW: Carl Hagen and John 
Lagorio both of King Midas Feed Mills, Minneapolis; Rich Serkland, Grain Pro- 
ducts Co., St. James, Minn.; C. A. Scott, Merck & Co., Minneapolis; and Pat H. 
Brown, Minnesota Farm Service Co., St. Paul; C. L. Smith, Farley Feed Co., 
Janesville, Wis.; Augie Grams, A. Grams & Sons, La Crosse, Wis.; and Rae 
Walters, Harlan Rendering Co., Harlan, lowa. BOTTOM ROW: E. F. Morris, New 
England By-Products Corp., Minneapolis, and Jim Olson, Davenport Elevator Co.. 
West Bend, lowa; Bob White, Bob White & Co., Chicago; with L. R. Kees and 
Joe Nelson both of Armour & Co., Chicago; Ruxton Strong, Joe Bury, and Lyle 
Feldman, all with Strong-Scott Manufacturing Co., Minneapolis. (Polaroid photos 


by The Feed Bag) 


Jack Dean, executive secretary of the Mid- 
west Feed Manufacturers association, Kan- 
sas City, Mo., who discussed feed merchan- 
dising problems and Dean McNeal, director 
of business analysis, Pillsbury Mills, Inc., 
Minneapolis, who predicted what's ahead 
for feed men in 1950. Their papers are pub- 


SHOWN in upper picture are 
Dean McNeal, Pillsbury Mills, 
Minneapolis; W. D. Fleming, 
secretary-treasurer of the asso- 
ciation, Minneapolis, and Carl 
Orsinger, Waterloo Mills, Wa- 
terloo, lowa. Lower photo shows 
SG. H. Homme, Kerkhoven, 
Minn.; D. E. Roddis, Roddis 
Feed Co., Rochester, Minn.; 
and A. L. Haroldson, North- 
ern Seed & Feed Co., Devils 
Lake, N. D. All are directors 
of the Northwest association. 
(Polaroid photos by The Feed 
Bag) 


lished elsewhere in this issue of The Feed 
Bag. 

The second and closing session of the 
convention was held on Tuesday morning 
beginning with a discussion of publicity and 
advertising for retail feed dealers by Hugh 
R. Stevenson, Minneapolis advertising and 
publicity councellor. He urged his listeners 
to sell hard and use sound advertising to 
help their selling efforts. Fashion your ad- 
vertising to farmers preferences, he said. 
Use large type in your headlines. State a 
fact of interest to the farmer. 

The meeting closed with a panel discus’ 
sion of the Minnesota egg situation and 
what can be done about it. Participating 
were Dr. H. J. Sloan, of the University o! 
Minnesota, Harold Peterson, Hennepin 
county agent, Minneapolis; Richard Bondy, 
Land QO’Lakes creameries, Minneapolis: 
Paul Birkett, Hove Co., Inc., St. Paul and 
President Peterson. 
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FOOD 
DELIVER POTENT VALUES 
PREPARATIONS 


. . . faced with the problem of providing adequate “A” enrichment 
—and maximum palatability—in their products, may now rely on 
NOPCO True Stable Vitamin A. In grueling oven and shelf-storage 
tests, NOPCO’s exclusive True Stable Vitamin A retained 100% of 
its potency in a canned food preparation—after 140 minutes of cooking 
at 240°F., and a storage period equivalent to 8 months at normal 
temperatures. And tests on leading dry dog foods, now under way in 
in cg Laboratories, promise equally dramatic “A” stability in this 
medium. 


DELIVER GUARANTEED NUTRITION... 


. .. in your animal food product with NOPCO’s new non-wilt True 
Stable Vitamin A. Fortification of dog foods with Nopcay (1,814,400 
USP Units True Stable Vitamin A per lb.) or Quadrex (1,814,400 
USP Units True Stable Vitamin A; 227,000 USP Units Vitamin Dz per 
lb.) assures the stable results that show in healthier, sturdier animals. 


TO HOUSEHOLD PETS... 


. . . to livestock, to poultry—the importance of essential vitamin 
nutrients cannot be overestimated. NOPCO True Stable Vitamin A 
takes the “problem” out of many animal, poultry and mineral feeds. 
It may help solve your particular feed problem. We gladly offer the 
free facilities of our laboratories, to demonstrate how you can improve 
the reliability of your formula by including a NOPCO True Stable 
Vitamin A fortifier. Write today for further information. 


WITH NOPCO TRUE STABLE VITAMIN A 


SAMPLE 1— UNFORTIFIED 
After - No trace of Vitamin A remaining. | ; 
SAMPLE 2— FORTIFIED WITH TRUE STABLE VITAMIN A 
Cooking & Storage 
LEGEND 
“A” value from natural feedstufts (Z77//Z NOPCO True Stable Vitamin A ae 


Amazing Trve Stable A’ Perf pared to unfortified sample, ofter cooking for 140 minutes 
of 240°F., and “storage” for an equivalent of 8 months. From a NOPCO Loborotory Report. 


L 


QUADREX* 
1,814,400 USP Units 
True Stable Vitamin A 
227,000 USP Units 
Vitamin D. per pound 


VIAD* 
1,814,400 USP Units 
True Stable Vitamin A 
908,000 AOAC Units 
Vitamin Ds per pound 


VADREX* 
340,200 USP Units 
True Vitamin A 
181,000 AOAC Units 
Vitamin 
181.6 mg Riboflavin 
per pound 


VIADEX* 
1,814,400 USP Units 
True Stable Vitamin A 
454,000 AOAC Units 
Vitamin D; per pound 


NOPCAY* 
1,814,400 USP Units 
True Stable Vitamin A 
per pound 


Pioneers for a 
Quarter-Century in 
Continuous Development of 


VITAMINS IN OIL 
DRY VITAMINS 
CALCIUM 
PANTOTHENATE 
RIBOFLAVIN 
CHOLINE CHLORIDE 
NIACIN 


A gricultural Department 


NOPCO CHEMICAL COMPANY 


HARRISON, NEW JERSEY 


“Trademark of Nopco Chemical Company 
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DOG FOOD MANUFACTURERS 
eee 


You've got a bit of growin’ to do, sonny. It takes lots of skill, training, and experience to be a good fighter, 
to be a good salesman. Chase Salesmen are thoroughly trained experts in the bag business . . . as it applies to 
your business. They are supported by more than one hundred years of experience in supplying better bags for 
American industry and agriculture. Do you want better protection? Do you want improved appearance? Do you 
want a container that is designed for your specific needs? All these important points add up to increased sales! Check 
with us today. Your Chase Salesman will promptly contact you . . . and you'll be glad he did! 


ttt, Bags for all industry and agriculture 


= 1847 = @ cotton bags of all kinds 
‘ = @ Topmill burlap bags 


@ paper & Multiwall bags 


@ Saxolin open mesh bags 


vo H A S E Bac es: 3 combination bags, liners, and specialties. 


RAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILL 


MEMPHIS BUFFALO ST.LOUIS NEW YORK CLEVELAND MILWAUKE: 
PITTSBURGH KANSAS CITY LOS ANGELES MINNEAPOLIS GOSHEN, IND. PHILADELPHIA NEW ORLEANS ORLANDO, FLA. SALT LAKE CITY 


OKLAHOMA CITY © PORTLAND, ORE. ¢ REIDSVILLE, N.C. « HARLINGEN, TEXAS ¢ CHAGRIN FALLS, O. e HUTCHINSON, KAN. « CROSSETT, ARK e SAN FRANCISCO 
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C. W. Sievert 


By C. W. SIEVERT and DR. B. W. FAIRBANKS 


The abstracts and digests of current animal nutrition literature appearing on this page 
are prepared expressly for The Feed Bag by C. W. Sievert, Chicago feed consultant, and 
Dr. B. W. Fairbanks, noted animal nutritionist. An unusual and interesting feature of these 
digests are the comments as to the commercial importance and significance of the work. 
Readers should note that the opinions expressed are those of the authors and are not 
necessarily shared by the publishers of The Feed Bag. 


B. W. Fairbanks 


Title: The Effect of Storage on the Nutri- 
tional Qualities of the Proteins of Wheat, 
Corn and Soybeans 

Authors: H. H. Mitchell and Jessie R. 
Beadles (University of Illinois) 

Publication: Journal of Nutrition, Vol. 39, 
(Dec. 1949) pp. 463-484 
Digest: It is common practice to store grains 
for various periods of time before consump- 
tion, Government attempts to stabilize prices 
involve storage of surplus grains. During 
torage chemical changes in the composition 
of the grain or seed may occur. This work 
was done to find out whether storage has 
any effect on the protein quality of grain 
or soybeans when stored for appreciable 
lengths of time. 

A sample of wheat, one of open pollin- 
ated corn and also a hybrid variety, and a 
sample of soybeans, were stored at about 78 
degrees F. for 730 to 1,020 days. The corn 
and wheat were stored both as whole ker- 
nels and as meal. The soybeans were stored 
as whole beans, and as autoclaved, defatted 
and dehydrated meal (similar to commercial 
soybean oil meal). The stored whole beans 
were autoclaved, defatted and ground in 
the same manner before being tested. 

The biological availability of the proteins 
was tested using growing white rats, measur- 
ing the true digestibility and biological value 
of the proteins. 

No consistent or significant deterioration 
in digestibility or biological value of the 
proteins in corn or wheat proteins took 
place during storage for two or three years, 
either as whole grain or as ground meal. 

Soybeans stored for 1,020 days (almost 
three years) as preheated and defatted meal 
suffered a small drop in protein digestibility 
from 84.67 to 82.80. The biological value 
of the protein dropped from 69.2 to 64.0, 
and the net utilization from 58.6 to 53.0. 
These amounts are not really significant. 

Whole soybeans, however, tell a different 
story. For the first 404 days changes were 
irregular although greater than for the 
grains. From 404 to 1,020 days the digesti- 
bility of the protein of whole soybean 
dropped 5.1 per cent and the biological 
value dropped 10.1 per cent. It seems that 
unheated beans deteriorate much more than 
when properly heated before storage. 

We quote from the summary: “From the 
results of these and other studies it appears 
that the nutritive value of the proteins of 
cereal grains stored under conditions pre- 
venting insect infestation and mold growth 
(by lowering moisture content below a criti- 
cal level) is not appreciably altered by seed 
respiration over long periods of time. This 
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is not true for the soybean, the proteins of 
which may suffer considerable nutritional 
damage after one year of storage. The dis- 
tinction between the two types of seed may 
reside largely in the fact that the living part 
of the seed, the embryo, constitutes only a 
small part of the cereal seed but a predomi- 
nant part of the legume seed.” 

Comment: This work answers some ques- 
tions of considerable importance to feed 
manufacturers. If grain has been kept free 
from insect infestation and mold, it can be 
expected to remain comparatively undam- 
aged as far as its protein is concerned. This 
is most fortunate since much grain is stored 
for more than a year before being used. 

Soybeans should be processed sooner than 
at a year of age. Better still, they should be 
heat treated before being stored, but prompt- 
ly processed beans will probably be most 
to the feed man’s liking. 

Title: A Growth Factor Transmitted by the 
Hen through the Egg to her Progeny 
Authors: F, A. Csonka and M. W. Olsen 
(U.S.D.A.) 
Publication: Journal of Nutrition, Vol. 39, 
(Dec. 1949) pp. 485-93 
Digest: Two pens of cross bred pullets were 
fed low protein and high protein diets. 
The low protein diet contained corn pro- 
tein principally, and the two high protein 
rations contained appreciable amounts of 
either casein or soybean oil meal. Male birds 
were supplied and eggs were hatched and 
chicks were started and weighed at 4 weeks 
of age. A chick mash was fed to the chicks. 

It was found that hens fed a ration con- 
taining 20 per cent casein transmitted a 
growth factor through their eggs to the 
chicks. With soybean proteins in the ration 
the same effect was not observed. 

When dried cow manure was added to 
the chick mash it caused: (1) a marked 
inhibition of growth in the high-protein- 
casein chicks; (2) had no effect on the 
growth of the high-protein-soybean chicks; 
and (3) caused a slight increase in the rate 
of growth of the low-protein chicks. A cow 
manure extract was also used, and seem- 
ingly the inhibiting factor was largely re- 
moved in it. 

We quote—“It is doubtful whether the 
agent causing accelerated growth in the 
high-protein-casein chicks is identical with 
those growth factors already reported in 
the literature in connection with casein 
feeding, such as factor X (Cary, et al, °46), 
strepogenin (Wooley, °46), and factor S$ 
(Scott, et al., °4'7). 

Our experimental 


arrangements were 


such as to exclude the possibility that any 
known deficiency was a factor in the re- 
sults we obtained. The chicks whose growth 
served as a criterion were reared together 
and fed a diet adequate in all nutrient factors 
known to be essential for chick development. 
The explanation for the better growth of the 
high-protein-casein chicks, observed during 
the 28-day growth period, in comparison to 
the low-protein chicks, must reside in the 
differences in the dietary protein fed to the 
mothers of the chicks. We want to make it 
clear that, in our opinion, the transmittal of 
the growth factor we observed is not a 
result of inheritance as such, but strictly one 
of nutrition. We believe the growth factor 
is incorporated in the hen egg, which serves 
as a food supply for the developing embryo.” 


Comment: According to this report there is 
another factor —not vitamin By (nutrient 
X), nor factor S—-that is carried over from 
the hen to the chick via the egg. This carry- 
over effect is not new. We have seen it 
gemonstrated with chicks, poults, and pigs; 
and it involves several different vitamins, 
at least seemingly so. 

This emphasizes again the need for fully 
complete feeds to be fed the dam from 
which good growing progeny are expected 
-—and it wouldn't be a bad idea to let the 
sire have fully complete feed also. It works 
with chickens so we would bet on pigs too. 

We cannot keep from looking back at 
seme of the old successful feeding methods 
that are now largely outmoded. Using skim- 
milk and buttermilk on the farm—didn’t 
that furnish casein as well as a lot of other 
nutrients? All our old feeding methods— 
and feeds-—were not good, but some were. 
Each piece of new experimental work may 
help in explaining what we couldn't explain 
before—or explain more fully what we 
thought we understood. 

Title: Observations on the Interrelations of 
Vitamin By, Folic Acid and Vitamin C in 
the Chick 
Authors: L. S. Dietrich, C. A. Nichol, W. 
J. Monson and C. A. Elvehiem (University 
of Wisconsin) 
Publication: Journal Biol. Chem., Vol. 181, 
(1949) pp. 915-920 


Digest: Cross bred chicks (New Hampshire 
males and White Leghorn female) were fed 
test diets for 2 weeks. The birds were then 
sacrificed and the livers were analyzed for 
folic acid and vitamin By. 

It was found that both vitamin C and 
vitamin By in the diet stimulate growth and 
folic acid synthesis in the chick. It was also 
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found that folic acid in the diet stimulates 
vitamin By: synthesis in the live chick. 

It is suggested that vitamin C may be a 
part of the oxidation-reduction mechanism 
in folic acid production in the chick. Vita- 
man By may have a possible similar function. 
Comment: We know of experimental work 
in which a shortage of folic acid or of vita- 
min By, produced approximately the same 
deficiency symptoms in pigs. Although these 
two vitamins are not easily mistaken, one 
for the other, their effects can easily be 
mistakenly assigned. Work, such as that re- 
ported above, opens the way for a better 
understanding of the mechanisms involved. 
Before long a better understanding of these 
vitamins, and of their interrelationship, will 
result. That will help the honest feed maker 
and his customers. 

* * * 


Title: The Amino Acid Content of Fresh 
and Stored Shell Eggs. III. Methionine, 
Cystine, and Lysine Contents of Eggs from 
Hens fed Diets Differing in Percentage of 
these Amino Acids, 

Authors: R. J. Evans, J. A. Davidson and 
Helen A. Butts. (Michigan State college) 
Digest: “The percentages of lysine, methi- 
enine and cystine in egg albumen or egg 
yolk proteins were no different when either 
commercial solvent process soybean oil meal 
or the drastically autoclaved meal was in- 
cluded in the hen’s diet or when lysine 
and methionine were added to the auto- 
claved meal. The data presented indicate 
that eggs from hens fed autoclaved meal 
contained fewer milligrams per egg of ly- 
sine, methionine, and cystine than eggs of 
hens fed unautoclaved meal supplemented 
with methionine.” 

Comment: This work shows us again that 
composition of feed has very little or no 
effect on the composition of the egg so far 
as these amino acids are concerned. The 
same thing has been shown in regard to 
cther essential nutrients. It boils down to 
the fact that diet quality and quantity may 
lave a great influence on the quantity of 
eggs produced but has very little effect on 
the nutrients in the egg itself. Because the 
level of some vitamins in the diet does in- 
fiuence the amount of those vitamins in the 
egg, too many folks believe that this is true 
also of proteins, fats, the major minerals, 
ete. 

Eggs, noted, among other things, for the 
high quality of protein are also a source of 
very uniform protein as is shown by the 
constancy in level of lysine, cystine and 
methionine in both the white and the yolk. 

* * & 


Title: Calcium and Phosphorus Requirements 
of Breeding Bobwhite Quail 
Authors: J. B. DeWitt, R. B. Nestles and 
J. V. Derby, Jr. (U. S. Dept. Interior) 
Publication: Journal of Nutrition, Vol. 39, 
(Dec. 1949) pp. 567-77 
Digest: In experimental work conducted in 
Maryland, the authors conclude that best re- 
sults were obtained at a Ca/P ratio in the diet 
of approximately 2.3 to 1. Variations in the 
Ca/P ratio produced significant results when 
the phosphorus content was 0.75 per cent, 
but such differences were less marked when 
the phosphorus level was 1.00 per cent. 
“Although diets containing 0.75 per cent 
phosphorus and 1.8 per cent calcium ap- 
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"Better stand back a little. | have a lot 
of trouble with damp litter!" 


peared adequate for reproduction, as judged 
by the criteria of the maintenance of satis- 
factory condition in the breeders, egg pro- 
duction, fertility, hatchability and survival 
of offspring during the first 5 days after 
hatching, it was found that the winter mor- 
tality of the birds fed such a diet was much 
greater than that occurring in the offspring 
of birds fed on diets containing 1.00 or 1.25 
per cent phosphorus. It is concluded that 
breeding BobWhite quail requires diets fur- 
nishing approximately 1.00 per cent phos- 
phorus and 2.3 per cent calcium.” 
Comment: We wish that in this work some 
attention had also been paid to the amounts 
of “organic” and inorganic” phosphorus in 
these rations. Our rough calculation of the 
“inorganic” phosphorus content of the ra- 
tions containing 0.75 per cent total phos- 
phorus indicates about 0.25 per cent (or a 
little less) is present in “inorganic” form. 
The 1.00 per cent phosphorus rations con- 
tained “inorganic” phosphorus as the en- 
tire increment over the 0.75 per cent phos- 
phorus rations, making them contain ap- 
proximately 0.50 per cent inorganic phos- 
phorus. These relative inorganic phosphorus 
levels are important in chick feeds, so why 
not in quail feeds? 

Also note—we've said it before, and will 
probably say it again—in considering cal- 
cium and phosphorus levels in feeds, the 
focusing point or axis on which the system 
revolves, is phosphorus. When enough of 
the proper quality of phosphorus has been 
put into a feed then the amount of calcium 
can be reasonably well set. 


* * * 


Title: The Utilization of Carotene from 
Different Sources by Laying Chickens 
Authors: Paul R. Frey and H. S. Wilgus 
(Colorado State college) 

Publication: Journal of Nutrition, Vol. 39, 
(Dec. 1949) pp. 517-28 

Digest: We quote the entire summary, which 
tells the story very well: 

“Liver reserves of vitamin A in laying 
pullets partially depleted of their vitamin A 
and carotene reserves continued to decline 
when carotene equivalent to 2,000 I.U. of 
vitamin A activity per pound of ration was 
supplied in the form of carotene in cotton- 
seed oil, fresh alfalfa and dehydrated alfalfa. 
The carotene in oil was utilized less effi- 
ciently than that in the alfalfa. The caro- 


tene in fresh alfalfa was utilized somewhat 
more efficiently than that in dehydrated 
alfalfa meal. Vitamin A from fish liver oil, 
fed at the same level of vitamin A activity, 
enabled laying pullets to increase gradually 
their reserves of vitamin A in the liver. 

“The amounts of vitamin A and carotene 
in the eggs laid were greatest from pullets 
receiving the alfalfa supplements, while the 
next highest were from pullets receiving 
carotene in oil. 

“The total potential vitamin A activity in 
eggs from the pullets receiving the alfalfa 
supplements was about twice that of the 
eggs from birds receiving carotene in oil 
and three times that of birds receiving vita- 
min A from fish liver oil. Thus, vitamin A 
was superior in building liver reserves of 
the vitamin, while carotene from alfalfa, 
fresh or dehydrated, was superior in trans- 
fer of vitamin A and carotene to the egg. 
Alfalfa appears to carry a factor which 
enhances the utilization of carotene.” 
Comment: That's the story. 

+ 
Title: Onset and Duration of Fertility in 
Turkeys 
Author: F. W. Lorenz (University of Cali- 
fornia) 
Publication: Pouliry Science, Volume 29, 
(January, 1950) pp. 20-26 
Digest: This experiment was conducted with 
trap-nested Broad Breasted Bronze hens, 
which were artificially inseminated. Pre- 
viously reported studies have shown fertile 
eggs are produced three and four weeks 
after insemination. The results of this study 
are well stated in the summary of the paper, 
which we quote: 

“1.—Up to 11.4 per cent fertility may be 
obtained in turkey hens on the day follow- 
ing the first insemination. 

“2.—On the second day fertility is close 
to, though perhaps not quite at, a maximum. 

“3.—Thereafter nearly all eggs laid by 
most birds are fertile for periods varying up 
to 6 weeks in length. Average fertility, after 
optimum semen dosage, is at a maximum 
for 3 weeks after insemination, and starts 
to decline thereafter. 

“4.—Fertility drops essentially to zero in 
8 weeks but occasional fertile eggs have been 
observed as late as 10 weeks after insemina- 
tion. 

“5..—The minimum optimum dose is 1/40 
ml. of semen. With smaller dosages early 
fertility is as high as with the optimum, but 
declines sooner.” 

Comment: Feed isn’t even mentioned in the 
above digest: Then why do we report it? 
Most feed folks have no real idea how long 
fertile eggs are produced after insemination 
takes place, nor how soon fertile eggs are 
produced. Many feed dealers are asked such 
questions by turkey breeders and by hatch- 
erymen, and they should know the answers. 
The subject is not directly related to feed, 
but the feed man benefits by knowing the 
answers. 

@ CHESTER BINDER, Macon, Mo., has 
been named manager of the B. C. Christo- 
pher & Co. elevator. 

@ VANDEBUR SEED STORE, Mapleton, 
Iowa, recently enlarged its warehouse stor’ 
age space. 
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Fleischmann’s Irradiated Dry Yeast @ Ordinary Table Salt 


(25 times actual size) 


‘The value of 


MILLIONS 


particles FIDY 
Irradiated Dry Yeast 
make it easy to get 
uniform distribution 


VITAMIN 


in your feeds 


; i | This highly enlarged photograph contrasting minute 


particles of FIDY with ordinary table salt tells its 
4 own story. 


2 


When you buy 
VITAMIN D2 


be sure you get 


ll these features 
A product easy to use and with 
good dispersion. 


Controlled quality, assuring de- 
pendability. 


3 A product backed by constant 


research. 


4 Service helps for both you and 


your customers. 


5 A product nationally known and 


accepted. 


6 Asource of Vitamin D at low cost. 
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Each pound of FIDY contains millions upon millions 
of separate particles, and every particle is all yeast. 


FIDY is especially prepared for the feed trade as a 
free-flowing powder. Because of its small particle size 
it can be easily and uniformly dispersed through the 
feed—a factor so important to good results. 


FIDY is a low cost, easy-to-use, rich, dependable 
source of Vitamin D for four-footed animals. For the 
fortification of feeds, minerals and concentrates, the 
cost is small... the benefits may be great. 


FREE FIDY MIXING TABLE 


For a sample of FIDY or for your FREE Mixing 
Table giving recommended levels of Vitamin D 
fortification in feed mixtures, address Desk FB-2, 
STANDARD BRANDS INCORPORATED, 


Agricultural Department, 595 Madison Avenue, 
New York 22, N. Y. 


e 
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When you use TRU A Fish Liver Oil 
to fortify your feeds, the quality 
and the potency are always the 
same— standardized high quality 
—standardized bioactive potency. 
Rigid control in this well-equipped 
laboratory, maintained for you by 
the world's largest producers of 
vitamin A, is your guarantee that 
each pound of TRU A will always 
give you the U.S.P. units of vitamin 
A indicated on the label. 


If you are a continuous mixer and 
fortify on the line, once you have 
started using TRU A the same me- 
tering rate will always give you the 
same degree of fortification. Each 
delivery of TRU A is identical with 


Packed to meet 
your needs and 
convenience — in 
I Ib. cans (misci- 
ble, 4,540,000 U. 
S. P. units per 
pound), in tank 
cars or drums 
(straight or mis- 
cible, 4,540,000 
and 3,000,000 U. 
S. P. units per 
pound). 


all others—you do not have to 
change formulas to accommodate 
hit and miss potencies or quality. 


If you wish to prepare a pre-mix 
and add vitamin A in this manner, 
a given weight of TRU A will al- 
ways give you the same vitamin A 
concentration in the pre-mix. 


If you are a batch mixer and want 
true convenience and reliability at 
minimum cost, TRU A is available 
already measured out for you in 
vacuum sealed containers, 24 one- 
pound cans per case, each can 
clearly labeled as to vitamin A 
content in terms of U.S.P. units. 


The TRU A laboratory is your lab- 
oratory—your assurance of easy, 
simple, economical, standardized 
fortification with vitamin A. 


TRU A pays its way with 
vitamin A PERFORMANCE 


HALIBUT LIVER 
OIL PRODUCERS 


Plant and Laboratory—Seattle 7, Wash. 
les Office—101 Fifth Stree 
Plainfield, New Jersey 


(The World's Largest 
Producers of Vitamin 
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Better Merchandising Practices 


Most Retail Feed Stores are Behind the Times 


@ FOR a long time I have gone about 
trying to bring a constructive message 
to the retail feed trade and at times I 
have felt very much alone in these 
efforts. I am glad to say that recently 
the campaign for better feed store mer- 
chandising has been taken up by the 
leading trade journals and that more 
and more attention is being given to 
it by trade associations such as yours, 
and interested individuals in the in- 
dustry are entering the campaign to 
make the feed man a better merchant. 

It seems to me that it is very diffi- 
cult to get the feed man to look at his 
business from the proper vantage point. 
He is so close to it that he sees part 
of it in sharp detail and the rest of it 
gets little or no attention. It is going 
to be my intention in this talk to point 
out all the phases of the business so 
that everyone of them will receive the 
attention it deserves to the end that we 
will be examining the whole business 
rather than any one phase of it. 

To illustrate how important this is, 
let me call your attention to a poem 
which we all remember from child- 
hood which started out with these 
words: 

It was six men of Indostan 

To learning much inclined, 
Who went to see the elephant 
(Though all of them were blind), 
That each by observation 

Might satisfy his mind. 

You will remember how the first 
blind man happened to put his hand 
against the broad and sturdy side at 
once began to bawl, “God bless me! 
The elephant is very like a wall!” 

The second felt the tusk and said, 
“To me ‘tis mighty clear, this wonder 
of an elephant is very like a spear!” 

The third grasped the trunk and 
thus boldly up and spake: “I see,” 
quoth he, “the elephant is very like 
a snake!” 

The fourth by chance touched the 
knee and said “Tis clear enough the 
clephant is like a tree.” 

The fifth got his hand against the 
elephant’s ear and said “Deny the fact 
who can, this marvel of an elephant 
is very like a fan!” 


“An address presented Jan. 23 at the annual 
convention of the Indiana Grain & Feed Dealers 
association, Indianapolis, Ind. 
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The sixth when he siezed on the 
swinging tail that fell within his scope, 
“I see,” quoth he, “the elephant is 
very like a rope!” 

And so these men of Indostan 
Disputed loud and long, 

Each in his own opinion 

Exceeding stiff and strong, 

Though each was partly in the right, 
And all were in the wrong! : 

Now the odd thing about this poem 
is that despite the fact that the ele- 
phant was not constructed like a wall, 
like a rope, like a fan, like a tree, etc., 
yet everyone of these blind men was 
exactly right from his vantage point. 
The only difficulty was that they were 
blind and were going by a sense of 
feel; therefore, they could not sense 
the whole elephant. 


How many of you men here are so 
close to your businesses that you can 
only see them as a wall, and like the 
person who holds a coin close to his 
eye, has all the rest of the perspective 
blotted out? Is it true with you as it is 
in so many cases, that the buying, or 
the selling, or the plant management, 
or the advertising, or the housekeep- 
ing, or one of the other myriad details 
which make up the operation of busi- 
ness, has so absorbed your attention 
that like the blind men of Indostan, 
you are convinced that a business is 
one or another of these important ad- 
juncts rather than their composite 
whole? 

Probably some of the confusion in 
the industry is so new. Although birth 
pains occurred a considerable time be- 
fore the actual birth of the feed in 
dustry, I would put the formula feed 
business as no more than 40 years old, 
and it is only now reaching its adoles- 
cence. It isn’t remarkable then that it 
should be as yet unstable in its mer- 
chandising methods and in many ways. 
crude and inefficient. It isn’t surpris- 
ing, that as compared to other indus- 
tries, the retail merchandising of feed 
is on a very low order and compares 
unfavorably with these better estab- 
lished industries. 

Now, I have been invited here to 


present ideas that will bring your mer- 
chandising practices up to modern 
standards. If you are living up to these 
standards, or if you leave this meeting 
determined to bring your place of busi- 
ness up to them, you need fear no kind 
of competition. Despite the fact that 
big companies in this country have ap- 
propriated millions of dollars to set up 
chain stores, no such store can meet 
competition from a business locally 
owned, and locally controlled. If, and 
it’s a big IF, the management of that 
business is intelligent and alert and 
willing to practice high merchandising 
standards. 

Since an elephant is composed of a 
body and tusks and a trunk and legs 
and ears and tail, and since it takes all 
of them to make the elephant, let us 
consider our business elephant in the 
same manner. 

Let us first consider the merchandise 
which is being sold as the body of 
the elephant. If merchandising stan- 
dards are to be tip-top, only top qual- 
ity merchandise should be sold. By top 
quality merchandise I mean the type of 
merchandise which will be best for 
your farm community. Not necessarily 
the highest priced merchandise, and 
certainly not the cheapest, but the type 
of merchandise which will give the 
farmer the most value for his dollar. 
With this definition of a quality pro- 
duct, no merchandise should be han- 
dled in your store but that which right- 
fully deserves the name of quality. 

Then it is necessary that these pro- 
ducts be backed up by good conserva- 
tive advertising. This is true whether it 
is a line of feeds made by yourself, or 
feeds or other merchandise which you 
are reselling. It is much easier to sell 
a product backed by advertising, and 
increased volume of sales pay for that 
advertising. 

In the third place, it is extremely un- 
wise to handle many competing items. 
I have often heard dealers boast that 
they handle any kind of merchandise 
which any farmer may request. This is 
a lazy habit. It causes a place of busi- 
ness to be cluttered up with slow mov- 
ing merchandise; it causes high inven- 
tories, and increases the loss from waste 
and spillage. The feed dealer must be 
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the expert. He must know the type of mer- 
chandise which is best for his community 
and then be a good enough salesman to con- 
vince his farmer that such merchandise is 
best for him. Possibly there is some excuse 
in some items for two similar lines, but more 
than that usually is a pretty sure sign of 
inental inertia on the part of the dealer. It 
is the course of least resistance. 

Further than this, when only a few lines 
of merchandise are handled, you are able to 
give more attention to your own line of 
feeds and because you give more volume to 
the manufacturer of sundry other things 
that you handle, you are able to get more 

_ assistance from those manufacturers, both in 
an advertising and in a selling way. 

It is also very important that your em- 
ployes know the merchandise you are sell- 
ing, whether it be a poultry remedy, a 
mixed feed, or any other kind of product, 
what it’s for, and all the points about it 
which will enable him to intelligently sell it. 

Finally, when you buy, buy from a manu- 
facturer of good reputation. You cannot pos- 
sibly know everything about the products 
you buy, but you can know the seller. If the 
seller is of good repute in the industry, you 
can be sure the merchandise will be as repre- 
sented. Don’t have anything to do with the 
manufacturers of unknown reputations who 
sell products of unknown quality, even 
though they happen to have a lower price. 

Of next importance to the type of mer- 
chandise you handle, is the people who 
handle it. Let us say that these people are 
like the legs of the elephant, since the 
people who work in the feed store and mill 
are the people who give the merchandise 
mobility. If your merchandise is to move, it 
must move through these people. 

In the new competition which we are to 
meet, the personnel must be trained, wheth- 
er there be one employe or a dozen. How do 
we normally choose our employes? Pos- 
sibly, our wife’s brother got fired because 
he was too dumb to hold a job anywhere 
else, so we give him a job taking care of 
our customers because we would have to 
keep him anyway. Possibly our minister has 
a neer-do-well parishioner whom he has 
foisted on us because his family was in need 
and somebody had to take care of him. Pos- 
sibly one of our big farmer customers has 
a son who is too lazy to work on the farm 
and the dad thought it was good business 
to trade his patronage for a job for this son 
who is a complete flop on the farm. The net 
result is that your mill has one or more of 
these misfits who would not make a living 
anywhere else and to them we entrust the 
most valuable asset we have, our customers. 
What a travesty! Is it not important enough 
to protect this asset by having first, the right 
kind of employes and second, having them 
trained to do a top-notch, bang-up job. 

The first requisite for an employe who is 
in contact with your trade is just good old- 
fashioned friendliness. A smile, a cheerful 
word and a genuine pleasure in meeting 
people, makes your customer glad he came 
to your place of business. 

Of course, this man who is handling your 
business has to be intelligent as weil as be- 
ing trained and friendly That is where the 

matter of choosing the right employes comes 
in. That is where you must choose care- 
fully before training can begin. 
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“Ugh! Now tell him new movie, ‘Growth 
of A Nation’ is biggest thing ever come 
along in feed industry business!" 


I personally favor having regular meet- 
ings with employes, whether there be one 
beside yourself or a dozen. There all the 
problems of the business are talked over 
and your employes are brought up to high 
standards of knowledge of the products 
which they are handling. Oftentimes, people 
who are selling merchandise to you are 
glad to have their representatives at such 
meetings. Such people can add to the gen- 
eral merchandising value of the meeting by 
bringing in their broader scope of know- 
ledge. 

The first thing your trained personnel 
must know is that the customer is King, 
and that really the employer only collects 
salaries. They are actually paid by your 
customers. He should know that when he 
stands around talking about baseball or 
politics or any other extraneous matters, 
he is letting his boss wait. When he thinks 
of the customer that way, he generally has 
a new attitude towards him. 

Incidentally, this attitude usually starts 
with the owner or the manager of the busi- 
ness. If this attitude of customer respect and 
quick and courteous service starts with your 
boss, nearly always it is: reflected all the 
way down the line. 

The next important thing in the com- 
parison between the elephant and the busi- 
ness, is the tusks. These tusks we will com- 
pare to advertising and publicity, a much 
abused subject. To my mind, nothing looks 
worse than a feed store or mill cluttered up 
with a lot of signs, one half over the other, 
and altogether looking like “hell”. One way 
to avoid this is to put up no signs at all. 
Probably the best thing is to have one well- 
displayed, neat, clean point-of-purchase sign 
for every type of merchandise you handle. 
This will allow your farmer to know what 
you offer for sale and will keep many items 
moving which might otherwise lie on the 
shelves. 

Probably the best publicity you can get 
is through personal calls on the farmer. 
Those personal calls never have full effect 
unless the owner or manager himself does 
the calling. You know your real business is 
not in the office, but is out on the farm. 
It is amazing what an effect it will have 
on a feed business if the boss himself gets 
out and talks to the farmer, gets to know 


him and his family, and develops a sympa- 
thetic interest in his problems. This is hard 
and tedious work, but it pays big dividends 
since everybody likes to do business with a 
friend, so isn’t it just good business to make 
your customers your friends also? 

Then, frequent letters should go out to 
your farm customers. Not just letters fea 
turing your merchandise, but chatty, in- 
formative letters which will call attention t 
your place of business and the services you 
have to offer. Remember to stress the bene- 
fits the farmer will get from doing business 
with you, rather than the benefit you wil! 
get doing business with him. Frequent let- 
ters will make your name a household word 
among farm families and make your store 
the obvious place to do business. 

Then, if your town has a daily or weekly 
newspaper, it costs very little to carry a 
regular ad. I believe in this type of adver- 
tising sincerely. If it is in the newspaper, it 
has prestige with your readers. In this typ: 
of advertising, it is especially important tha‘ 
the farmer be given reasons why he should 
trade with you. I suppose everyone likes t: 
see his name in print and it is a temptation 
to emphasize your own name, but the farm 
ec is far more interested in his own pros: 
perity than yours and it is important to tel! 
him why it is to his advantage to do busi 
ness with you. 

We have talked about the merchandise. 
the folks handling it, and the advertising 
and I have seen nods of approval up to this 
time. Now I am going to talk abcut the tail 
of the elephant which can be compared to 
the miserable and unsightly plants where 
feed is sold. Because in my various travels 
] have seen thousands of feed stores, the 
comparison of the average store to the tail 
of the elephant seems very apt to me indeed. 

Probably the rock on which most feed 
mills are wrecked, is the one of dirt and dis- 
order. This starts with the office which is 
cluttered, covered with dust, has filthy win- 
dows, and complete disarray extends through 
the whole place. Unanswered correspond: 
ence is stored in piles of second-class mail 
and feed trade magazines. I suspect the aver- 
age feed man’s filing system consists of 
finding a copy of a feed magazine and then 
searching in the pile in that vicinity to find 
a letter of the same date. 

It isn't only in the office that this filthy 
condition exists. Out in the mill is a collec- 
tion of broken bags, spilled feed, cobwebs, 
dirty windows, ropes, tags, corn cobs and 
possibly worse in every part of the place. 
In general, a state of confusion closely re- 
sembling that which would be obtained if 4 
bomb had been dropped squarely in the 
center of the place. 

I no longer see so many heads nodding 
approval and I suspect that while your 
speaker has lost most of his popularity, he 
has touched on a very sore nerve in the 
psychological makeup of most of his hearers 

So you rise to defend yourself. You say 
I am just as good as my competitor. He is 
as untidy as I am, no better, no worse, and 
that is probably true. But unless you do « 
better job of merchandising than your low 
caliber competitor, one of these days you 
are both going to have a new competitor. 
There is no reason on earth for a farmer to 
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‘DR. SAL SBURY'S. 
Ay | q h contains certain trace elements necessary 
3 aw: J for proper feed utilization and growth 


vi-Tab contains copper sulfate, zinc phenolsulfonate, 
extract nux vomica, areca nut, kamala, oleoresin capsicum, 
powdered mustard, anise oil, potassium iodide, and the sulfates of cobalt, iron and 
manganese, ...trace elements necessary for proper feed utilization and growth. 


Avi-Tab is especially useful for listless or convalescent chicks and hens. Your customers 
can actually see their birds respond. Combs brighten up...wattles become redder. 
It's a long-standing favorite of commercial growers. Easily used in feed. 
For a more profitable year, keep an adequate supply of Dr. Salsbury’s Avi-Tab on your 
shelves. Localized—national advertising makes your sales job easier, profits larger. 
Order Avi-Tab, today. Packaged in 14, 1 and 3 pourid packages, and 25, 50 and 100 
pound drums, at profitable discounts. 


Check Coryza (colds) with DR. SALSBURY’S Ar-Sulfa 


Contains Sodium Sulfathiazole. Liquid for easy use in drinking 
water. Fast-acting... profitable. Dr. Salsbury’s Laboratories, 
Charles City, Iowa. 


recommend, promote and profit from 


complete line of poultry medicines 
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trade in a dirty and disorderly store when 
he is offered a clean and orderly place in 
which to do business. What comfort will 
it be for you when this new competitor 
comes along to know that you and your 
former competitor have adjoining rooms 
in the County Poor House? Would it not 
be far better to beat this new competition 
to the punch by cleaning up now, before it 
is too late? 


To carry on the analogy of the elephant, 
the trunk is the part which is the most use- 
ful. It is the part which performs all the 
work and I want to compare the trunk of 


the elephant to my dream of a imodel feed 
store. 


For 20 years I have gone about conven- 
tions throughout this country trying to bring 
this dream feed store to a reality among 
feed dealers. This store adapts itself not only 
to the large volume business with a large 
number of employes. It applies just as well 
to any business, from the smallest to the 
largest, from one employe and the boss, to 
one employing a dozen or more people. It 
can be constructed for a comparatively smail 
amount of money. 

First, let's pick out the best place in our 
building for our dream store. The preferred 
place is the front end. It should be at least 
500 square feet, more if possible. There 
must be an outside door and one or more 


Now Equal Pound for Pound 


To Condensed 


Fish Solubles 


Cut down costs and eliminate guesswork with Drifisol. Improved 
Drifisol is CONCENTRATED, DRIED —a rich natural source of 
Vitamin B,. — with ADDED A.P.F.— built on a soybean oilmeal 


base to guarantee better than 50% protein. For the feeding values 


of condensed fish solubles in a 


DRY product — Use DRIFISOL! 


Write for Prices and Details 


LABORATORIES, INC. 


: 1901 East Euclid Avenue 
Des Moines 13, lowa 


windows which can be converted into dis- 
play windows. Now let’s wall off this space 
with some kind of a cheap, but attractive 
wall board. In the back of this new room, 
let's have an opening leading into an office 
which has a clear view of the store and also 
opens into the warehouse at the rear. Now 
let’s put an attractive floor covering on the 
floor. Linoleum of a good grade will do 
nicely. Then let’s paint our store the most 
bright and harmonious colors. 

Then I want to make sure it is warm and 
comfortable. 

The next step is to prepare for the at- 
tractive display of our stock. For this pur- 
pose, we will construct a series of little 
booths about 30 inches wide, with canopies 
over the top, and a 12 inch high platform 
in each booth on which to display a single 
bag of feed. Enough booths should be con- 
structed to take care of your major lines of 
feed, one bag to the booth. A concealed 
spotlight in the top of the booth, spot- 
lighting the bag of feed, adds immeasurably 
to the effect. Literature descriptive of that 
particular feed should be available in each 
booth and a price tag must be displayed 
on each bag. 

Here the feed man who wants to use this 
plan has a wide latitude for his artistic 
ability. There is no limit to the ideas which 
he may use. Knotty pine walls, trick light- 
ing, revolving platforms, and any number 
of other ideas may be used, but the simple 
plan I have described is relatively inexpen- 
sive. 

Next, in the center of this room. let us 
display our sundry merchandise on tables. 
classified as to the merchandise displayed 
and all properly labelled as to price and 
accompanied by descriptive literature. Let 
us have any other items, such as poultry 
equipment and hardware properly marked. 
and also displayed at a proper point on the 
floor. Make this arrangement such that your 
customers can move freely among your 
merchandise and decide which items they 
want to buy. In the back, near your office, 
let us have some chairs and some current 
farm magazines so that anyone who is tired 
will have a place to sit down in comfort. By 
all means, let us have this feed store warm 
and comfortable at all times, as I stated 
before. 

Now picture what happens. The farmer 
enters the door of your establishment. He 
walks around until he decides what kind of 
feed he wants to buy. In place of stopping 
at this point and walking out without mak- 
ing another purchase, he looks over all 
the other merchandise you have for sale. In 
the process he usually finds sometiing else 
he can buy. Thus, without saying a single 
word or spending a dime’s worth of any- 
body's valuable time, you have made sales. 
and these sales will well pay you for the 
moderate expense of equipping your show- 
room. When the farmer is through brows- 
ing around, he will step back to your office 
window and there you will make out an or- 
der for the things he wishes to buy. 

This is your opportunity, while he 1s 
warm and comfortable, to sell him any other 
line’ of merchandise which you think he 
could profitably use. Once you have com- 
pieted his order, you raise a little wicket in 


(Continued on page 56) 


THE FEED BAG — February, 1950 


WAYNE 1950 


Starting Feeds. 
CAMPAIGN... 
OFFERS YOU 
4-WAY PROFIT 
OPPORTUNITY 


In 1949 ... the sensational “Feature All 4 and 

You'll Sell More” Starting Feeds Congeign. 

pe off in 25% to 100% tonnage increases for 
undreds of Wayne Dealers. , 

For 1950...this unique “Big 4” program has 
been stepped-up even more... combining full- . 
scale sales drives on Wayne Starting Feeds for 
Chicks, Pigs, Calves and Turkeys into ONE 
powerful campaign. This “Nifty for ’50” is 
complete with every element of advertising, 
merchandising and sales promotion needed to 
bring buyers to your store and boost your 
sales. It can help you capture the lion’s share of 
Starting Feed business in your territory this year. 

A dealership in your town may be open. 
Investigate now the 4-Way profit opportunity 
offered you by the Wayne 1950 Campaign. 


SEND COUPON TODAY 


ALLIED MILLS INC: | 


Allied Mills, Inc., Date. 
Fort Wayne 1, Indiana 


Without cost or obligation, tell me how Ican profit 
4 ways with the Wayne 1950 Campaign. 


Name 


ddress. 


Town County State. 
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the back of your office. You place his order 
on a book where it will be taken care of 
by a man in your mill. It makes no dif- 
ference whether your organization consists 
of you and one other man, or whether there 
are four or five in your office and eight and 
ten in your mill. Under this plan your ware- 
house help loses little time waiting for the 
farmer to make his wishes known. And the 
farmer, if he is delayed, can wait for service 
under ideal conditions. He can wait there 
until] your warehouse man comes in and 
says, “Farmer Brown's order is now ready.” 


If you do that you need not fear much 
competition. You say, “My business is not 
big enough for that.” No matter how big 
your business is, or how small it is, do you 
know how much time it saves you and your 
warehouse man? All too often your ware- 
house man has to stand and listen while 
the farmer tells him a long story, while the 
farmer decides what he wants; and, at the 
same time, it leaves your customer happy, 
and sends him away feeling, “He sure is a 
good merchandiser.” 

Using this system, you should have regu- 
lar sales from time to time and advertise 
them in the newspapers. It is a good idea 
to have a monthly special and have the 
featured merchandise prominently displayed 
in your showroom. This special item should 
be advertised in the newspaper and men- 
tion of it should be made to every farmer 
who steps up to your office window. 

In every feed store slow-moving items 
gradually accumulate. When such a condi- 
tion exists, a table can be put in your show- 
room where you can run a special sale on 
“cats and dogs”—items which you have 
purchased and have not moved well. By 
cutting the prices on these items and prop- 
erly displaying them, oftentimes you can 
get cost or more out of them, whereas with- 
out there efforts, they might lie in your 
store for years on end. 


Cleanliness and order are the keystones 
of our modern store. Floors must be kept 
scrubbed and windows washed. The stock 
must be dusted daily and the feed bags 
brushed to keep the colors bright and shin- 
ing. Price tags must be changed whenever 
changes occur. Only five or six pieces of 
advertising literature should be provided 
for any item at one time, in order to keep 
the advertising always fresh and clean. Then 
this stock of advertising should be replen- 
ished daily. 

If time permitted, I could go into this 
feed store of the future in great detail, but 
I trust that I have given you enough of an 
idea to whet your appetite and possibly set 
you to thinking as to what kind of a similar 
system would fit into your way of doing 
business. The plan is flexible and can be 
adjusted to fit any circumstances. 


This completes our mythical elephant 
with the exception of his ears and if you 
are to have the up-to-date feed store which 
we have been outlining here, you must al- 
ways keep your ears wide open and as big 
as an elephant. Attend the 4-H club and 
Grange meetings, the Farm Bureau meet- 
ings and F.F.A. assemblies. Go to feed con- 
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ventions. Attend nutrition schools and 
through these means gather such a wealth 
of information that you are always able to 
talk intelligently to the farmer on the level 
of his advisor and consultant. 


They say an elephant never forgets, so 
never forget certain principles must be fol- 
lowed in every successful business. One is 
credit policy. Credit should be extended to 
those who deserve it as a convenience, but 
should never be used as a means of getting 
your competitor's business. After all, cus- 
tomers obtained by unjustified credit are 
always your competitor’s worse customers, 
and who wants the worse customers? 

I think I have drawn a picture of a pretty 
efficient kind of an elephant. Frankly, I 
have little faith in the possibility of bring- 
ing the average feed store up to these high 
standards. But there is one thing I can say 
in dreadful seriousness. 

Soon, all too soon, either your feed store 
will come up to these high standards or give 
way to others who can, and will. Please do 
not regard your speaker as an alarmist, 
rather take his words as a warning from one 
who has had an opportunity to see condi- 
tions in the United States and Canada. Take 
his warning as the colonist did those of 


Paul Revere and rise like the Minutemen of . 


old to take those steps which will preserve 
your business before somebody takes it 
away from you. 


Robert Quait, Well Known 
Poultry Specialist, Dies 


Robert Quait, sales manager for the Wene 
Poultry Laboratories, Vineland, N. J., died 
of a heart attack at the Touraine hotel, Bos- 
ton, Mass., on Jan. 16 where he had gone to 
arrange for the Wene exhibit at the Boston 
poultry show. Funeral services were held at 
Newton, N. J., on Jan. 22 with interment 
there. 

Mr. Quait was director of research and 
sales for the Limestone Products Corp. of 
America for 17 years before joining the 
Wene firm. He was at one time a profes- 
sional singer. He is survived. by his wife and 
a daughter. 


Canadian Feed Men Plan 
Convention at Bigwin Inn 


The annual convention of the Canadian 
Feed Manufacturers association, Toronto, 
Canada, will be held June 29 - July 1 at Big- 
win Inn, Lake of Bays, Muskoka, Ontario, 
according to an announcement by Norman 
D. Hogg, secretary-treasurer. 

Bigwin Inn, located about 140 miles north 
of Toronto is one of Canada’s best summer 
resorts. Mr. Hogg has extended a cordial 
invitation to American feed industry mem- 
bers to join the Canadians at the convention. 

@ COMMANDER ELEVATORCO., Madi- 
son Lake, Minn., has put its new $12,000 
feed mill in operation. 

@ RALPH HENDRICKS, New Prague, 
Minn., recently held a grand opening of his 
new Hy Point Hatchery & Feed Co. 


Indiana Farmers Grain Dealers As- 


Oklahoma Grain & Feed Dealers 


California Hay, Grain & Feed Deal- 


Nebraska Grain & Feed Dealers 


Texas Mixed Feed Manufacturers 


Texas Grain & Feed Dealers Asso- 


Panhandle Grain & Feed Dealers 


Kansas Grain, Feed & Seed Dealers 


American Feed Manufacturers Asso- 


Millers National Federation, Edge- 


Central Retail Feed Association, Ho- 


Indiana Grain & Feed Dealers Asso- 


Eastern Federation of Feed Mer- 


Georgia Feed Association, Univer’ 


Pacific Northwest Grain Dealers 


Canadian Feed Manufacturers Asso- 


International Baby Chick Associa- 


New England Feedmen’s Confer- 


Grain & Feed Dealers National As- 


Association of American Feed Con- 


sociation, Indiana Hotel, Wabash, 
Ind. March 6 


Association, Skirvin Hotel, Okla- 
homa City, Okla April 14-15 


ers Association, Biltmore Hotel, 
Los Angeles April 20-22 


Association, Hotel Paxton, Oma- 


Association, Hotel Galvez, Gal- 
veston, Tex i 


ciation, Hotel Galvez, Galveston, 
Pex. April 28-29 


Association, Herring Hotel, Ama- 
rillo, Tex. May 2-3 


Association, Hotel Kansan, To- 


ciation, Hotel Stevens, Chicago, 
Ill. May 11-12 


water Beach Hotel, Chicago, Ill. 
May 15-17 


tel Schroeder, Milwaukee, Wis. 
June 5-6 


ciation, Mid-summer meeting, 
French Lick Springs Hotel, French 
June 11-13 


chants, Commodore Hotel, New 
June 12-13 


sity of Georgia, Atlanta, Ga. 
June 14-15 


Association, Multnomah Hotel, 
Portland, Ore 


ciation, Bigwin Inn, Lake of Bays, 


Muskoka, Ont........June 29-July 1 


tion, Municipal Auditorium, Min- 
neapolis, Minn. ............... July 18-21 


ence, University of Vermont, 
Burlington, Vt 


sociation and Missouri Grain, Feed 
& Millers Association, joint con- 
vention, Kansas City, Mo., Mu- 
nicipal Auditoruim.....Sept. 24-25 


trol Officials, Shoreham Hotel, 
Washington, D. C. ........... Oct. 4-5 


THE FEED BAG — February, 1950 


0 west coast condensed 


FISH SOLUBLES 


— = APF and lots more, too! 


Higher hatchability and sturdier, healthier poults and chicks are a reality—not a goal-with hatchery 
men whose breeding flocks have been PAPROCO fed. Actual hatchery records give proof of the 
potency of PAPROCO west coast condensed fish solubles in providing that all-important “carry-over” 
factor. There's a good reason for this record. PAPROCO is the rich natural source of Vitamin B-12 


( APF ), the entire B-complex vitamin group, amino acids, and essential trace minerals. It is working 
for others — let it work for you! 


for an assured year ’round supply in a_ 
convenient, easy-to-use form SPECIFY... 


JAMES H. SELEY & CO. 60-40 MIX 


#4 Composed of 40% PAPROCO h t quality West 
704 S. SPRING ST., LOS ANGELES. 14, CALIF Coast condensed fish solubles atte ee 
: ELEPHONE MUTUAL 1371 a alfalfa leaf and dehydrated meal — measured and 


blended by a special process that insures outstand- 
ing results! Packed in 100-lb bags. 


PRODUCT OF PACIFIC PROCESSING ce WORLD'S LARGEST. 
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FEED MEN BENEFIT THROUG 
MERCK PIONEER RESEARC 


N™ CONCEPTS in animal nutriifl 
translated into a practical pay 
for feed use: that, in brief, is thefll 
of the development of Animal P i | 


Sp. 622 


ANIMAL PROTEIN FACTOR 
SUPPLEMENT 


For Use in Livestock and Poultry Feeds 


Factor Supplement Merck. The 
of Merck research and of the ext 
field studies which outstanding : 
nutritionists conducted with the 
product, have profoundly influeno 
entire feed indusiry. 
Animal Protein Factor Suppl 
Merck comes to you from the 
Plant where Crystalline Vitamig bi 
and many other important nutri © 
factors were first developed and 
available on a commercial scale. 
new product embodies Merck ) 
research knowledge and Merck ¢ 
ence in the large-tonnage manuf 
of fine feed ingredients. 


Write, wire, phone today for prices. 


Each pound equivalent to the activity of 12.5 milligrams 
“Vitamin B», measured by L.L.D. (cup) assay method. 
A peoduct obtained by culturing Streptomyces on a. 
medium adapted to the production of Animal Protein 
Factor, together with Fuller's Earth. 


MERCK & CO.,Inc. RAHWAY, N.J. 


Manufacturing Chemists 


a 
d 
( 


New York, N. Y. - Philadelphia, Pa. - St. Io 
Elkton, Va. + Chicago, Ill. - Los Angeles,{ 


In Canada: | 
MERCK & CO. Limited - Montreal - Toronto: 


Aimar Protein Factor 


SUPPLEMENT MERCK | 
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MERCK & CoO., Inc. 


Manufacturing Chemists 
RAHWAY, N. J. 
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POTASSIUM 
IODIDE MIXTURES 
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» level of feed 
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Performance. 


in two forms, y M 


RIBOFLAVIN MERCK 


No. 54 — Riboflavin 
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o THE FEED INDUSTRY 
MERCK VETER | 
% Anothe l N A R Y 
urke Mal coccidiog; Ntrol of 
Mortality ; IS, and f, Chickens | 
PANTO 
4 DEXTROROT ATORY ME 
aiciul e form Ol ¢ One NY 
Merck is supplied im lowing, these 
From the Merck Plant, whee the feed industry for & 
comes Niacin mixing. storage space, and 
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DEFINITION 


Professor: “Can anyone tell me the name 
of the type of individual who drives straight 
to a goal, one who looks neither left nor to 
right but presses forward with a definite 
purpose, one who cannot be delayed or 
swerved from the course, one who causes 


all those who cross the path to do so at 


their own peril?” CAREFULLY SIFTED FOR FBED DEALER CONSUMPTION 


Student: ““A woman driver.” 


NO BEAUTY A carpenter is the only man who should 

After examining the patient, the doctor have a chip on his shoulder. 
told her husband anxiously, “I don't like a 
your wife’s looks.” GREAT MEN 

Husband: “Well, doc, to be frank with Manny: “That school turns out some 
you, I don’t care much about her looks great men.” 
either, but she sure takes good care of me Moe: “Oh! When did you graduate?” 
and the kids!” Manny: “Didn't. I was turned out.” 


There’s plenty of — 


Repeat PROFIT 


for YOU... 


in these Nationally Known Brands! 


ePILOT BRAND OYSTER SHELLS 

eMT. AIRY GRAN-I-GRIT 

eGORTON A & D FEEDING OILS 

eTANKAGE & MEAT SCRAPS 

®CLEAR QUILL LIVESTOCK MINERAL 

eBLATCHFORD’S PRODUCTS 

®CLEAR QUILL POULTRY CONCENTRATES 

®FISH MEALS 

®LEADER PEAT LITTER 

®SMALL’S DEHYDRATED ALFALFA MEALS 

®NOPCO A & D DRY VITAMIN PRODUCTS 

®WATERLOO HOG FEEDS 

®SERVALL STAZDRY POULTRY LITTER 

@LINSEED—COTTONSEED—SOYBEAN MEALS 

eV-C PHOSPHO TOBACCO FERTILIZERS 

®*ROYAL OAK CHARCOAL 

®ANDERSON CHICK BOXES AND HATCHERY 
SUPPLIES 

®BLUE RIBBON & WESTERN CONDENSED 
BUTTERMILK 


AND ... . Many Other Leading Brands of 
Nationally Known, Universally 
Accepted Feeds, Ingredients and Supplies. 


GENIUS 

Three small boys were bragging about 
their fathers. The first boy said: “My dad 
writes a few lines on a paper, calls it a 
poem, sends it away in the mail, and gets 
ten dollars for it.” 

“My dad,” spoke up the second, “makes 
some dots on a piece of paper, calls it a 
song, sends it away and gets $25 for it.” 

“That's nothing,” declared the third lad. 
“My father makes a few scribbles, gets up in 
the pulpit and reads them—and it takes four 
men to bring in the money!” 

* 


It takes a lot of nerve and a couple of 
other things to wear the new plunging neck- 
line successfully. 

# 
SMART 

Seeing a girl leading a cow along a 
country read, a stranger stopped her and 
asked: 

“My child, where are you taking that 
cow?” 

“To the bull, sir” she replied. 

“Can’t your father do it?” questioned the 
stranger. 

“Nope,” replied the little girl, “only the 
bull.” 

* * 

America is a land where in one generation, 

a family can rise from a plain cabin to a 


cabin plane. 
& 
SCRAWNY RESOURCES 

The big city boy was gloating a little as 
he pointed out the metropolitan sights to 
the lad from the country, when a beauty 
parlor “vision” came into view. She was a 
finished product—artful hairdo, mask-like 
complexion with a gaudy gash of lipstick, 
and sinister looking finger nails of lacquered 
crimson. 

“Now, what do you think of that?” in- 
quired the city boy. 

“Speaking as a farmer,” replied the coun- 
try lad after due consideration, “It looks to 
me like it’s mighty poor soil that requires so 
much top-dressing!” 

* 


FRIENDSHIP—IT’S WONDERFUL! 


There is a story of a fellow who fell be — 
hind on his installments on a new television 
set. Every passing week brought dunning 
letters—each one more heated than the 
last. Finally, in desperation, came the coup 
de grace, written to appeal to the man’s 
sense of shame. 

“What,” said the letter, “would you 
neighbors think if we came and took your 
television set?” 

The response so far has stumped the 
finance experts. “I took the matter up with 
my neighbors,” wrote the delinquent, ‘‘and 
they think it would be a lousy trick.” 
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Pillsbury 
FEED CLUB 


by John D. Martin 


From the standpoint of many and 
varied returns, it seems to me that 
one of the best things a feed dealer 
can do is to get acquainted with the 
local vo-ag teacher and offer to help 
him from time to time. My feed 
dealer friends who work with vo-ag 
men say they wouldn’t take a lot 
for their experiences. 

Some of the rewards include the 
stimulating contacts with the stu- 
dents and their sincere appreciation 
of your help. Then there is the sat- 
isfaction of doing something con- 
structive for the community. 


In your locality, the best oppor- 
tunity for community service may 
be through the county agent or club 
leaders. Wherever it is, I think it’s 
great to take advantage of it. 


E. A. Blasing, head of the Pillsbury Nutri- 
tion Department, in the laboratory at Clinton. 


Have You Tried the 
“‘Headache Remover’’? 


Dealers tell me the Pillsbury Con- 
centrate Program saves a lot of time 
and is a more efficient way to do 
business. In view of present grain 
supplies, this program certainly de- 
serves a lot of consideration. 
Custom mixers and those who 


| 
| 


| 


| 


market their own brand of feeds 
seem to appreciate most the con- 
venience of getting so many things 
from one handy, dependable source. 

First, there are the concentrates 
themselves, containing all the nutri- 
ents needed to balance local grains. 
This eliminates the necessity of buy- 
ing separately the proteins, miner- 
als, vitamins and other special ingre- 
dients and mixing them in the pre- 
cisely correct proportion. All this is 
completed in a Pillsbury concen- 
trate. 

In addition, Pillsbury also offers 
print bags at very reasonable prices, 
a variety of advertising assistance, 
free tags and help with your regis- 
trations—not to mention very ca- 
pable engineering service. 


/ 
& 
Uj; 


An Feed 
| With the beginning of the chick 


season, a successful dealer I know 
gives his resale men very strict 
orders. 


“Every time you stop at a farm,” he 
tells them, “be sure you talk to the 
‘Mrs.’ before you leave the place. Ask 
her about her poultry plans for the sea- 
son. Talk to her about chick starter. 


WE OFFER $25 


| 


Pay some attention to what she says. 
She’s important in the feed business !”’ 


This dealer says this policy pays 
off in an impressive way. It builds 
| loyal friends, with more influence 
| on the purchase of other feeds than 
| you might expect, he says. And it 
leads to steady poultry feed ton- 
nage throughout the year. 

And speaking of the chick season, 
the prospect is really bright for the 
feed dealer with the famous old 
Pillsbury trade-mark. In past sea- 
| sons Pillsbury’s Best Chick Starter 
_ has made friends and built custom- 
| ers for him. 
| Now this outstanding feed has 

been made even better. A new vita- 
'min-APF supplement has been 
_ added. The mineral mix is improved, 
made more available. The whole for- 
mulahas been refined andsharpened. 


Results I have seen in feeding 
tests are pretty darned exciting— 
and I’ll recommend the feed to any 
good dealer. 


Advertising Tip 
If you make good use of it, classi- 
fied ad space in your local news- 
paper can be potent, flexible and 


. | inexpensive. Best returns come 


from steady use, on timely subjects. 
| A very effective approach is ‘Fresh 
| Car of Pillsbury Feed on Track 
Tomorrow.” 


\* Thought of the Month 


No race can prosper till it learns that 
there is as much dignity in tilling the 
soil as there is in writing a poem. 


—Booker T. Washington 


e 
ee 
ee 


Pillsbury Mills, Inc. 


BEST: Divisio 
for every letter used in this column. se ng 
Send us any practical ideas you KXXX ’ 
have discovered on management, GED “Mills —Clinton, Centerville, Minneapolis, Los Angeles, 
feeding and breeding practices eoecccctse” Atchison, Lima, Ogden, San Francisco, Colton, Sacramento. 


You are cordially invited to visit any of them 
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H.W. Files Slated to Head 
Millers Organization 


Howard W. Files, vice president of Pills- 
bury Mills, Inc., Minneapolis, Minn., has 
been nominated for the presidency of the 
Millers National federation, Chicago, Ill. 
The election will take place by mail in April. 
If elected, Mr. Files will take office as the 
30th president of the organization at the 
cpening of its annual convention, May 15, 
in Chicago. 

Mr. Files started with Pillsbury as an of- 
fice boy more than 37 years ago. He has 
served as salesman, manager of the durum 
department, assistant sales manager, gen- 
eral sales manager, and vice president in 
charge of sales and advertising. He has been 


HERMAN NAGEL'S 


TRACE MINERAL 


CONCENTRATE 


a director of the firm for almost 20 years 
and is at the present time a general officer 
of the firm. He has been a member of the 
MNF for more than 25 years and was elected 
to the board of directors two years ago. 

Members of the nominating committee 
were: Mark N. Mennel, Toledo, Ohio; Fred 
M. Atkinson, Minneapolis, Minn.: W. P. 
Bomar, Fort Worth, Texas: Edward O. Boy- 
er, San Francisco, Calif.; R. S. Dickinson, 
Omaha, Neb.; and Ellis D. English, Minnea- 
polis, Minn. 

@ EARL BETHARD, Lancaster, Ohio, has 
succeeded Harold Burkle as manager of the 
local Sunshine Feed store. 


@ CORNELIUS KREMER, 48, Yorkshire, 
Ohio, owner of the United Grain Co. ele- 
vator, died on Jan. 1 of a heart ailment. 


“HIGHLY 
CONCENTRATED" 


the perfect source of the VITAL TRACE Minerals 
for your Formula Feeds that contain 
Phosphorus-rich Ingredients 


HERE'S WHY: 


Highly concentrated blend of predetermined, properly balanced, 


measured amounts, stabilized iodine, manganese, cobalt, nickel, copper, iron, 
boron, zinc. Keeps in perfect condition. One pound fortifies a ton of feed. 


Herman Nagel’s 


Formula B 


PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


the perfect source of SOLUBLE 
Phosphorus and vital trace min- 
erals for your Formula Feeds 
and Mineral Mixes 


HERE'S WHY: Contains no rock, no clay, no bonemeal; instead, five high analysis 
purified phosphates—"'so soluble, they melt on your tongue!" 15% phosphorus! 
Eight vital trace elements! No toxic amounts of fluorine or trace impurities. With 
your own limestone and salt, supplies every needed mineral in proper balance. 


Keeps perfectly. Requires no premix. 


DISTRIBUTORS 


Eastern States 

The Amburgo Co., Inc. 
Philadelphia 7, Pa. 
Iowa & Nebraska 


Carroll Swanson Sales Co. 


Des Moines 9, Iowa 
Minnesota 


Blomfield-Swanson Brokerage 


Minneapolis 2, Minn. 


Oregon and Washington 


Lee Cook Co. 
Seattle 4, Washington 
Portland 4, Oregon 


Kansas & Missouri 
Bartels & Shores Chemical Co. 
Kansas City 7, Mo. 


Utah & Idaho 
Warner Arthur Grain, Inc. 
Ogden, Utah 


Colorado 

Farnham-Morris Company 
Denver 2, Colorado 

So. Texas 

The Big State Grain Co., Inc. 
San Antonio 5, Texas 


The HERMAN NAGEL CO. - 53 W. Jackson Blvd. + Chicago 


Peter Hand Foundation 
Buys Key Products Co. 


Purchase of the Key Products Co., Fort 
Wayne, Ind., manufacturers of vitamin and 
mineral supplements, by the Peter Hand 
Foundation, Chicago, Ill., has been an- 


GEORGE C. THOMAS 


nounced by Harry P. Heuer, president ot 
the Peter Hand Brewery, Chicago. The 
Fort Wayne firm will be operated in the 
future as a division of the foundation which 
is engaged in livestock feed research. 

At the same time, Mr. Heuer announced 
that George C. Thomas, who introduced 
Key Product supplements in Indiana and 
Michigan, has been appointed general man- 
ager of the feed division of the PH founda- 
tion. Mr. Thomas was formerly associated 
with McMillen Feed Mills, Inc., and the 
Hubbard Milling Co. R. W. Freeman, who 
has been engaged in animal feed work for 
15 years, has been named general sales man- 
ager of the new feed division. 

Mr. Heuer stated that the foundation's 
field research unit, Westmont farms near 
Montcello, Wis., will continue as head- 
quarters for research activity, working in 


close co-operation with the new division. 


@ ALFRED MILLER, Olean, Ind., has been 
appointed manager of the old Cross Plains 
Mill, Cross Plains, Ind., recently purchased 
by the Ripley County Farm Bureau Co- 
operative. 


@ MELVIN BRIANT, Wymore, Neb., has . 
succeeded J. J. Pollard as manager of the 
Farmers Grain Co. 
WEST LIBERTY FIRM REMODELED 

An extensive remodcling and enlarging 
operation was completed recently by the 
West Liberty Grain & Feed Corp., West 
Liberty, Iowa. Major improvements include 
cverhauling and enlargement of storage 
capacity and mixing equipment, and erec 
tion of a new brick office and showroom. 
The president of the firm is G. A. Kent, 
Muscatine, Iowa, and the manager is Floyd 
DeForest, West Liberty. 
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FARM PROVEN DIETS 


RUSSELL'S 
TRIPLE BALANCED 
GROWING MASH 


“NO-READ" TAGGING means 
WO-MISTAKE PICKING 


Savage Tags need no reading. A glance tells all in 
glaring light, or almost no light. Spot wanted bags 
away down the line or in any stack . . . instantly! 
Then grab the Savage Tag and pull the bag. Find 
out how much better they are .. . how low their 
cost. Send samples of the tags you use with quanti- 
ties marked on each. No need to write a letter. Clip 
the coupon; attach it to your letterhead; and mail 
your samples to us today. 


@ 
Ww 

Homer J. Savage, President #251 MAIN STREET e BUFFALO 3, N. Y. Telephone: Cleveland 0913 


SQVing ; Oney. 
9 Infor Mation, 
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THE 


This Precision Roller 
Grinding Mill Provides 
‘Uniformily Sized Par- 
ticles With A Minimum 
of Fines. No Separation 
Or Grading Required. 


EXCLUSIVE MOORSPEED FEATURES 


ROLL HOUSING—Rigid and precision machined construction, 
rolls easily removed, no ledges to collect dust . . . preventing 


infestation, large doors front and back for tramming rolls and 
sample taking. 


ADJUSTMENTS—Micrometric adjustment and throw-out lever 


on each pair of rolls, indicated grinding pressures, new and easy 
tramming method. 


REPRESENTATIVES 


Reid-Strutt Co., Inc., 1015 S. E. Stark St., Portland, Ore. 
Halverson Corrugating Wks., 232 Lucy St., Salt Lake City, Utah. 
C. Wilkinson & Son, 1025 Lindale Ave., Drexel Hill, Pa. 


SEND TODAY FOR FREE BOOKLET (RFB) 


MOORE pry pock compaxy 


INDUSTRIAL MACHINERY DIVISION 


(OF ADELINE STREET 


OAKLAND 4, CALIFORNIA 


Swanson Promoted 


R. A. SWANSON 


Robert A. Swanson has been appointed 
manager of the feed, oil, and soybean sales 
department of Clinton Foods, Inc., Clinton, 
Iowa, it has been announced by Carl White- 
man, vice president in charge of sales and 
advertising. Mr. Swanson, who has been 
associated with the firm since 1932, re- 
cently pioneered the development of a new 
dry molasses feed for livestock produced by 
Clinton. John H. Wilson has been appointed 
assistant manager of the department. 


Ostroot Named President 
Of Portland Exchange 


Paul G. Ostroot, General Mills, Inc., Port: 
land, Ore., was elected president of the 
Portland Merchants Exchange at the an- 
nual stockholder’s meeting held last month. 
J. C. Hering, W. J. Jones & Son, was named 
vice-president, and R. E. Ferguson, Pacific 
Maritime association, secretary-treasurer. 
Elected to the board of directors for two- 
year terms were: Mr. Ferguson, A. W. How- 
ard, N. A. Moore, A. C. Nielson, L. W. 
Harris, jr., and J. W. Platt. 


@ RICHARD THORPE, Alegan, Mich., 

has been named manager of Knowles &@ Son 

grain brokerage office, Hoopeston, Ill. 


@ MAYHUE FEED & FUEL CO., Madi 
son, Ohio, has purchased the property of 
Lake Erie Milling Co.’s local plant. 
CHANGE MEETING DATE 
The dates of the annual New England 
Feedmen’s conference have been changed 
from Aug. 23-24 to Aug. 3-4, according to 


‘an announcement by W. M. Andersen, Bos’ 


ton, Mass., secretary. The change was made 
to avoid conflict with a poultry science 
meeting scheduled for the previous date, 
Mr. Andersen said. The conference will be 
held at Burlington, Vt. 
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Now you can make profits from STONEMO 2 ways. You are 
familiar with the 80-pound Red, White and Blue Bag. It is a 
recognized sales leader. 


This year also push the new revolutionary shelf package of the 
same STONEMO in the Hopper-Pak self-feeder. 


Hatcherymen and Feed Dealers report their customers enthu- 
siastic about this new shelf package. STONEMO Hopper-Pak’s 
hard hitting national advertising is bringing poultrymen and 
farmers in to buy. 


Join the STONEMO dealers who are selling two ways—the 
Hopper-Pak for small flock owners and the economy size 
80-pound bag for poultrymen with larger flocks. 


Take advantage of the demand that STONEMO’s national ad- 
vertising creates. Be ready to fill thisdemand. Order STONEMO 
in the new Hopper-Paks (six to the case) from your supplier. 


Join the thousands of Hatcherymen and Feed Dealers who are 
profiting from STONEMO’s increased sales. Remember, this 
fast moving shelf package gives you a 40% profit—11 cents on 
every package. For further information about this Sales Winner, 
Address Dept. FB-2. 


STONE MOUNTAIN GRIT CO. 


Lithonia, Ga. Barre, Vt. 
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Check these Advantages——; 


1. Hopper-Pak is a 10-pound 
package and feeding hopper in 
one. 


2. Hopper-Pak saves you the la- 
bor of weighing and packaging 
small quantities of STONEMO. 
3. Hopper-Pak offers an oppor- 
tunity to introduce STONEMO to 
potential users, and is a convinc- 
ing way to sell the economy of 
the 80-pound bag. 


4. Hopper-Pak fills a need for the 
small back yard flock owner. 


5. Hopper-Pak is a shelf item. It 
gives you a bigger margin of 


profit and is easy to handle. 


—. g | 
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STONEMO: HARD GRIT : 
MAGNIFIED 16 TIMES 
ON EMO the grit with the Extra Grinding Surfaces 


Feed packed in 50 Ib. Multiwall Paper Bags 
is easier and less tiring to handle. St. Regis 


Multiwalls are Money Bags for you. They are a big 


help to your customers and help you to sell more feed, 


Also available in 100 Ib. size for range 


feeders or for large-scale turkey and poultry 


farms equipped to handle the bigger bags. 


Whether it's pellets or crumbles or mash — 


hog feed, poultry feed, dog food or rabbit food — 


St. Regis Multiwall "'Fifties'’ give you 


strong paper feed bags that are 


CLEAN—SAFE—WEATHER-PROOF 


INSECT-RESISTANT—DURABLE—ECONOMICAL 
PROTECTIVE—ATTRACTIVE ! 


Ask your nearest St. Regis Sales Office today 
to give you full details on St. Regis Multiwall 


Paper Bags and Packaging Systems. 


SALES SUBSIDIARY OF ST. REGIS PAPER COMPANY 


ST. REGIS 


Kansas City, Mo. * Los 
SALES CORPORATION Louisville Minnecpolis 


New York * Norfolk 


230 PARK AVENUE e NEW YORK 17, N. Y. Ocala, Fla. * San Francist 
Seattle St. Louis 


In Canada: 
St. Regis Paper Co. (Con) lt 
Montreal Hamilton * Von 


. YOU BUY PROTECTION WHEN YOU BUY MULTIWALLS 
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Distillers Hold Feed Conference 


Review New Developments at Cincinnati Meeting 


e@ THE value of distillers feeds in 
balanced feeding assumed the spot- 
light Jan. 24, at the Hotel Sinton, 
Cincinnati, as the Distillers Feed Re- 
search council held its fifth distillers’ 
feed conference. The affair was at- 
tended by about 300 leaders in feeds 
and nutrition. 

Dr. C. S. Boruf, president of the 
council, opened the one-day session 
as he welcomed guests. 

‘No modern industry can prosper 


without functioning research and de-~ 


velopment,” Dr. Boruff said. “The 
council during 1949 continued to co- 
ordinate the non-competitive feed re- 
search of distillery members and to 
sponsor and encourage feeding experi- 
ments at various universities.” 

According to Dr. Boruff, the indus- 
try produced 332,200 tons of distillers 
feeds in 1949 compared with 351,100 
in 1948 and 411,300 in 1947. He re- 
ported that there is an expanding use 
for dried solubles since they are be- 
ing incorporated into swine supple- 
ments and calf starters in addition to 
poultry rations. 

Max F. Cohn, Sunset Feed & Grain 
Co., Buffalo, N. Y., speaking on feed 
prospects reviewed some of the mate- 
rial put out by the feed survey com- 
mittee of the American Feed Manu- 
facturers association. 


According to Mr. Cohn, the feed 
industry uses about 30 per cent of all 
grains produced by the farmer and is 
his number one customer, besides us- 
ing most of the byproduct feeds pro- 
duced. He reported that the manufac- 
tured feed business produced about 10 
million tons of balanced feeds in 1939 
and about 30 million tons in 1949. 
Mr. Cohn entertained the guests with 
his recollections of early experiences in 
handling distillers grains including 
some humorous incidents which de- 
veloped during the prohibition cra. 

N. R. Ellis and Ivan Lindahl offered 
« report on research with distillers 
feeds at the bureau of animal industry, 
USDA, Beltsville, Md. It declared the 
work they had done indicated that the 
distillers dark grains produced by the 
fungal amylase process are non-toxic 
and feeding levels of from four to 
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seven times the amount normally used 
in good feeding practice had no detri- 
mental effect on the animals. Their 
work showed that sheep prefer dark 
grains produced by the malt process. 

Dr. W. P. Garrigus, University of 
Kentucky, Lexington, reported that ap- 
parently both distillers solubles and 
distillers dark grains may be used as 
protein concentrates in fattening ra- 
tions for drylot feeding of lambs with 
good results. In another test, Dr. Gar- 
rigus reported on steer feeding tests 
and declared that distillers dried sol- 
ubles are equal to soybean oil meal as 
a source of protein for fattening cattle 
in drylot. He indicated that dark grains 
will find their greatest use in the ra- 
tions of beef cattle not being full fed 
for maximum gains. 

Dr. C. B. Knodt, Pennsylvania State 
college, said that the drop in the price 
of milk means that cows must be fed 
more cheaply. He declared that he 
hopes to be able to replace the feed- 
ing of whole milk to calves by feeding 
colostrum the first four days and then 
a milk replacement. Dr. Knodt pre- 
sented a milk replacement formula 
which he said could save a dairyman 
$6 to $10 per calf raised by using it. 

A report on plant-growth regulators 
in distillers solubles was made from 


By ELDON ROESLER 


PROMINENT speakers at the 
distillers feed conference in- 
cluded (from left) Max F. 
Cohn, Sunset Feed & Grain 
Co., Buffalo, N. Y.; Dr. Phillip 
J. Schaible, executive director 
of the Distillers Feed Research 
council; Dr. Raymond T. Park- 
hurst, Lindsey-Robinson, Inc., 
Roanoke, Va.; and Dr. W. W. 
Cravens, University of Wiscon- 
sin. (Photo by The Feed Bag) 


work by Paul L. Davis, Marion W. 
Kies, Thomas D. Fontaine, Dorothy 
B. Skaggs and J. W. Mitchell of the 
agricultural and industrial chemical de- 
partment of the USDA, Beltsville, Md. 

Dr. James E. Marvel, Joseph E. Sea- 
gram & Sons, Inc., Louisville, reported 
on work on distillers grain solubles in 
turkey feeds which he and Dr. E. W. 
Ruf had completed. These workers 
indicated that distillers grain solubles 
have been used successfully in high 
efficiency type turkey rations. Accord- 
ing to Dr. Marvel good results may 
be obtained if the rations contain suf- 
ficient amounts of meat and bone 
scraps as a source of the animal pro- 
tein factor but that better results can 
also be obtained when additional 
amounts of the APF factor are 
included. 

Experimental work with rapidly 
growing broilers was reported by Dr. 
L. D. Matterson of the University of 
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Connecticut. He said the results of his work 
indicated that in certain rations corn dis- 
tillers dried solubles are superior to butyl 
solubles while in other combinations the 
reverse is true. 

“When compared on a unit for unit basis 
at a 2 per cent level, corn distillers dried 
solubles are deficient in pantothenic acid 
when compared with butyl solubles,” Dr. 
Matterson said. “Corn distillers dried solu- 
bles have proved an effective vitamin sup- 
plement in combination with certain APF 
factors.” 

Dr. Raymond T. Parkhurst, Lindsey Rob- 
inson & Co., Roanoke, Va., offered the views 
of a feed nutritionist and pointed out that 
distillers need to know more about what the 
feed industry wants in texture and color of 
their by-product feeds. He also emphasized 
that the feed nutritionist needs a set of nutri- 
tional values from which to work. 

“Distillers feeds are evaluated by the feed 
industry nutritionist on the hasis of their 
chemical composition, nutritive values, pala- 
tability, supply and supplier, uniformity of 
composition, texture and color,” Dr. Park- 
hurst said. “Greater uniformity of product 


is needed, indicating a need for more quality’ 


control.” 

“Distillers dried grains and dried solubles 
have a definite place in the manufacture of 
formula feeds,” Fred W. Hessel, Coopera- 
tive G. L. F. Exchange, Buffalo, N. Y., told 
the meeting. “However, they must be avail- 
able at prices that are competitive with cer- 
cal grains and other byproduct ingredients. 
If not, they can easily be priced out of the 
market.” 

Mr. Sessel said that the total manufactured 
feed consumption still remains high and is 
increasing every year. Through research 


and more careful mixing, manufactured feeds 
are of higher quality and perform with such 
satisfaction that many farmers who do their 
own mixing are gradually swinging over to 
prepared feeds, according to Mr. Hessel. 

The animal protein factors were reviewed 
by Dr. W. W. Cravens, University of Wis- 
consin, Madison. Dr. Cravens reported that 
vitamin B,, is essential for growth and repro- 
duction of poultry and swine and that a de- 
ficiency results in reproductive failure, in- 
creased mortality of the young produced 
and reduced growth of the young. 

Dr. Cravens said that the animal protein 
factor is really a complex consisting of vita- 
min By» plus one or more unidentified fac- 
tors required by poultry fed all-vegetable 
type rations complete in the known nutri- 
tive factors. Dr. Cravens’ talk was pub- 
lished in full starting on page 53 of the 
January issue of The Feed Bag. 

The council was host at a luncheon and 
dinner. R. E. Joyce, president, Distilled 
Spirits Institute, Washington, D. C., spoke 
at the banquet. 

One new director was elected. He was 
J. W. Spanyer, jr., Brown-Forman Distillers 
Corp., Louisville, who replaced Dr. Frank 
M. Shipman of the same company. Dr. 
Philip J. Schaible, was renamed executive 
director of the council. 

The complete board of directors follows: 

Dr. C. S. Boruff, Hiram Walker & Sons, 
Inc.; Dr. P. J. Kolachov, Jos. E. Seagram & 
Sons, Inc.; Millard Cox, Kentucky Distillers 
Assn.; Howard T. Jones, Distilled Spirits In- 
stitute; Charles P. Burr, National Distillers 
Products Corp.; C. L. Cray, Jr., Midwest 
Solvents Co.; Sylvester Fisher, Schenley Dis- 
tillers, Inc.; Wilbur Gouveia, Fleischmann 
Distilling Corp.; Paul Gutfreund, United 


"ZEE BOOL" held by James Thompson, Glenmore Distilleries, received quite a 
workout at the conference as Dr. Paul J. Kolachov (extreme right) Joseph E. 
Seagram & Sons, tried to bait him with a red blanket. Watching the battle in the 
background are (from left) Dr. Philip J. Schaible, director of the Distillers Feed 
Research council; Dr. George de Becze, Schenley Distillers; Dr. R. A. Rasmussen, 
Hiram Walker & Sons; Dr. R. H. Hulse, National Distillers Products Corp.; Dr. 
J. A. Marvel, Joseph E. Seagram & Sons; John Shake; Merchants Distilling Corp.; 
and J. W. Spanyer, jr., Brown-Forman Distillers Corp. 


DISPLAYS at the distillers con- 
ference occupied the attention 
of the two groups above. Top 
photo shows (from left) Charles 
P. Burr, National Distillers Pro- 
ducts Corp., Sylvester Fisher, 
Schenley Distillers, Inc.; and 
Wilbur Gouveia, Fleischmann 
Distilling Corp. In the lower 
picture are Dr. E. |. Robertson, 
John W. Eshelman & Sons, Lan- 
caster, Pa.; C. S. Boruff, pres- 
ident of the council, Hiram 
Walker & Sons, Inc.; and Dr. 
W. P. Garrigus, University of 
Kentucky. (Photos by The Feed 
Bag) 


Distillers of America, Ltd.; Joseph C. Haefe- 
lin, American Distilling Co.; C. K. McClure, 
Stitzel-Weller Distillery Co.; J. W. Spanyer, 
jr., Brown-Forman Distillers Corp.; James 
P. Thompson, Glenmore Distillers Co. 


Purina to Build $1,000,000 
Feed Plant at Macon, Ga. 


Construction of a million-dollar feed mill 
at Macon, Ga., is planned by the Ralston- 
Purina Co., St. Louis, Mo. The new plant 
is needed, according to Donald Danforth, 
president of the firm, to meet the increas 
ing demand for commercial feeds in the 
scutheast. 

He revealed that the new mill is expected 
to produce in excess of 100,000 tons of 
feed annually. Local labor will be employed 
at the mill and as much of the grain and 
protein products as are available will be 
purchased locally. 

Construction will be started in the im- 
mediate future, according to Mr. Danforth, 
and the mill may be in operation by the 
end of 1950. The latest Ralston-Purina 
plant, a soybean processing unit at Bloom: 
ington, Ill., will be placed in operation late 
this month. The Macon, Ga., plant will be 
the 38th feed mill put in operation by the 
St. Louis firm. 


@ JIM MC CORMICK, Miami, Tex., has 
opened a new feed store. 
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and HIGH PROTEIN 


Look AT ALL THE ADVANTAGES B-Y-500 Gives you! + 


I. Low Ash—High Protein 7. Uniformity 
2. Guaranteed Riboflavin Potency 
of 500 Micrograms per Gram, or 
222 Milligrams per Pound 9. Excellent Dispersion 


3. No Pre-Mixing 
4. Contains 9 Other B-Vitamins 


10. Ideal for High-Energy Rations . 


3. Produced Year-Round AL. Assures Dry Litter 
6. Palatability 12. Available in 100-Pound Bags 
BY csc { ~ Biologically 
Write, wire, or phone CSC today for cORPORATION 
a free sample and important additional information 17 East 42nd Street, New York 17, WM. ¥. 


PRODUCTS OF THE AGRICULTURAL DIVISION: 


Anhydrous Ammonia - Benzene Hexachloride + Choline Chloride - Condensed Distillers’ Molasses Solubles 
Dilan + Ethyl Formate + Metaldehyde - Niacin - Butyl Fermentation Solubles and Riboflavin Products : 
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Functions The Feed Industry 


Fundamental Aims are Economic and Eductional 


@ OUR job as a feed industry vividly 
calls to mind the two fundamental rea- 
sons for the very existence of this in- 
dustry. These two basic reasons are 
economic and educational. 

First, let us consider the economic 
side. The primary job of the feed in- 
dustry, like any other industry, is to 
produce a better and cheaper product 
... that is true of automobiles, ships 
and sealing wax: it is equally true of 
feed. Expert engineering and mass pro- 
duction principles have made possible 
increasingly better and cheaper auto- 
mobiles. The feed industry is traveling 
the same road. Expert nutritional engi- 
neering and expert production engi- 
neering are producing better feeds to- 
day and feeds that are lower in cost 
than ever before, general price levels 
considered. 

The farmer has learned that it is not 
economical to make his own flour, or 
to spin the cloth for his clothes. It is 
true that the average farmer could do 
these things—even build his own auto- 
mobile and farm machinery, as well as 
all his farm necessities, but he has 
learned that these can be produced 
more efficiently and much cheaper on 
a mass production basis. By the same 
token, this applies to the manufacture 
of formula feeds. 


Why do we keep telling of the im- 
portant place the feed manufacturer 
fills in our world economy? Why can’t 
a feeder himself do just as well with 
his own formulas? Well, this feeder 
probably could if all conditions were 
equal. By this, we mean equal facilities 
and equipment, equal organization, 
equal supplies and equal knowledge of 
formulating and mixing these supplies. 
There are few feeders who have all 
this at hand. 

This does not mean that the farmer 
should not use his own home-grown 
grains, but it does mean that the farm- 
er can make better use of the grain he 
grows if he uses the proper supple- 
ments in conjunction with these grains. 

It must be remembered that differ- 
ences in soil, climate, storage condi- 
tions and processing all affect the nu- 


*“An_address delivered at the Northwest Retail 
Feed association’s annual convention, at Min- 
neapolis, Minn., Jan. 23-24. 


e70e 


By JACK DEAN* 


Executive Secretary 
Midwest Feed Manufacturers Association 


tritive value of ingredients. The manu- 
facturer of formula feeds can over- 
come these difficulties by laboratory 
controls and manufacturing controls. 
He can readily detect variations in 
his ingredients by analysis and fortify 
them where necessary, thus definitely 
controlling uniformity of his finished 
formula feeds. All these things, in ad- 
dition to being in a position to buy in 
large quantities and over large areas, 
are among the valuable functions per- 
formed by the feed industry. 


Another important function is the 
efficient purchase of raw materials. 
The feed manufacturers utilize a great 
variety of agricultural byproducts 
which they blend together. Formerly, 
these byproducts were discarded as 
useless—dumped into the rivers. Many 
complaints were filed against the manu- 
facturers for pollution of streams. 
Some alert nutritionists discovered the 
nutritive value of the byproducts and 
were able to combine these with other 
ingredients and produce ingredients 
for feeds essential for body growth and 
production of livestock and poultry. 
The end result was that the added rev- 
enue of these byproducts has mate- 
rially benefitted the farmers of this 
country by enabling them to get a 
higher price for their crops which are 
now fully utilized. 


Today there are over 200 ingredi- 
ents used in the formulation of com- 
mercial feeds, of which 100 are ac- 
tively used every day. These mate- 
rials are gathered from all sections of 
the world, and it is necessary to pur- 
chase them in large quantities to se- 
cure the most economical price. 

Marvelous research work was done 
during the war when certain ingredi- 
ents were scarce and almost unobtain- 
able. Substitute ingredients were dis- 
covered, and in many instances were 
found to contain even greater nutritive 
value. This type of teamwork between 
the college research men and the in- 
dustry proves we can accomplish still 
greater benefits for agriculture by co- 


ordinating the efforts of all segments 
of agriculture. 

Uniformity of products is a result 
of constant research and work. Live- 
stock and poultry are quick to react 
to feeds that are not uniform or palat- 
able. The collection, storage and mix- 
ing of these necessary ingredients re- 
quires expert knowledge. 

Equally important to the feed in- 
dustry is the development of an effi- 
cient and economical distribution of 
feeds to the ultimate users of these 
feeds. Our population is increasing 
rapidly. There are more mouths to 
feed every day. The American people 
enjoy the highest standard of living 
in the world and we in the feed indus: 
try are charged with the responsibility 
of furnishing feeds that will produce 
more and better food to take care of 
this increased demand. 

The constant increase in the use of 
formula feeds is evidence in itself of the 
value of a good feeding program. There 
has been an increase in the sales of 
formula feed of nearly 500 per cent in 
the 30 years between 1919 and 1949. 

‘Now, let us consider the educational 
obligation of the feed industry. 

First, we must educate our own sales’ 
men who are calling on dealers. Sec- 
ond, we must educate the dealers. 
Third, we must educate the customers 
—-the feeders of our products. 


The salesmen and the dealers must 
have all necessary factual information 
about their feeds, so that they can 
demonstrate to the feeders the econ- 
omy of using formula feed to produce 
better results at a profit to the feeder. 
In addition to being experts on feed: 
ing, they should have a knowledge of 
good management practices. In short, 
they should be able to render expert 
service and advice to their customers 
on their individual feeding problems. 

We must never lose sight of the fact 
that it is the dealer who is in constant 
contact with our customers—the feec- 
ers. All of this nutritional knowledge 
and research information is ineffective 
unless we can apply these findings 
economically in the feedlot! The deal- 
er is one of the most important parts 


(Continued on page 72) 
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The Sphinx 


TH EY MH AVE STOOD TH é When you choose a Bloody Coccidiosis control ingredient 


for your 1950 feeds, ask yourself this question: “Has it 
been time-tested?”’ 

This is important ...for it takes the test of time to prove 
the values and weaknesses of any medical treatment, just 
as it took time to prove the endurance of the Sphinx. 

Has your coccidiosis ingredient been dependable? Has the 
passage of time proved its enduring worth? Or, every year 
or two, do you have to switch to something new, because, 
although what you had used may have swept the country, 
it was soon forgotten. 

Only time can judge the over-all merits of any medical 
treatment. All modern coccidiosis treatments have had some 
merit. But, in the passing of time, most of them enjoyed 
only a “‘moment” of popularity. 

In this “‘here-today, gone-tomorrow” scene, PRATTS 
C-KA-GENE stands out for staying power. 

PRATTS C-KA-GENE is the first ...the pioneer... 
of modern coccidiosis control products. It has successfully 
protected hundreds and hundreds of millions of chicks. 
C-KA-GENE is 1T years old and still going strong. No other 
product has stood time’s test anywhere near as long. There 
must be a reason! Sure. It’s safe. It is economical. It WORKS! 
These reasons are worth dollars to you and your customers. 

C-KA-GENE mixing franchises for 1950 are now being 
assigned. Why not write us for details today? A postcard 
will do. You’ll get full information, without obligation. Pratt 
Food Company, Dept. CK-15, 130 Walnut St., Phila. 6, Pa. 
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e It is a primary fermentation 
product 


e It carries unidentified growth 
factors of the APF complex 
— in addition to guaranteed 
amounts of Vitamin 


e It contains more than fifty 
per cent protein having a 
high biological value 


e It is a free-flowing, non-hy- 
groscopic, palatable powder 


Use U.S.I. APF Supplement 
in your rations to reduce re- 
quirements of fish and animal 
ingredients . . . to produce 
better poultry and hog feeds— 
at lower cost. 


Contact your nearest 
U.S.1. office for 


new low prices. 


U.S. Industrial Chemicals, Inc. 


Special Products Division, Dept. FB 
60 E. 42nd St., New York 17, N. Y. 
Branches in all principal cities 
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(Continued from page 70) 


of an organization. He is the man who is 
constantly in touch with the real boss— 
the customer. We succeed in direct propor- 
tion with the dealers’ ability to properly 
serve the customer. 

The feed industry is in a unique position, 
as I know of no other industry—in fact, I 
might say no other agency except our pub- 
lic school system, that is in a position to 
serve as a medium for transmitting informa- 
tion. Every feed man in this room has con- 
tacts with every city, hamlet or village in 
the state of Minnesota. The feed industry 
has developed a very large service organiza- 
tion in order to disseminate the latest re- 
seach findings directly to the feeders, and 
to fit this information advantageously into 
their specific feeding problems. Many deal- 
ers are working closely with the aggressive 
county agents in their territories. 

We are now into what will be known as 
the “competitive fifties’—we will all have 
to get out of that rocking chair and start 
sweeping out the store. We are definitely 
in a buyer’s market—where we will have 
to roll out the red carpet for the buyer. No 
more of this “buyer be damned” attitude. 
We have the greatest market in history. 
People have more money to spend for more 
things than ever before. 

Most selling organizations are not “sea- 
soned” for a buyer’s market. “Last year’s 
models never meet next year’s needs”. 

We must plan for the future, but live in 
the present. We will have a keener and bet- 
ter equipped competition, and a better in- 
formed buyer. 

We will have to sharpen our selling tools. 
Selling costs will be higher—therefore, we 
must be more efficient. We must not waste 
good ammunition on poor targets, or use 
poor ammunition on good targets! 

We've got to put more “sell” in selling. 
We have really -got to merchandise our 
product-—we in the feed industry have the 
world by the tail! Fellows, we certainly have 
a sales kit loaded with material. We all 


"But Honeybun, | was lucky to get the 
new tractor when | found out Dad was 
going to use the car!" 


agree that our products are right—now, let's 
look into the ways and means that we can 
take this message--- and our products — 
over to the farmers and feeders. 

There isn’t another industry in the Uni- 
ted States today that has the potential sale: 
market the formula fed industry has. You 
are all familiar with the facts revealed in 
a recent survey that we are not even cover- 
ing 50 per cent of our potential market! 

As a matter of fact, the survey showed 
that 60 per cent of the farmers and feeders 
in the Midwest states are not consistent users 
of formula feeds! 

I have some very interesting facts and 
figures | wish you would take note of—do 
you know how a business loses its customers’ 
A recent survey made by a major organiza. 
tion that sells its products through dealers, 
revealed these startling facts: 

68% of your customers drift away be- 
cause of the dealers indifference. 
leave you because of unadjusted 
grievances. 
buy elsewhere because of lower 
prices. 
are influenced by friendships to 
trade elsewhere. 

3% move away. 
1% die. 

These figures definitely indicate that the 

dealers own sales policies are responsible 


for the biggest percentage of customer 
losses! 


14% 
9% 


5% 


We are a nation of lazy people—lazy 
physically and what is worse, lazy mentally! 
Did you ever notice a vacant lot on the cor- 
ner always has a path cut diagonally across 
it and everybody in the neighborhood uses 
this “short-cut’—even if mud is ankle deep! 
We have got to learn that there isn’t any 
“short-cut” to successful selling! We have 
got to get back to the basic principles of 
long hours and hard work! 

It is high time that we all take a little 
time out and take a long, hard look at our 
economic system and find out what makes 
it tick-—what has made it strong? What 
are its weaknesses? How can they be cor 
rected? 


Certainly, the first major characteristic of 
our national economy is its dynamic pro 
ductiveness. We in the United States have 
outstripped the world in productiveness, be- 
cause our economic system subjects us to 
pressures that have made us as individuals 
work hard, think hard, and work togethe: 
quite well. We have worked hard and 
thought well because there have been rich 
rewards for so doing. 


Rewards are the most powerful influences 
—-in fact, psychologists have discovered that 
rewards have nine times the pulling power 
of penalties. Psychologists also warn against 
excessive fear as a penalty, because fear 
corrodes and does not stimulate! 

In conclusion, let me state the three ob 
jectives that the feed industry must con’ 
tinue to pursue: 

1. Continue to find better and more el’ 

ficient manufacturing methods. 

2. Continue to forge ahead in nutritional 

knowledge through research. 

3. Continue to evangelize among feed: 

ers better feeding and management 
practices. 
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In Grain Driers, look 
for the name that has 
pioneered i improvemen ts 
for years! 


TWENTY years ago, the basic principles 
of the BERICO ‘’All-Weather’’ Crop Pro- 
tection method of drying grain were em- 
bodied in the BERICO Columnar Grain 
Drier. 


Since that day, there has never been any 
occasion fo change those principles: tre- 
mendous quantifies of controlled LOW 
seca TEMPERATURE air to achieve the desired 

_— removal of moisture-content! But, year 
after year, BERICO Mill Engineers have 
developed new controls and new aids to 
simplified, more economical operation. 
Be sure your Drier (costly fo get along 
without one. these days!) is a success- 
tested BERICO! 


COLUMNAR GRAIN DRIERS 


are factory pre-fabricated for quick and easy installation in field, mill or 
existing elevator structures. Models and sizes for every drying need, from 
small individual farm use to requirements of largest Terminal Elevator 
Plants. Your letterhead request, stating type cf grain to be dried, bushel- 
per-hour capacity desired, and plan sketch of your present equipment will 
bring full details, prepared especially for you by our Engineering Depart- 
ment. No obligation at any time. 


Wire, phone or write for name and 


Designers and Manufacturers of address of nearest Field Representative 


- GER|Cb - 


Columnar Grain Driers 


Aspirating Grain Separators 
‘‘Max-i-Pacity”’ Grain Elevators 
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such animal, 
cried 


FRIEND and I were picking the ponies one 
day when I started telling him about a sure 
thing I heard about. 
“You say it pays four bucks for three?” he asked. 
“Yep,” I replied. 
“And never loses? Ever? It automatically wins? 
Must be illegal!” 
“Not a bit,” I replied. “In fact, the government very 
much approves...” 


“Our government approves of a horse who can’t 
lose...” 

“Who said anything about a horse?” I asked. 

“So what else could it be but a horse...?” 

“It not only could be—but is—U. S. Savings Bonds,” 
was my prompt reply. “The surest thing running 
on any track today. 


“For every three dollars you invest in U.S. Savings 
Bonds you get four dollars back after only ten 
years. And if you’re a member of the Payroll Sav- 
ings Plan—which means you buy bonds automati- 
cally from your paycheck—that can amount to an 


awful lot of money while you’re not looking. Hey, 
— what are you doing?” 


tsthion “Tearing up my racing form! The horse I’m betting 


on from now on is U.S. Savings Bonds.” 


Automatic saving is sure saving—U.S. Savings Bonds 


®& Contributed by this magazine in co-operation with the Magazine Publishers of America as a public service. 
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— Berger 
(Continued from page 15) 


situation, and losing money in some areas, 
this condition is not expected to continue 
throughout the year. Best estimates indi- 
cate the total number of broilers produced 
during the 1949-50 feeding year will equal 
or surpass the number raised last year. We 
may have some resistance to sales of manu- 
factured feeds in some areas, but the in- 
creased numbers of hogs and chickens to be 
raised will likely keep feed volume close to 
our 1949 peak. 

It is unfortunate for our customers but 
we can see very little prospect of selling our 
feed at prices lower than those paid by 
farmers in 1949. One of the main reasons 
for this, of course, is the fact that we have 
a price support on our basic grain (corn). 
Last October 1 we had a total carryover of 
815 million bushels of corn. 553 million 
bushels were under government loan or in 
the hands of the government under the 
price support procurement program. When 
we consider the expansion in livestock and 
poultry feeding that can be expected in the 
nation this year, it is very possible that we'll 
feed up a good deal of our 1949 corn crop 
leaving very little to go under price sup- 
port loans or procurement programs in order 
to hold the price of corn at or near the 
lozn prices. You can readily see there is 
very little chance we'll be able to buy feed 
grains at a much lower price than what we 
did during 1949. I specifically mentioned 
corn because it represents 75 to 8) per cent 
of all of the feed grains used in feeding 
livestock and poultry :n the United States. 

We have a similar situation in regard to 
our main sources of proteins in the United 
States. We have price support under soy- 
beans, flax and peanuts and a price sup- 
port under cottonseed, which keeps these 
commodities at approximately price sup- 
port levels. Again, we are in a position 
where we will not be able to purchase these 
commodities at any lower levels than what 
we did last year, except for the squeeze in 
the protein meal markets which developed 
during July, August last year. Whether a 
similar squeeze develops this year, is, of 
course, something that I cannot say at the 
present time. I am merely trying to illustrate 
that the prices are supported on these basic 
commodities to such an extent that we do 
not see much lower prices on these com- 
modities either. Perhaps these illustrations 
will give you some sort of a price guide for 
the coming year because your commodities, 
of course, are affected to some degree one 
way or another by the general trend. 


When Lloyd Larson invited me to appear 
on your program, he asked me to be very 
frank with you folks mentioning, particu- 
larly, how the alfalfa dehydrating industry 
could assist the feed industry in its program 
of supplying well-balanced, quality rations 
for the livestock and poultry feeders of this 
nation. Let me say the alfalfa industry is a 
very essential part of this program. I wish 
to compliment the American Dehydrators 
association upon their research program. 
You are to be commended for trying to find 
out definitely what is in your product and 
Preserve what we already know is there so 
that it will enable the feed manufacturers to 
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put it in his feed, and give the livestock and 
poultry feeders of this nation a better bal- 
anced ration. 

In order to be able to discuss some of our 
mutual problems more fully, I made a sur- 
vey of existing conditions within our in- 
dustry. 1 sent a questionnaire to a few 
purchasing agents in various sized organiza- 
tions. I sent it to one or two large jobbers 
or distributors of alfalfa products. I sent 
it to several representatives of the American 
Feed Manufacturers association nutrition 
council. What I will tell you from here on 
out will be based on the findings of this 
survey. I will not quote any particular 
sources of my information because I am 
using the survey merely to bring the gen- 
eral story to you. 

I am very happy to say that many of our 
larger manufacturers who have their own 
research technical staffs, their own control 
laboratories, and who manufacture high 
quality feed at all times, have been work- 
ing very closely with some of the alfalfa de- 


hydrators who are members of your organi- 
zation. I am very pleased to state that where 
there has been a close working relationship 
between these manufacturers and the pro- 
gressive members of your industry, we find 


a minimum number of problems and a gen-_ 


eral satisfaction with the present situation. 

About the only time a larger manufac- 
turer runs into a problem is when he is 
unable to estimate his definite requirements 
and then finds he has to buy additional meal 
from outside sources. His problems, then, 
become similar to those encountered by 
smaller manufacturers who have limited or 
no facilities for quality control. 

There is a considerable range in the vol- 
ume operation of all feed manufacturers. 
There is, likewise, a wide range in methods 
of doing business. There’s a big variation 
in our human nature. You find this range 
in your own industry, in chambers of com- 
merce, in school boards, and, in fact, in 
any group. In your industry and in oure, 
we find those who are doing an excellent 
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“Now, don't go jumping to conclusions—he's just visiting!" 
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job. Unfortunately, we both have some who 
cannot be classified in this category. 


When we come to problems of general in- 
dustry nature, problems which affect your 
industry and our industry, we must agree 
that we cannot control the laws of nature 
entirely. We recognize that you are deal- 
ing in a product of nature. To start with 
the quality of your product is affected by 
weather conditions at harvest time; by grow- 
ing conditions; and by factors outside your 
control and we fully recognize that your 
product .is the most perishable ingredient 
we use. We also recognize that you have a 
new but rapid growing industry. We know 
that as far as dehydrated alfalfa meal is con- 
cerned you have expanded your volume 3 
to 4 times within the past 7 or 8 years. We 
know, too, that any new, fast growing in- 
dustry is bound to have “growing pains”. 
That's one reason why we, as a feed indus 
try, feel we might be helpful in sharing 
some of the knowledge we gained through 
long time experience. By a close working 
relationship between buyer and seller; by a 
closer relationship between our two indus- 
tries; and by closer contact between our 
two associations, potential problems can be 
avoided or minimized. 


We would like to see a common practice 
develop of selling alfalfa meal with the 
carotene or vitamin A content guaranteed on 
the basis of arrival at a feed manufacturing 
plant instead of on the basis of a shipping 
point. This carries more importance in 
cases where business is done through a job- 
ber or distributor or where a car is re-sold 
from one person to another. This problem 
might best be solved through a mutual ar- 
rangement with the buyer and seller. 


Some of our feed manufacturers have 
called attention to the fact that a few of 
your dehydrators . . . and I emphasize the 
small number . . . a few . . . attempt to 
blend dehydrated meal and sun-cured meal, 
selling the blend as dehydrated meal. This 
is a practice we feel definitely should be 
eliminated. For one thing, it is liable to 
break down the faith and confidence our 
industry has in the present system of label- 
ing. Whenever you blend dehydrated meal 
and sun-cured meals together and label it 
dehydrated meal, you are definitely mis- 
labeling it. 


One big problem we have in the feed 
manufacturing industry is to maintain a 
finished product uniform in texture and in 
color. We realize that you are dealing with 
a product of nature, but we certainly hope 
that your industry will continue in its ef- 
ferts to produce a uniform color and grind. 
The texture of your product should some 
day be classified as to grade and type of 
grind, so that buyers and sellers can have 
a common basis for business transaction. I 
cannot stress variaticn in texture and color 
too much, because it is so vital and so im- 
portant to the feed industry. In my contacts 
with feed manufacturers, I find that a lot has 
been done in this direction. This is espe- 
cially true where a processor is working 
closely with a manufacturer and where the 
manufacturer is able to specify exactly what 
he wants in color, texture, and in vitamin A 
content. However, from an industry-wide 
standpoint, there seems to be a lot of room 
for improvement in this field, and I would 


like to urge your association to continue to 
work on this particular problem. 

In my survey, the question of uniformity 
of quality supplied by various shippers was 
one of the principle points everybody men- 
tioned, except in the case again of manu- 
facturers working very closely with certain 
suppliers. According to this survey, many 
reported that while most dehydrated alfalfa 
meal was purchased on the basis of 17 per 
cent protein and 100,000 units of vitamin 
A per pound; the actual analysis upon re- 
ceipt of the car was reported to vary any- 
where from as low as 13 per cent protein to 
as high as 22 per cent protein, and all the 
way from 30 thousand units of vitamin A 
up to 260 thousand units. Of course, color 
varied in proporticn to vitamin A in most 
cases, so you can see how difficult it is to 
make a uniform manufactured feed with 
variations like these in cne ingredient. As a 
result, we urge you to continually strive for 
uniformity. At least, we hope you will strive 
to supply a product which meets minimum 
specifications. 

If a feed manufacturer is going to adjust 
his formulas, he generally does it during 
November and December because on Janu- 
ary 1 he must make registrations with the 
states in which he does business. These 
registrations must list ingredients used in 
the various formulas. It is unfortunate for 
the alfalfa industry that formulas and in- 
gredient estimates are figured during this 
two month period because normally alfalfa 
prices are highest at this time. 


This determines to a certain extent the 
amount of dehydrated meal that is put into 
a formula, when this is determined it is not 
readily changed unless there is a big break 
in the market. 

Price is a problem. Not only the price at 
the time the formulas are revised and 
checked over for the new registrations, but 
many stated that it seemed that when the 
feed manufacturing industry had the chance 
to use a large quantities of dehydrated al- 
falfa meal, the prices would sky-rocket. So 
i am going to personally throw out another 
suggestion for your consideration. 


I wonder whether your industry has 
given thought to the possibility of getting 
a 17 per cent dehydrated alfalfa meal carry- 
ing 100,000 units of carotene or vitamin A 
cn the futures market. If such a program 
could be developed, the feed manufacturer 
could protect himself price-wise which in 
turn might help stabilize the price of meal 
over a longer period of time. 

While speaking of prices, I might men- 
tion that several of our manufacturers have 
expressed objections to the usual penalty 
practice which apparently is common pro- 
cedure at present. This involves shipment of 
a low carotene meal and rebating 10 cents 
per 100 units below guarantee. Under this 
practice a processor can ship a meal contain- 
ing 50,000 units in fulfilling a specified con- 
tract for 100,000 units with the usual pen- 
alty of $5 per ton. Normally such a meal 
would be valued $15 to $20 per ton less 
than standard meal. 


This situation should be investigated 
thoroughly by your association. We frankly 
feel that the penalty is not severe enough. 
Our large manufacturers who have the 
technical facilities for quality control are 


able to test the meal upon arrival and re- 
ject it, but there are hundreds of sma! 
manufacturers and custom mixers using d. 
hydrated alfalfa meal who are unable ©, 
analyze shipments of meal in this mann, 

They buy on the faith they have in you: 
industry and in your shippers. Even thoug} 
a small manufacturer does have means |} 
testing, he has the car on his hands and w°!] 
have to use the meal. When such a situati: » 
exists, the faith his customers have in him 
is likewise in jeopardy. In addition, the si. 
ation reflects adversely on the alfalfa mv! 
industry regardless of the number of sh:>- 
pers who are doing an excellent job. The: »- 
fore, I feel it is a problem for your ent: 
industry to see that the state feed inspecti 
officials give more attention to this prio- 
lem. There are too many buyers who have 
no laboratory facilities who, today, think 
they are receiving exactly what they orde) 


Well, this has been a brief analysis of te 
survey which I made within the feed ind. - 
try. As I mentioned earlier, comments were 
solicited from various sized manufacturers 
located in various parts of the country. | 
hope that the few suggestions that I have 
made here will be taken into consideration 
as being constructive. As you know, we 
make the most progress when we eliminate 
some of our stumbling blocks. 


On the whole, we think that you are do- 
ing a swell job, and again we wish to con- 
gratulate you upon the fine i:esearch pro- 
gram that you folks have in force at the 
present time. We hope that ycu keep it up, 
because we like to do busiacss with pro- 
gressive ingredient suppliers. Msteover, we 
think that you have a real future with the 
feed manufacturing industry. 


At this point, I wish to take the oppor 
tunity of thanking the American Dehydra- 
tors association for the fine cooperation that 
they have given the American Feed Manu- 
facturers association, to date, on our film 
project, which our association is promoting. 
I want to take this opportunity to thank 
those alfalfa dehydrators who have already 
sent in their checks to support the Amer 
ican Feed Manufacturers association indus 
try-wide film, which is now in the process of 
being produced. I want those of you who 
have sent in your contribution, and those 
of you who are considering doing so, to 
know that we are not selling alfalfa meal 


direct, but as we sell the services that are 


being performed by the feed manufacturing 
industry for the livestock and poultry feed- 
ers of this nation, we are helping to sell 
alfalfa. 
@ PETROLEUM FEED & SUPPLY, Pe- 
troleum, Ind., recently added 15,000 bu- 
shels of grain storage space to its plant. 


ULTRA-WAY POULTRY SCHOOL 


The first regular 1950 session of the U1 
tra‘Way Poultry School & School of In 
ternal Culling will start on Feb. 27 at the 
home laboratories, it has been announced 
by Ultra-Life Laboratories, Inc., East 5t. 
Louis, Ill. Students will receive basic train: 
ing in poultry husbandry and special in- 
struction in the UltraWay method of in 
ternal culling. The schools are under the 
direction of P. C. “Cope” Blaeuer and will 
extend over a three week period. 
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McMILLEN FEED MILLS, 
“DIVISION OF CENTRAL SOYA CO., ING. 
3 FORT WAYNE, INDIANA 
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FEEDS FOR DEFINITE NEEDS 


___[MASTER| 


McMillen Feed Research Laboratory, Decatur, Ind. 


The high standards of Master Mix feeds and concen- 
trates are the result of years of applied research in the 
field of animal and poultry nutrition and in the 
scientific aspects of feed manufacture. 


Because of such research, for the past five years 
Master Mix feeds have been fortified with METHIO-VITE, 
containing condensed fish solubles, the most efficient and 
economical source of the animal protein factor, and 
including all necessary minerals and vitamins for 

most efficient livestock and poultry growth. 


Thus, from McMillen research, the farmer benefits 
through the most advanced developments in scien- 
tifically balanced rations. The Master Mix feed dealer 
benefits because of feeder satisfaction and an ever 
increasing sales volume that builds him a substantial 
and profitable business. Write for full information. 
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The Secretaries’ 


@ THAT ancient topic, the weather, has 
been drawing various reactions from secre- 
taries this month. The most emphatic comes 
from Pete Stallcop, secretary of the Pacific 
Northwest Grain Dealers association, Inc. 
Writing of conditions in his unhappy area, 
Pete says: 

“Words cannot describe the weather we 
have been having this winter. It is the worst 
we have had for the past 62 years. The only 
words I can use to describe it do not look 
very good in print. However, a good share 
of the crop land has a fair snow covering 
so our crop damage should not be too 
severe.” 

Complaints in a different tone are ex- 
pressed by Fred K. Sale, secretary of the 


men 


ines 


MILLS, 
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RADIO 
“Hard-hitting 


Indiana Grain & Feed Dealers association: 
“The weather has been too mild,” he re- 
ports, “‘and we have had only a very few 
really cold days so far this winter. Our 
wheat fields are just as green now as they 
would be in the spring. There is not a 
brown spot in the fields anywhere, nor any 
indication of the crop going through a dor- 
mant period.” 


With Orris E. Case, secretary-treasurer of 
the Kansas Grain, Feed & Seed Dealers 
association, conditions are serene as usual: 
“Tt would be wonderful, instead of sitting 
here at this desk, to get out into the won- 
derful Kansas sunshine and balmy breezes, 
perhaps dig one’s toes into the soil and 
really enjoy it. Surely it won't be long until 
spring.” 


A friendly invitation to the members of 
the Circle is extended by Jack Dean, execu- 
tive secretary of the Midwest Feed Manu- 
facturers association. “We would be glad to 
have all of you secretaries attend our sixth 


‘FARM MAGAZINES 
“selling” 


Powerful ads_ in 
color in leading Farm and 
Poultry Magazines. 


All this to help Kasco deal- 
ers tell the amazing story of 
1950 Kasco Chick Starter. 


Here’s how good it is: 


31% Greater Growth on 
Y/, Ib. less feed per pound of 


gain !* 


*Based on tests comparing 1950 
Kasco Chick Starter with 1946 
Kasco Chick Starter. 


Kasco Chick Starter for 
1950 is a great feed—a profit 
maker. Write for details con- 
cerning a few choice fran- 
chises now open. (East of 
Ohio-Indiana line only.) 


annual agricultural forum to be held in 
Kansas City, Mo., on Feb. 16-17,” he writes. 
“Our meeting starts at 9 a.m. on opening 
day and continues until 7:30 p.m. on the 
second and last day, winding up with a 
cocktail party given by the Kansas City 
Feed club.” 

Howard Elm, secretary-treasurer of the 
Nebraska Grain & Feed Dealers association, 


MEET YOUR SECRETARY 


One of the newest members of the 
Secretaries Circle is George L. Gates, 
Minneapolis, who was named to the 
secretary's post of the Northwest Feed 
Manufacturers as- 
sociation last Sep- 
tember. 

Born in Gilbert, 
Minn., George was 
graduated from 
the University of 
Minnesota in 1942 
and put in a six 
month’s stretch 
with the Duluth 
News Tribune be- 
fore joining the 
army air force. He 
spent three years 
in the army including a period of serv- 
ice in the Pacific Theatre as radio 
operator on a troop carrier. 

Following his discharge he returned 
to Minneapolis where he was employed 
for a year as a reporter on the Morn- 
ing Tribune. In 1947 he joined the 
staff of the Miller Publishing Co. 
where he now holds the post of mar- 
ket editor for Feedstuffs and the North- 
western Miller. 

George is married and the father of 
two children a boy 3, and a girl 1. He 
is a member of the Minneapolis Ath- 
letic club, Sigma Delta Chi, and Theta 
Chi fraternities. 


George Gates 


is anxious to get detailed information on 
local trade news from his membership. In 
a recent bulletin, he urged: “Tell us the 
news in connection with the grain, feed, 
and seed interests in your town and county. 
It is our plan to use them in our bulletins 
and also let the nation know that things are 
very much alive in the industry in Nebraska.” 


A challenging protest against a current 
trend is ably voiced by G. E. Blewett, sec 
retary-treasurer of the Texas Grain & Feed 
Dealers association. Here is his comment: 

“Last week, Aaron Smith, 81 years old. 
passed away after a lingering illness and 
while I never knew Mr. Smith personally, 
I recall seeing him many times on the 
streets. He made a success running a news: 
paper and later became interested in the 
floral business. He was secretary of the 
Southern Florist Publishing Co. at the 
time of his death. 

“Mr. Smith was born without any arms. 
.Can you tell me why an able-bodied man 
needs subsidies, emoluments, and doles to 
get by? Mr. Smith didn’t have any arms but 
he had plenty of guts and that’s something 
the American people are gradually losing.” 
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KASCO 
Colorful posters and in- 
erature for dealer vse 
CONSUMER 
x Over 100.- 
filled with articles of in- 
wevest to your customers, 
sent to Kasco dealer mail- i 


K. C. Looks at Feed Industry 


City's Feed Mills Point Out Achievements 


@ THE feed industry's great advances dur- 
ing the past 25 years were presented in 
graphic form to members of the Chamber 
of Commerce, Kansas City, Mo., Jan. 11, 
by the city’s feed mills in a luncheon pro- 
gram at the Hotel Muehlbach. The feed 
show was one of a series called “Kansas City 
on Parade,” pointing out the achievements 
of local industry in serving the city and 
nation. 


Oscar Straube, president of Pay Way 
Feed Mills, Kansas City, was narrator of 
the program which featured colorful stage 
scenes and humorous touches. Mr. Straube 
presented an impressive list of facts and 
figures which proved the feed industry's 
advances during the past quarter-century. 


Back in 1920, he said, total annual pro- 
duction from each laying hen in the United 
States averaged 80 eggs per hen. Now the 
average figure is 150 and it is not uncom- 
mon for good poultry flocks to average up 
to 240 eggs per year per hen. 

“Broiler rations have shown tremendous 
improvement,” Mr. Straube stated. “Only 
25 years ago, the average amount of feed 
needed to produce a pound of chicken in 
eight weeks was 4.25 to 4.50 pounds. Now, 
employing modern commercial practices, 
the poultryman produces a 3 pound broiler 
in 11 to 12 weeks, using only 3 to 3% 
pounds of feed per bird.” 

Milk production is up too, he pointed out, 
An average production of 40 gallons 25 
years ago contrasts with the present average 
production of 50 gallons for the same 
amount of feed consumed. Some superior 
herds produce about 80 gallons per cow. 
Much marketable milk is now saved by 
employing formula feed calf starters. 

In hog raising, 100 pounds of pork can 
be obtained with the expenditure of 6 bu- 
shels of corn and 40 pounds of supplement 
feed. Years ago, it took 336 bushels of 
additional corn, replacing the supplement 
feed, to achieve the same result. 

The local Kansas City feed picture came 
in for a lot of attention. Mr. Straube pointed 
out that K. C. feed enterprises have ex- 
panded rapidly during the past 10 years. 
Last year, he stated, the city’s 12 major 
mills produced 530,000 tons of formula 
feed, valued at approximately $50,000,000. 
By contrast, production in 1939 was only 
192,000 tons valued at $6,500,000. 

In percentage figures, the jump represents 
an increase of 275 per cent in volume and 
700 per cent in value. Local mills, he empha- 
sized, provide employment for about 1,500 
persons pay out annual wages of $4,500,000. 
Kansas City has become the largest distribu- 
tion center for millfeed and alfalfa meal and 
32 local firms are engaged in feed ingredi- 
ent distributing. 

Reviewing sales of feed, Mr. Straube said: 

“Mills in this city supply some 10,000 
dealers in 14 states. Tremendous wealth is 
created for farmers and feeders in this area 
through increased market value of their 
livestock and poultry and because the feed- 
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er is enabled to raise more stock cheaper, 
better, and more quickly through use of 
formula feeds.” 

Visitors to the meeting were treated to a 
chicken dinner of a half-broiler apiece. A 
bib made of feed sack dress prints was given 
to each person attending, plus recipe books 
and sample tubes of feed ingredients. A dis- 
play of formula feed samples was staged in 
the lobby of the hotel. 


A total of 504 interested visitors attended 


the feed session and 50 more were turned 
away. According to the Chamber of Com- 
merce, it was the largest number of people 
to ever attend a C. of C. luncheon. 

The program was staged by David Selders 
of the Phillips-Reick-Fardon advertising 
agency. Details were prepared by a feed 
manufacturers committee headed by J. D. 
Dean, secretary of the Midwest Feed Manu- 
facturers association, as chairman. Commit- 
tee members were: Mr. Straube; Maurice 
Johnson, Staley Milling Co.; J. Russell May, 
Quisenberry Mills; John Skaggs, Ralston 
Purina Co.; Ray Yort, General Mills, Inc.; 
Robert Greenlee, Nutrena Mills; Lloyd Sel- 
ders, Spear Mills; Charles Nathan, Feeders 
Supply & Manufacturing Co.; Edward 
Worth, L. C. Worth Commission Co.; and 
Vern Rudy, Rudy-Patrick Seed Co. 


MIXER 


A Strong-Scott Unit 
Molasses Feed Mixer 
is a profit-maker for 
any modern feed 
plant. It produces a 
smooth, uniform, 
golden brown prod- 
uct, free from mo- 
lasses balls. 


MOLASSES FEED 


A Complete, Self-contained Unit 


Strong-Scott Molasses Feed Mixers are roller-bearing 
equipped, and have an all-steel frame structure for greater 
stability and longer life. Patented meter control permits 
any desired percentage of molasses to be rubbed into every 
bit of feed. Capacities from 4 to 15 tons per hour. 


Ask for Bulletin BM-48, with 
complete information, prices, etc. 


The Strong-Scott Mig. Co. 


Minneapolis, Minnesota 
BRANCH OFFICE—GREAT FALLS, MONT. 
‘‘Everything for Every Grain Elevator, 
Feed Plant and Cereal Mill.’’ 


aa 


2, 


R. R. STRONG, OSHKOSH, WIS. 
Box 543, Phone Hotel Raulf 


REPRESENTATIVES 


J. H. HARDERS, WINONA, MINN. 
411 E. Howard St., Phone 2549 
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Barley Improvement Group 
Names Lejeune Agronomist 


A. J. Lejeune has been appointed agron- 
omist for the Midwest Barley Improvement 
association, Milwaukee, Wis., it has been 
announced by Dr. John H. Parker, director 
of the association. 

Mr. Lejeune will assist Dr. Parker in all 
phases of barley improvement promoted by 
the association which has members in the 
states of North Dakota, South Dakota, Min- 
nesota, Wisconsin, Michigan, Illinois, and 
Iowa. He will give special attention to the 
“Selected Varieties of Malting Barley” pro- 
gram which is being conducted this year in 
15 eastern North Dakota counties, 17 Min- 


nesota counties, and some counties in east- 
ern South Dakota. The new agronomist will 
be responsible for developing techniques for 
the identification of barley varieties by ker- 
nel characteristics. 

Mr. Lejeune received his B. A. degree at 
the University of Manitoba, Winnipeg, Can- 
ada, and also his M. S. in plant breeding 
and genetics. He has taught plant subjects 
at Manitoba and at the North Dakota agri- 
cultural college, Fargo, N. D. and is the 
author of several informative articles on 
Montcalm, Moore, and other varieties of 
North Dakota barley. 


@ CRESCENT MILLING CO., Chaumont, 
N. Y., which suffered property loss in a fire 
recently, has opened a new store and ware- 
house building. 


BONE 


Argentine 
Bran & 


IMPORTED AND DOMESTIC 


FISH MEAL 


Pollards (middtings) 
Brewers Dried Yeast 


LCL or Carload Shipments 


MEAL 


Teletype PH 109 


WOODWARD & DICKERSON, INC. 


1400 SOUTH PENN SQUARE 
PHILADELPHIA 2, PA. 


ESTABLISHED 1873 


Phone Locust 4-3688 


Fred Rowe’s Firm Featured 


In Michigan Trade Journal 


Valley City Milling Co., Portland, Mich.. 
the fourth company in the United States tc 
enter into the manufacturing of commercia! 
feed, was the subject of an interesting eight- 
page, pictorial feature in the Michigan 
Tradesman magazine on Nov. 30, 1949 
The magazine article, illustrated with 2% 
photos, emphasized the company’s pioneer 
ing role in modern milling methods. 

The Portland firm entered the comme: 
cial feed business in Grand Rapids, Mich. 
in 1892 when it began the manufacture o: 
“Street Car Feed,” a mixture of cracked 
corn and clipped oats for the horse-car trade. 
After the disappearance of the horse fron 
public transportation, the firm purchased « 
bean elevator in Portland, reconverted i: 
for feed manufacture and started produc 
tion of its now-famous brand of “Rowena 
feeds. 

In 1948, the firm completed constructio: 
of a large new feed plant in Portland, in 
corporating the most-advanced machine 
handling feed methods in the business up 
to that time. There, besides its line of stock. 
poultry, and pet feeds, the Valley City Mill. 
ing Co. manufactures large quantities of 
family, pancake, and baker’s flours. 

Chief officials of the firm at the present 
time are Fred N. Rowe, president and gen- 
eral manager; Fred N. Rowe, jr., vice pres- 
ident, assistant general manager, and direc 
tor of feed sales; Martin Vermaire, secretary 
and director of flour sales; and William ] 
Traynick, treasurer, purchasing agent, credit 
and traffic manager. 


@ BARRY-CARTER MILLING 
Lebanon, Tenn., has installed new milling 
equipment in its corn mill. 


@ T. V. LUCK, Somerville, Tenn., has been 
named general manager of the new Farm+t- 
Market Co., Inc.’s new feed mill. 


@ PAUL RIETVELD, Goodenovw, IIl., has 
purchased the Farmer’s Grain Co. property 
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"Sorry, Clara Belle, not tonight—Bink's 

Feed Co. has invited me and Pop down | 

to see that new movie, ‘Growth of a 
Nation'!" 
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Joins De Hoff Co. 


JACK M. CUTTER 


jack M. Cutter has joined the sales staff 
of the Fred De Hoff Co., San Francisco, 
Calif., and will do general feed sales work in 
California and other sections of the Pacific 
coust, according to an announcement by 
Fred De Hoff, president. Mr. Cutter is widely 
known throughout the feed trade having 
formerly been associated with the California 
Packing Corp. in the sale and promotion of 
vitamin oils and fish meals on a_ national 


basis. 


Elsas Elected President 
Of Fulton Bag & Cotton 


William R. Elsas was elected president of 
the Fulton Bag & Cotton Mills, Atlanta, Ga., 
at a meeting of the firm’s board of directors 
held on Jan. 10. Other officers, all re-elected, 
are: Clarence E. Elsas, vice president; Jason 
M. Elsas, vice president; and E. A. Cron- 
heim, secretary-treasurer. 


W. R. Elsas succeeds Norman E. Elsas 
who was elected chairman of the board. 
Benjamin Elsas, formerly board chairman, 
was appointed chairman of the executive 
committee. The new president has been 
associated with the firm for 25 years and 
has worked through nearly every phase of 
its operation. 

The board of directors remains unchanged. 
Other directors, in addition to the officers 
named above, are J. B. Cronheim, St. Louis, 
Mo.: John M. Slaton, Atlanta; and G. L. 
Brogdon, Atlanta. 


@ THURE NELSON, Moose Lake, Minn., 
has purchased the L & L Feed Co. from 
Axel Larson. 

@e ARTHUR EDZARDS, Emery, S. D., 
has sold the Edzards Grain & Feed Co. to 
Paul Kleinasser, Yale, S. D., and Mike 
Krumm, Hague, S. D. 
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Identified by the 
REO BALE HEAD 
with the 
Certified Seal 


*THE WORLD'S BEST QUALITY 


Premier is supplying dealers with the high- 
est grade peat moss from all of the world’s 
best sources—your assurance of always get- 
ting the best when you order Premier! 


*THE BEST SERVICE 


Only Premier can offer you this world-wide 
service—which assures you the quality you 
want—the quantity you want—at the time 
you want it. 


*THE BEST PACKAGING 


Premier Litter is packaged in five conveni- 
ent sizes—to meet every customer’s needs. 
And Premier bales are neat, well-packed— 
a pleasure to handle—and easy to sell! 


*THE BEST DEALER HELPS 


Premier Litter is backed by a complete deal- 
er sales support—mats for local advertising, 
leaflets for your mailings, postcards with 
order forms, colorful posters —and a big 
consumer advertising campaign. 


Sell Premier Peat Moss! Write Today for Prices and Details 


PREMIER PEAT MOSS CORP., 535 FIFTH AVE., NEW YORK 17, N. Y. 
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"for 
Ducks, Turkeys 


~ for Beef Cattle 


“and for Game Birds 


and Fur Bearing 
Animals 


MIX 


DRIED CORN DISTILLERS GRAINS WITH SOLUBLES 


MIX 


NADRISOL 


DRIED CORN DISTILLERS SOLUBLES 


These Reliable Ingredients 
Help Make Reliable Mashes 


Some ingredients in themselves possess 
excellent factors for growth and produc- 
tion in poultry and livestock, but when 
mixed, unbalanced feeding values result. 
Not so with Produlac and Nadrisol. 
These fine ingredients are particularly 
effective when mixed with corn because, 
being low in starch, they balance the 
high starch content of the grain thus 
helping to secure a proper protein ratio. 
It may be said therefore, that Produlac 
and Nadrisol supply a balance which 
Nature forgot and full feeding (and dol- 
lar) values accrue to the purchaser. 
Produlac and Nadrisol contribute an im- 
portant potency of the Vitamin B-G com- 
plex too, as well as certain other iden- 
tified, but proven, growth factors. Try 
mixing these reliable ingredients soon. 


Products of 


NATIONAL DISTILLERS 
PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION 
120 Broadway, New York 5, N.Y. 


HERBERT WASSON 


E. F. Drew & Co., Inc., Boonton, N. Jj., 
has announced the appointment of Herbert 
Wasson as sales representative for the com- 
pany’s vitamin division in the states of Indi- 
ana and Michigan. Mr. Wasson has had ex- 
tensive experience in the farm feed trade 
and a wide background in nutritional work. 
He is a well known breeder of rabbits and 
a former officer of the Indiana State Rabbit 
association. 


Dr. Salsbury’s Labs Add 
Four Field Service Men 


Dr. Salsbury’s Laboratories, Charles City, 
lowa, has added four new field service rep- 
resentatives to its sales staff, according to 
an announcement by Herman G. Bos, sales 
and advertising director. 

R. L. Morterud, a graduate of Iowa State 
college, Ames, Iowa and formerly employed 
in the firm’s home offices, will represent Dr. 
Salsbury’s in West Virginia and part of 
Kentucky. John Mayfield, formerly an Illi- 
nois representative, has been given a sec’ 
tion of Virginia. 

Part of the Oklahoma territory will be 
serviced by E. Melvin Smith, former feed 
salesman and hatchery operator in that 
state. R. E. Daniels, a well-known Milwau- 
kee, Wis., broiler raiser, has been assigned to 
Milwaukee and the surrounding area. 

@ HERMAN CARLSON, Villisca, Iowa, 
has been appointed manager of the elevator 
recently purchased by the Olson Brothers 
of Red Oak, Iowa. 

@ DON V. ADAMS, Rockewell City, Iowa, 
has succeeded Omar Burkgren as manager 


of the Highview Co-op Elevator. 


@ JOHN BROWN, Russell, Minn., has 
taken over his duties as manager of the 


Farmer Union Co.'s elevator, succeeding 
R. C. Mercer. 


THE FEED BAG — February, 1959 


= 
if, 
: 
for Horses 
i 
Dogs 
i 
| | 
eas 
i 
ug 


Werthan Bag Corp. Buys 
M. M. Bosworth Company 


The purchase of the M. M. Bosworth Co., 
Memphis, Tenn., has been announced by 
Joe Werthan, president of the Werthan Bag 
Corp., Nashville, Tenn. The Bosworth Co. 
has been engaged in the manufacture of 
textile bags and the reconditioning of used 
bags for more than 35 years. 

Millard M. Bosworth, president of the 
Memphis firm, has joined the Werthan Bag 
Corp. He has been associated with the tex- 
tile bag business for more than 50 years. 
The purchase was arranged after Mr. Bos- 
werth had announced his intention some 
time ago of liquidating his firm. 


Duluth Board of Trade 
Elects W. W. Bleecher 


W. W. Bleccher, manager of the Hoover 
Grain Co., Duluth, Minn., was elected 
president of the Duluth board of trade on 
Jan. 17. He succeeds H. W. Wilson, man- 
ager of Cargill, Inc., at Duluth. F. C. Ten- 
ney, manager of the Hixon Gannon Co., 
Inc., was elected vice president. 

New directors named at the mecting were: 
R. C. Schiller and Mr. Wilson. C. C. Blair 
and D. J. Russell were re-elected to the 
board of directors. 

Those re-elected to the board of arbitra- 
tion were: M. P. McGraw, Russell-Miller 


Milling Co.; M. Rheinberger, Kellogg Com- 
mission Co.; and B. T. Dinham, Archer- 
Daniels-Midland Co. Returned to the board 
of appeals were: R. W. Bolton, Atwood 
Larson Co.; G. C. Wilson, Johnson & Olson 
Grain Co.; R. G. Sims, McCarthy Brothers 
Co.: C. E. Peterson, Russell-Miller Milling 
Co.; and C. E. Fuller, jr., Thomson Me- 
Kinnon Co. 


@ FRANK H. ALTON, Wabash, Neb., 
has succeeded James Smith as manager of 
the local Hart-Bartlett-Sturtevant Grain Co. 
elevator. 

@ MIKE KLEIN, Ravenna, Neb., recently 
held a dance and open house to celebrate 
completion of his 30,000 bushel grain 
elevator. 


Burrows Co. Holds Sales Conference 


Shown above is a group of Burrows 
Equipment Co. field men who recently held 
a meeting at the company’s offices located 
at 1316-J Sherman ave., Evanston, IIl., to 
Giscuss the 1950 sales program for the Uni- 
versal Moisture Tester. 

The new tester which operates by elec- 


tricity, although it requires no batteries or 
electric outlets, was demonstrated to show 
how in less than one minute direct mois- 
ture percentage readings are secured with- 
out charts or the necessity of mathematical 
calculations. According to Parke W. Burrows, 
president, samples were re-run many times 
with no variation in the reading. 


Armour meat proteins 


your feed needs 


Poultry feeds containing Armour 50% Meat and Bone Scrap are nutritionally complete. . . 


Joe E. Nelson, Manager, 
Armour Animal Feeds 
Department 


ANIMAL FEEDS 


Breeding flock rations are much more exacting in 
nutrient requirements than laying mashes or broiler 
feeds. Most of the new feeding developments have 
been aimed toward laying and fattening rations alone. 
All poultry rations need meat proteins for top per- 
formance on the farms of your customers. It is im- 
portant that you provide enough meat proteins — 
especially in breeding mashes. Liberal use of meat 
proteins will help get higher hatchability and more 
vigorous chicks. Hatchability, livability, and grow- 
ability are extremely important considerations in 
hatchery and feed profits. 


Poultry Feeds Need All Four 


To supply the “power” to meet needs for all your 
poultry rations, your feeds—in addition to the still un- 
known essential factors— must be fortified with min- 
erals, vitamins, and high quality proteins from both 
animal and plant sources. The stiil unidentified mem- 
bers of the animal protein factor (APF ) complex 
already present in meat scrap enable you to get more 


Armour 60% Digester Tankage 


Armour 50% Meat and Bone Scrap 


DEPARTMENT UNION STOCK YARDS 
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value from all proteins used in your feeds. Armour 
50% Meat and Bone Scrap is scientifically processed 
to insure maximum retention of natural meat vita- 
mins and proteins. 


Flock Owners Depend on You 


More and more flock owners expect you to help in 
making their poultry business profitable. Only by 
maintaining highest standards in the feeds you sell 
can you keep their confidence in you. Profitable per- 
formance of farm flocks depends on your use of ade- 
quate amounts of meat proteins. 


Animal Proteins Well Worth the Cost 


Bring your feeds up to at least 10 percent meat pro- 
tein level with Armour 50% Meat and Bone Scrap... 
still the basis of profitable poultry rations. A few extra 
dollars per ton invested in a full supply of meat pro- 
teins for your mixtures will give you an outstanding 
feed line — and many satisfied customers. 


ARMOUR 


AND COMPANY 
e 83 e 


ILLINOIS 
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Broiler Outlook for 1950 


Efficient Producers Will Show A Profit 


Relatively low prices paid for broilers will 
place a premium on efficient production. 
It is likely that the quantity of broiler meat 
produced will be greater in 1950 than in 
1949. It is also probable that only the most 
efficient producers will show a profit for 
their efforts in 1950. Efficient production 
requires suitable stock, good management, 
good feed, freedom from disease, and a satis- 
factory market when the birds are ready fof 
market. 

Many strains of broilers have been devel- 
oped. Some of these are pure breeds; others 


By JAMES C. FRITZ 
Borden Co. 


are crosses. Regardless of which type is used, 
it is important that the chicks be of a strain 
which will give rapid and efficient growth 
to the desired weights. 

Management practices can vary rather 
widely so long as a few fundamental prin- 
ciples are kept under control. Crowding or 
lack of sufficient water and feeder space is 
detrimental to rapid growth. Usually the 
poultryman is well advised to consult his 


HE SAYS IT 
WASN'T PACKED 


IN NEAHR BAGS! 


Good feed deserves good packaging ... particularly when good 
packaging, such as M. J. Neahr Quality Textile Bags, is priced 
no higher. Neahr Bags assure protection both 
in storage and in transit and safeguard feed 
from moisture, vermin, and dirt. You may 
be certain of the finest in bag packaging 
when you specify M. J. Neahr Quality Textile 


Bags. 


NEAHR & COMPANY 


THE CHICAGO BAG FACTORY SINCE 1855 * BURLAP, COTTON AND PAPER BAGS 


state experiment station for specific recom- 
mendations on housing and management 
practices adapted to his locality. 

Disease control has been effected chiefly 
by sanitation, the use of sulfa drugs or simi- 
lar chemicals in feed or water to control 
coccidiosis, and by immunization against 
various bacterial and virus diseases which 
are endemic. All of these measures have 
their price tags and the poultryman must 
decide whether or not the measures taken 
will produce a greater profit than would 
otherwise be achieved. 

Excellent coccidiosis control has been 
obtained during the last year or two by 
prophylactic feeding of one or more of the 
sulfa drugs. It is doubtful if such a practice 
can be recommended for a long period of 
time since the organisms tend to develop 
immunity to the agent employed. 


Much interest has developed in the use 
of “high energy” or “high efficiency” feeds. 
The basic principle involved is the use of in- 
gredients which are highly digested and 
which have a minimum of indigestible 
residue. 

With all other nutrients present in ade- 
quate quantities, growth is limited by the 
energy content of the feed consumed. While 
fiber as such may not be especially unde- 
sirable, the level of fiber in a broiler ration 
usually varies inversely with the energy 
content. 

Much more than high energy content is 
involved in this type of broiler ration. A 
high level of good quality protein and ample 
vitamin fortification are essential features 
of successful high efficiency broiler feeds. 
If three pounds of a high energy ration are 
expected to produce the results formerly ex- 
pected from four pounds of conventional 
ration, those three pounds of the new feed 
must supply the nutrients formerly present 
in four pounds of feed. 

The chief advantages of the high energy 
type broiler ration can be summarized as, 


1. Less bulk for a unit weight of feed. 

2. Faster growth of suitable broiler strains 
of chicks. 

3. Less feed required per unit gain in 
weight. 

4. A better start for chicken especially 
if hatched from inadequate breeder ration. 


Unfortunately, there are disadvantages as 
well. The original high energy suggestions 
were quite expensive because they relied 
upon scarce and often costly ingredients. 
Other disadvantages included possible poor 
feathering. Such ingredients as oats, alfalfa, 
and mill by products carry factors which 
improve feathering: When they are elimi- 
nated, the number of “bare backs” is likely 
to be increased. 

Probably some modified form of high 
energy broiler feed will provide the poultry- 
man’s best hope for efficient and profitable 
production during the coming year. Manuv- 
factured feeds must necessarily be flexible 
in order to enable the feed manufacturer to 
provide the best possible feed at the lowest 
practical price. Since yellow corn is used to 
provide most of the energy of broiler ra- 
tions, the price of corn usually will deter: 
mine whether a high energy broiler ration 
or a less concentrated feed will be the more 
desirable. 
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Joins Corn King Co. 


HENRY E. MEYER 


Henry E. Meyer, Plymouth, Wis., has 
joined the Corn King Co., Cedar Rapids, 
Iowa, as Wisconsin sales representative, the 
company has announced. He will handle 
sales cf the company’s line of medicinal and 
sanitation products for livestock and poul- 
try. Mr. Meyer is widely known throughout 
the feed trade having been associated with 
the Western Condensing Co., Appleton, 
Wis., for the past seven years. 


Paul ljams Gets New Post 
On Board of Agriculture 


Paul Ijams, Topeka, Kan., has been named 
assistant secretary of the Kansas state board 
of agriculture. He succeeds Roy Freeland 
who became secretary upon the resignation 
of J. C. Mohler, well-known agriculturist. 

Mr. [jams was formerly director of the 
control division of the state board of agri- 
culture and is widely known throughout the 
feed industry. At present he is secretary of 
the North Central association of Seed Con- 
trol Officials and in 1947 he was president 
of the Association of American Feed Con- 
trol Officials. 


@ R. A. MORRIS, Farmville, Va., has been 
appointed general manager of the Prince 
Edward Mills, Inc. 


@ E. V. ALMOND, Minden, La., has pur- 
chased the A. C. Smith Feed & Seed store 
and renamed it Almond’s Feed €& Seed store. 
DON GREEN JOINS DAD 
H. H. Green, head of the H. H. Green 
Mill & Elevator Co., Pattonsburg, Mo., and 
president of the Grain & Feed Dealers Na- 
tional association, has announced that his 
son, Donald R. Green, is now associated in 
business with him as a partner. The name of 
the firm has been changed to the H. H. 
Green & Son Elevator Co. 
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FISH SOLUBLES 


and alfalfa 


SEA-MAID is an economical and convenient pre-mix of 40 per cent 
highest-quality Paproco west coast condensed fish solubles and 60 per 
cent top-quality alfalfa leaf meal and dehydrated alfalfa meal blended by 
a special process which eliminates the need of further drying. Feeders 
have discovered that the fish solubles in SEA-MAID is the rich natural 
source of Vitamin B,, (APF), amino acids and trace minerals. Com- 
bined with alfalfa it is the ideal combination for a potent diet supple- 
ment. SEA-MAID is easily incorporated in any formula by large or 
small mixers. Packed in 100-pound bags, it stores indefinitely, requires 
no special equipment, mixes uniformly without waste, and leaves no 


sticky mixers. 


A RICH NATURAL SOURCE 


APF 


JAMES H. SELEY & CO. | 


704 $. SPRING ST., LOS ANGELES 14, CALIF. TELEPHONE MUTUAL 
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DON'T DELAY! 


Write today, for leaflet and 
prices on WEEDICIDE 2,4-D 
Concentrate. Get our money 
saving booking plan on this 
leading brand of 2,4-D Weed 
Killer. 


Contact us when you need 
grain and feed ingredients. In 
Wisconsin we distribute these 
quality products: 


CLO-TRATE Fortified Cod 
Liver Oil. Now booking for 
spring delivery. 

FLEISCHMANN'S Irradiated 


Dry Yeast. Reliable vitamin 
D for livestock. 


KODDY-MIX, dry vitamin D 
for poultry. 100# drums. 100-D 
and 400-D potencies. 


MAGNAVITE Feed Fortifier. 
Positive amounts of vitamins 
plus APF. 


SCHLITZ Brewers Dried Yeast. 
A protein-vitamin source for 
all rations. 


PEEBLES Dried Whey with 
Ribolac. Add Milk and other 
nutrients economically. 


MIRICOE Trace Minerals. One 
formulation designed for all 
types of rations. 


SNOW FLAKE Pure Reef Oy- 
ster Shells. Ask for delivered 
price in Wisconsin. 


Wheat Germ Oil... Kaf-Kaps 
.. Mornex ... Penstix ... 
manganese sulphate. 


DISTRIBUTORS OF 


Clinton Corn Gluten Feed 
Clinton Corn Gluten Meal 
Clinton Corn Oil Meal 
Clinton Dex-Mo-Lass 
Clinton Hydrol 


STRATTON GRAIN 
COMPANRY 


Grain and Feed Merchants 


MILWAUKEE 2, WISCONSIN 
MARQUETTE 8-741 


One of the youngest “old timers” in the 
feed business is John R. Stuart who will 
celebrate his birthday March 25. Jack started 
in the feed business with the old Newsome 
Feed & Grain Co. in Pittsburgh in 1915 
and moved to Minneapolis in 1919 where 
he is now president of the Reliance Feed 
Co. and associated in the Excelsior Milling 
Co. Jack is recognized as one of the best 
feed traders in the country and has a repu- 
tation for never forgetting a trade no matter 
how late or under what circumstances it 
may be made. 

Others who will celebrate in March are: 


MARCH 1—E. C. Christl, Froedtert Grain 
& Malting Co., Minneapolis, Minn.; Roy 
L. Herrick, Herrick Feed Co., Harvard, 
Ill.; Carl A. Sandell, Sea Board Supply 
Co., Philadelphia, Pa. 

MARCH 2—A. W. Lohry, Kay-Dee Feed 
Co., Sioux City, Iowa, J. J. Wickens, 
Specialty Feed Products Co., Plymouth, 
Mich. 

MARCH 3—Roy H. Gravink, Meyerink 
Milling Co., Clymer, N. Y.; Carl G. Or- 
singer, Waterloo Mills Co., Waterloo, 
Iowa. 

MARCH 4-——Joe Sinaiko, Iowa Milling Co., 
Cedar Rapids, Iowa. 

MARCH 6--Jay T. Dusek, Arcady Farms 
Milling Co., Chicago, Ill. 

MARCH 7—-H. E. Bradt, Sunset Feed & 
Grain Co., Buffalo, N. Y.; S. E. Geasey, 
Nashville, Tenn. (Borden Co.) 

MARCH 8—Frank Rabenowich, Flambeau 
Milling Co., Phillips, Wis. 

MARCH 9—L. M. Brown, National Oil 
Products Co., Richmond, Calif.; Sam R. 
Honegger, Honeggers’ & Co., Forrest, 
Ill. 

MARCH 11—Harold W. Grassl, Tanvilac 
Co., Des Moines, Iowa. 

MARCH 13-—-W. J. Borst, jr.. Wm. Borst 
& Son, Brooklyn, Wis.; W. G. Hotten- 
sen, W. M. Bell Co., Milwaukee, Wis.; 
Leo J. Knapp, Calcium Carbonate Co., 
Chicago, Ill.; C. L. Struven, Atlantic Sup- 
ply Co., Baltimore, Md.; E. H. Sather, 
Doughboy Mills, Inc., New Richmond, 
Wis. 

MARCH 14—Donald F. Crane, E. J. Crane 
& Sons, Chippewa Falls, Wis.; Clyde H. 
Hendrix, Pillsbury Feed Mills, Clinton, 
Iowa; Champ Humphrey, Gardner Ad- 
vertising Agency, St. Louis, Mo.; L. B. 
Stuart, Purina Mills, St. Louis, Mo. 

MARCH 15—John H. Haertel, P. C. Kamm 
Co., Milwauke, Wis.; Floyd M. Wilson, 
National Alfalfa Dehydrating & Milling 
Co., Lamar, Colo. 

MARCH 16 — Willard D. Cunningham, 
Cereal By-Products Co., Chicago, Il. 
MARCH 17—Carl B. Melander, Pittsburgh 

Plate Glass Co., Milwaukee, Wis. 

MARCH 18—George F. Barrett, Chicago 
Feed Ingredient Co., Chicago, Ill.; Ray 
Englehart, Borden Co., New York, N. Y.; 
Robert L. Herrick, Herrick Feed Co., 
Harvard, IIl. 

MARCH 19—Louis Y. Horton, Mallin- 
ckrodt Chemical Works, St. Louis, Mo. 


JACK STUART 


MARCH 20—John C. Adourian, Buffa!o 
Feed €& Supply Co., Inc., Buffalo, N. Y. 

MARCH 21---Ernest I. Sargent, Sargent & 
Co., Des Moines, Iowa. 

MARCH 22—George A. Spencer, Oakes 
Manufacturing Co., Inc., Tipton, Ind.; 
Henry W. Newton, S. Howes Co., Inc., 
Silver Creek, N. Y. 

MARCH 23 — Harry Hunter, American 
Corn Millers’ Federation, Chicago, III. 
MARCH 24—C. W, Sievert, C. W. Sievert 
€& Associates, Blue Island, Ill.; Stanley L. 
DeSmidt, Fond du Lac, Wis. (Penick & 
Ford, Ltd.); H. N. Vredenburg, Muncy 

Mill Machinery Co., Muncy, Pa. 

MARCH 25—Harry R. Caldwell, Archer- 
Daniels-Midland Co., Minneapolis, Minn.; 
R. E. Green, Standard Brands, Inc., New 
York, N. Y.; John R. Stuart, Reliance 
Feed Cc., Minneapolis, Minn. 

MARCH 26—A. E. Bush, Froedtert Grain 
& Malting Co., Milwaukee, Wis.; Harry 
F. Franke, Franke Grain Co., Milwaukee 
Wis.; Jerry Sotola, Armour & Co., Chi- 
cago, Ill. 

MARCH 27—Joe S. Morris, Hardeman: 
King Co., Amarillo, Tex. 

MARCH 28—Donald G. Perkins, E. R. 
Squibb & Sons, New York, N. Y. 

MARCH 29—Frank F. Helberg, Elgin Flour 
& Feed Co., Inc., Elgin, Il. 

MARCH 30—Eugene G. Berry, B. F. Gump 
Co., Chicago, Ill.; C. B. Garrett, Whit- 
moyer Laboratories, Inc., Myerstown, Pa.; 
John H. Gillen, Pittsburgh Plate Glass 
Co., Pittsburgh, Pa. 

MARCH 31—Fred J. McCann, Jersee Co., 
Minneapolis, Minn. 

@ L. J. KIRKWOOD, Lewis, Kan., has 

succeeded Shelby Gamble as manager of 


the Lewis Co-op Co.’s elevator. 


@ JEWELL ELEVATOR, Jewell, Kan, 
has installed a 1,200 bushel-per-hour cora 
sheller, operated by a 30 horsepower elec’ 


tric motor. 


@ EUGENE FORSBERG, 353, Colony, 
Kan., manager of the Morrison Elevator, 
died recently of a heart attack suffered on 
Jan. 3. 
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A. G. Ehernberger to Head 
St. Louis Milling Club 


A. G. Ehernberger, Valier & Spies Mill- 
ing Co., St. Louis, Mo., was elected presi-jent 
of the St. Louis Milling & Grain club at 
the club’s annual meeting held at the Stat- 
ler hotel on Jan. 17. Total attendance at 
the meeting, which was held in conjunction 
with the annual meeting of the St. Louis 
Merchants Exchange, totalled more than 
200. 

J. L. Young, Norris Grain Corp., was 
elected first vice president; R. E. Nye, Na- 
tional Alfalfa Dehydrating & Milling Co., 
was appointed second vice president; and 
W. J. Krings was named secretary. Mem- 
bers of the new executive committee are 
R. H. Dean, chairman: Mr. Ehernberger: 
R. C. Jadwin, G. L. Kelley; Mr. Nye; G. K. 
Whyte; and Mr. Young. 

Principal speaker at the joint meeting 
was Richard F. Uhlmann, Uhlmann Grain 
Co., Chicago, Ill., past president of the Chi- 
cago Board of Trade. Other speakers were 
Eldred A. Cayce, president of the local ex- 
change; James E. Crowe, city counsellor of 
St. Louis; and W. H. Toberman, Missouri's 
secretary of state. 


New Vaccine for Newcastle 
Announced by Salsbury’s 


Dr. Salsbury’s Laboratories, Charles City, 
lowa, have announced production of a new 
type low-virulence Newcastle disease vac- 
cine. Prepared as an intranasal vaccination, 
the new product was introduced to poultry 
raisers on Feb. 13 under license of the 
government, 

Original development of the vaccine is 
credited to Dr. S. B. Hitchner, Virginia 
Polytechnic Institute, Blacksburg, Va. Ac- 
cording to the firm, the safety and worth of 
the product has been confirmed by extensive 
experiments in the field. 

The vaccine is said to be suitable for use 
on birds of all ages, including baby chicks 
and laying hens. The Salsbury firm believes 
that, prior to the development of this pro- 
duct, no safe and effective Newcastle vaccine 
was available for use with chicks and laying 
birds. 

Vaccination is accomplished by adminis- 
tering one drop of the vaccine through the 
nostril of each bird treated. According to 
the laboratories, use of the vaccine on lay- 
ing birds causes no drop in egg production. 


@ DONALD HENNINGER, Glenvil, Neb., 
has succeeded Frank H. Alton as manager 
of the local elevator of the Hart-Bartlett- 
Sturtevant Grain Co. 


@ ROBERT ZACH, Monowi, Neb., has 


been appointed manager of the Continental 
Grain Co.'s elevator. 


MOVE TO NEW ADDRESS 

Offices of the recently-organized Chicago 
Feed Ingredient Co., Chicago, Ill., have 
been moved from 111 W. Jackson to 327 
LaSalle st., the firm has announced. George 
Barrett and William LeBlanc, both of whom 
were formerly associated with the J-M Trad- 
ing Corp., head the firm. 
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More New Business Proved by feeders since 
1885 ... backed by national advertising . . . pro- 
duced by calf food specialists. 

More Repeat Business Our dealers’ records 
show that once they’ve tried it, National No-Milk 
customers keep feeding our calf food year after 
year. 

More Money For You. National No-Milk Calf 
Food is easier to sell at first . . . and it sells itself 
from then on. It makes steady, profitable volume. 


Write for details on how you can profit 
by selling National No-Milk Calf Food 


NATIONAL FOOD COMPANY 


FOND DU LAC, WISCONSIN - 
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About 250 feed men and others attended 
the Kansas Formula Feed conference held 
Jan. 19-20 at Kansas State college, Manhat- 
tan, Kan. The event was sponsored by the 
college, the Kansas board of agriculture and 
the Midwest Feed Manufacturers association. 

“If I Were a Feed Dealer, What Would 
I Expect from the College?” was the sub- 
ject of a thought-provoking talk by R. I. 
Throckmorton, dean of the KSC-school of 
agriculture. He told his audience that the 


Dry skim milk and dry buttermilk contain all 

the known milk nutrients—protein, milk sugar, 
minerals, riboflavin and other vitamins includ- 
ing the complete APF (animal protein. factor) 


Kansas Feeding Conference 


Two-Day Session at KSC Attended by 250 


responsibility of the agricultural college was 
two-fold, both to the dealer and the manu- 
facturer. 

Paul Ijams, director of the control divi- 
sion, Kansas board of agriculture, spoke on 
the services which the feeder expects from 
the Feed Control service. “Our Responsi- 
bility to the Feeder’ was defined by Wiley 
Akins, president of the Midwest Feed Manu- 
facturers association. 

Milton S. Eisenhower, president of KSC 


—not just a part of it. 

Not only do these outstanding feed ingredients fit into 
the nutritional requirements of good breeder mashes 
but because they combine all the essential nutrients 

so important to early growth, they are naturals in 
good starting mashes for chicks and poults. 


Dry milks are all feed, no waste, no fiber, no excess 
minerals. In a single ingredient and in natural form 
either dry skim milk or dry buttermilk combines 
vital nutrients and factors necessary for maxi- 
mum growth, reproduction and feed utilization 
in poultry and other animals requiring APF. 

It pays to use dry milks! 


The Institute's Feed Service Division is always ready to 
help you with your feed problems. 


AMERICAN DRY MILK INSTITU 


informed the feeders on general world prob- 
lems in a talk, “1950: Year of Decision.” A 
luncheon in the school of agriculture’s judg. 
ing pavilion climaxed the first morning's 
activities. 

Visitors were taken on a tour of the small 
animal research laboratory in the afternoon 
by D. B. Parrish, department of chemistry, 
KSC. A regional feed situation discussion 
was led by R. F. Cox, department of animal 
husbandry, KSC. Those who took part in- 
cluded: Glen L. Kaufman, Farm Service 
Store, Chanute, Kan.; Carl Votapka, North- 
western Seed House, Oberlin, Kan.; R. G. 
Christie, Christie Hatchery, Belleville, Kan.; 
and Alvin J. Wolfe, Wolfe Feed & Grain 
Co., Hiawatha, Kan. 

The important matter of moving farmers 
to adopt approved practices was treated hy 
L. C. Williams, dean and director of KSC’s 
extension division. A panel discussion: “Our 
Problems and Yours—How Are we Going 
To Solve Them” was held by three feed 
dealers and three feed manufacturers. It 
was conducted by Jack Dean, executive sec- 
retary of the Midwest Feed Manufacturers 
association. 

“New Thoughts in Feeding” were pre- 
sented by D. B. Parrish, department of 
chemistry, KSC, and Loren V. Burns of 
Spear Mills, Inc., Kansas City, Mo. The 
afternoon ended with a tour of the animal 
dairy, and poultry husbandry farms. A ban- 
quet, an entertainment program, and a 
question round-up were held in the evening. 

The second day’s morning session opened 
with an agricultural motion picture. It was 
followed by a talk on the use of hormones 
in livestock production by J. S. Hughes, 
department of chemistry, KSC. “The Signi- 
ficance of Recent Advances in Oil Seed 
Processing,” was pointed out by Egbert 
Freyer, Spencer Kellogg & Sons, Inc., Buf- 
falo, N. Y. 

W. N. McMillen, department of Animal 
Husbandry, Michigan State college, East 
Lansing, Mich., described in detail “Swine 
Nutrition Developments.” “Animal Protein 
—Facts, Factors, and Factories” was the sub- 
ject of H. R. Bird, bureau of animal indus- 
try, United States department of agriculture, 
Beltsville, Md. 

Following lunch, the feed men witnessed 
the broadcast of a radio program direct from 
the campus. The program had as partici- 
pants a committee of feed manufacturers. 
Taking part under the chairmanship of Mau- 
rice Johnson, Staley Milling Co., Kansas 
City, were: Ed Worth, Kansas City, Kan.: 
Paul Smart, Lawrence, Kan.; John Vanier, 
Salina, Kan.; Lewis Drake, Humboldt, Kan.: 
Frank Swecker, Topeka, Kan.; Howard Ban- 
ta, Oberlin, Kan.; and William Nikl, Colby, 
Kan. 

A tour of the school of veterinary medi: ° 
cine, KSC, followed. A symposium on “Speed 
in Livestock Production” was conducted by 
faculty members Paul Sanford, R. F. Cox, 
D. L. Mackintosh, and F. C. Fountaine. 

Last speech of the conference was “Streain- 
lining Feed Handling,” delivered jointly by 
Mr. Johnson and L. F. Payne, department of 
poultry husbandry, KSC. A session devoted 
to final questions from the floor ended the 
event. 


@ VERNON E. HURSH, Arbuckle, Calit., 


has opened a feed and seed store. 
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Brierley Leaves for Tour 
Of European Soy Areas 


R. G. Brierley, assistant vice president of 
the Archer-Daniels-Midland Co., Minnea- 
polis, Minn., left Feb. 16 for a four-week 
trip through Germany to be followed by 
approximately a six week trip through other 
countries of western Europe. He plans to 
study the problem of adding more edible 
soy products to the German diet. 

Mr. Brierley is making the trip at the ex- 
press invitation of the West German gov- 
ernment and United States High Commis- 
sioner McCloy. He will be accompanied by 
Kenneth Shuman, Indianapolis, Ind., nutri- 
tion specialist. His primary mission of filling 
gaps in German nutrition with soya products 
will be supplemented by studies of the en- 
tire European market with a view to devel- 
oping further foreign outlets for ADM 
products. 

According to Mr. Brierley, soy flour is 
the most inexpensive source of high quality 
protein available in quantity. Earlier studies 
by American agricultural missions had stated 
that soybean production in Germany is un- 
economical. In re-evaluating the situation, 
Mr. Brierley will attend an extensive series 
of meetings in co-operation with leading 
German food authorities, and key men of 
the meat, baking, and food industries. 

Postwar European food problems are no 
novelty to the ADM executive. Last year, 
he spent six weks in touring the Bizonia dis- 
trict as a consultant for the United States 
Army. A practical result of the tour was de- 
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velopment of a meat and soy sausage which 
has gained wide acceptance in Germany. 


During the last war, Mr. Brierley was a 
member of the soya food Advisory com- 
mittee of the war food administration. He 
is now vice chairman of the executive board 
of the Soya Food Research council and is 
a past president of the Soy Flour association. 


Burros Elected President 
Of Burlap Bag Dealers 


Harry Burros of the Burros Bag Co., 
Brooklyn, N. Y., was elected president of 
the National Burlap Bag Dealers association 
at the group’s annual convention, Jan. 25-29, 
at the Hotel Statler, New York City. Other 
cfficers are: Morris Greenberg, Republic 
Bag Co., St. Louis, Mo., vice president; and 
John D. Wilson, Wilson Bag Co., Brooklyn, 
secretary and treasurer. 


The following men were appointed to the 
executive committee for the coming year: 
Ben Fredman, Fredman Bag Co., Milwau- 
kee, Wis.; Hyman Ekus, Ekus Bag & Bur- 
lap Co., Akron, Ohio; David Goodman, 
Western Burlap Bag Co., Chicago, Tll.; Al 
Katz, Max Katz Bag Co., Indianapolis, Ind.; 
Armand Jacobs, Iroquois Bag Co., Buffalo, 
N. Y.; E. Lee Kennedy, Arrow Bag Co., 
Oklahoma City, Okla.; Phil Shatz, Amer- 
ican Bag & Union Hide Co., Oakland, Calif.; 
Jchn S. Robinson, Charles T. Robinson, Inc., 
Philadelphia, Pa.; Louis Wildstein & Son, 
Newark, N. J.; and Howard Werthan, Wer- 
than Bag Corp., Nashville, Tenn. 


Dick Myers New President 
Of Kansas City Feed Club 


Richard G. Myers, Rodney Milling Co., 
Kansas City, Mo., was elected president of 
the Kansas City Feed Club at the annual 
business meeting Jan. 31. Jess Faulconer, 
Riley Feed Co., was elected vice president: 
Larry Alley, Pay Way Feed Mills, secretary: 
and W. C. Theis, Simonds-Shields-Theis 
Grain Co., treasurer. 

Named to head the club’s executive com- 
mittee was Paul Jackson of the Carey Salt 
Co. Other members of the committee elected 
for three-year terms were John Skaggs, Ral- 
ston Purina Co., and Jay Juul, Jay Juul Co. 

A local radio sports announcer, Larry Ray, 
was principal speaker at the meeting. 


Dehydrators Appoint Cox 
As New Traffic Manager 


Ray Cox, Acme Traffic Service, Kansas 
City, Mo., has been named traffic manager 
of the American Dehydrators association, 
according to an announcement by the asso- 
ciation’s board of directors. 

Mr. Cox has been ADA representative in 
the past at various hearings. He has also 
served as counsel for the association for in- 
dividual members in problems relating to 


traffic and transportation. 


@ JOE MILNE, La Porte, Iowa, has pur- 
chased a feed store from Shelby Bellinger. 


IN HAMMER MILLS IT’S CAPACITY PER HORSEPOWER THAT COUNTS 


Forster’s unique construction is precision in every 
detail. Such attention to workmanship and mate- 
rial really “pays off” in performance, and that’s 
just the reason why Forster users always come 
back to Forster for their 
additional equipment. 


MACHINES FOR MODERN MILLING 
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Once you see and hear a Forster Hammer Mill 
you are impressed with its smooth, vibrationless 
operation. Its heavy cast iron base and oversize 
bearings are an example of its rugged, better-than- 
ordinary features. Ask for literature on all Forster 
Machines for Modern Milling. 


DEPARTMENT D 
1417 S. McLEAN BLVD. 
WICHITA 12, KANSAS 


ORY 


Valentine’s Day reminds us of how much 
the late Roy La Budde of the La Budde 
Feed & Grain Co., Milwaukee, liked to send 


the so-called “funny” valentines to his 
friends. He never signed his name but most 
all recipients knew from whom they came 
and didn’t get angry even though the verses 
and cartoons exposed vulnerable weaknesses. 
Harry G. Cowan, Spencer Kellogg & 
Sons, Minneapolis, will return February 20 
from a combined business-vacation trip 
which took him as far west as Denver. 


W. D. Walker, president of the Arcady 
Farms Milling Co., Chicago, and his bride 


NORTHRUP, 


Minneapolis 


NORTHRUP, KING’S 


CHICK GRANULES 


A masterpiece of chick ration manufac- 
ture. Just the right size — contains a full 
quota of all the essential proteins, vita- 
mins and minerals in easiest-to-digest form. 


Economical and efficient for the poultry- 
man — a business builder for dealers. 


‘iy “ 


A Full Line of Feeds For Poultry, Hogs, Dairy Cows 


KING & 


DEPENDABLE 
SINCE 


Help Dealers Sell 


of almost a year are finally away on their 
long delayed honeymoon. They will sail on 
the Lurline from Los Angeles for Honolulu 
on February 20 and do not expect to be 
back until the first of April. 


W. D. McLean of the Bemis Bro. Bag Co., 
Boston, left January 30 by air for Calcutta, 
India, where he will spend two or three 
weeks getting a first-hand picture of the 
confused supply situation in jute and burlap. 


Max Cohn, Sunset Feed & Grain Co., 
Buffalo, entertained distillers with some in- 
teresting stories last month at the Distillers 
Feed Research Council meeting in Cincin- 
nati. Max tells about a hot car of distillers’ 
grains he sold prior to World War I. The 
customer found the grains close to combus- 
tion so Max told him to put the hottest 
sacks in the snow bank. The distiller made 


Our Feeds 


Minnesota 


an adjustment and come spring the feed 
dealer dug out the grains from the snow 
and resold them. He told Max that was the 
most money he had made on feed for a long 
time. 


It’s cold and snowy in Milwaukee but our 
thoughts are already of June 5 and 6 when 
the Central Retail Feed association will hold 
its convention at the Hctel Schroeder, Mil- 
waukee. We are lining up a good program 
and yesterday when we checked the hotel 
we found reservations coming in fast. So if 
you need rooms, here is a reminder to 
write for them now. 


Jim and Lawrence Murphy of the Murphy 
Products Co., Burlington, Wis., take turns 
at enjoying sunny Florida. Jim is currently 
on a two week vacation in Miami and broth- 
e1 Lawrence will hit the trail to the South 
the day Jim returns. 


Paul Sather of the King Midas Flour 
Mills, Minneapolis, is now in Biloxi, Miss. 
for a winter vacation. Paul has had a series 
of severe attacks of the “flu” this winter 
and the warm gulf weather should put him 
back in shape for a summer of work and 
golf. 

E. J. Slattery of Des Moines, who repre- 
sents E. I. DuPont De Nemours & Co., 
constantly has his name misspelled as Slat- 
terly, Satterlee, Flattery and Flannery. Ed 
has always been good natured about it but 
he wonders if the struggle is worthwhile 
since a recent Mid-Continent Airlines tag 
identified him as “*Statterly.” 

Lee Archer and a number of his asso- 
ciates in Klau-Van Pietersom-Dunlap © 
Associates, Milwaukee advertising agency 
which handles the Morton farm salt account, 
are trying Morton’s mineralized red salt at 
home on themselves and their families. They 
feel that since the red salt is so good for 
cattle it should also be good for all of us. 


Most of us will practically close out our 
checking accounts when we pay our taxes. 
What are we going to do about it?—D.K.S. 


Announce Dates for 1950 
Cornell Nutrition School 


The 1950 Cornell nutrition conference {or 
feed manufacturers will be held Nov. 2-3 at 
the Statler hotel, Buffalo, N. Y., according 
to an announcement by the New York State 
college of agriculture, Cornell university, 
Ithaca, N. Y. 

Dr. F. W. Hill of the Cornell poultry de- 
partment has been appointed chairman of 
the conference. Conference plans are being 
made by a committee comprising members 
of the poultry and animal husbandry ce 
partments and the school of nutrition, act- 
ing in co-operation with the American Feed 
Manufacturers association. Further details 
will be announced in August. 


@ ANDREW MOLLER, Eagle Bend, 
Minn., has taken over management of tie 
mill and elevator of McGuire Produce Co. 
for William McGuire. 

@ CYRIL HENNES, New Prague, Minn., 
has installed a new mixer, sheller, and grind 
er in his feed mill. 
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New Hudson Catalog 


The H. D. Hudson Manufacturing Co., 
has announced publication of a new catalog 
(N.. 442) covering their entire line of poul- 
try and livestock equipment. The 56-page 
publication describes in detail the company’s 
complete line of brooders, feeders, fountains, 
nesis, stock tanks, fountain heaters, waterers, 
hog feeders, troughs and ventilating equip- 
ment. Copies may be obtained by writing 
to ihe company at 589 E. Illinois st., Dept. 
PE, Chicago 11, Ill. 


K. C. Grain Club Elects 
Loren Johnson President 


Loren Johnson of the Kansas Grain Co., 
Kansas City, Mo., has been named president 
of the Kansas City Grain Club, an affiliate 
of the Kansas City Board of Trade. John 
Ronan, B. C. Christopher & Co., was elected 
vice president and Joseph Gregg, Morrison- 
Gregg-Mitchell Grain Co., was named sec- 
retary-treasurer. The club held a dinner on 
Jan. 18 at the Hotel Muehlbach to honor 
the outgoing officers and directors of the 
board of trade. 


SOGES Plan Convention 
Feb. 28 at New Orleans 


A large gathering of American and Cana- 
dian handling and processing managers, 
superintendents, and general foremen is 
expected at the 21st annual convention of 
the Society of Grain Elevator Superintend- 
ents, scheduled for Feb. 28- Mar. 4 at the 
Hotel Roosevelt, New Orleans, La. 

A prominent feature of the meeting will 
be a half-day tour of New Orleans’ famous 
Public Grain elevator. This mammoth struc- 
ture is full of simple, low-cost modern grain 
handling devices. In addition, tours are 
scheduled through the city’s import-export- 
Water-rail terminal of 2,622,000 bushels ca- 
pecity, the worid’s largest rice mill, and 
several feed manufacturing plants. 
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will 
tuble and panel discussions on such sub- 
jects as car unloading, paper grain doors, 
injury-accident prevention, repairs-mainte- 
nance, human relations in industry, elevat- 


sessions 


Speaking 


ing-conveying, power-transmission, grains 
handling, and dust explosion and fire pre- 
vention. 

The convention has been purposely 
scheduled for the week after the city’s fa- 
mous Mardi-Gras celebration and attendance 
is anticipated at 300. Advance indications 
are that a large proportion of the visitors 
will be wives and families of members. Ac- 
commodations can be reserved by writing 
directly to C. J. Winters, president of 
SOGES, Public Grain Elevator, New Or- 


leans, La. 


Promotions Announced for 
Four Peavey Co. Employes 


Promotion of four employes of affiliated 
firms has been announced by F. H. Peavey 
& Co., Minneapolis, Minn. H. C. Christian- 
sen and Charles B. Green have been elected 
vice presidents of the Omaha Elevator Co. 
Frederic H. Corrigan has been promoted to 
assistant general manager of Globe Eleva- 
tors, Duluth, Minn., and Leonard E. T. 
Utick has been named assistant secretary of 
the Globe unit. Mr. Corrigan began his 
career with the Peavey firm as a sample 
100m employe and the others as office boys. 


@ NOBLE KLEVEN has opened his new 
teed mili at Pleasantville, Wis. 


()-day 


FREE TRIAL IN 
YOUR OWN PLANT 
SPECIFY SIZE: 

15 TO 75 H. P. 


BELT OR DIRECT 
MOTOR DRIVE 


1074 10th AVE. S. E. 


The AJACS Handles every 
type of Feed Material 


The AJACS grinds more tons of a great variety 
of grains and roughage than any other Mill in 
its power range. Thousands of Operators of 
Custom Grinding Mills call the AJACS the most 
efficient. Between jobs, fast and easy screen 
changes save time. There is a size AJACS that 
fits the needs of every Mill. 


Write for Information on Free Trial 


JACOBSON MACHINE WORKS 


AJACS 


Grinders 


for 


HIGH PROFIT 
CUSTOM GRINDING 


MINNEAPOLIS 14, MINNESOTA 
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DEHYDRATED 


se 8 ALFALFA MEAL 


a small, complete office scale for “049 103 Percentage Scale ALSO DISTRIBUTORS OF 
weighing samples for moisture with cup. Ideal for rapid and easy 

tests, determining test weights per determination of weight per bushel ST ALEY’ S a, 
bushel, dockages, and mailing and dockage percentages. Includes i Mea 
matter. $39.50 \ pint brass container. $23.65 


OP Cc =. 
ARMOUR'S ::::;. 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 
in Tank Cars and Drums 


MANAMAR 
OMALASS 
PILOT BRAND 
SANI-FLOR 
STONEMO 


Established 1884 


MANEY BROTHERS 
MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN. 


SBALES 


of every capacity 
for every purpose 


You can select scales with the capacity and 
sensitivity that best meet your requirements 
from Seedburo’s broad line. Types available 
range from precision-built balances to rug- 
ged, heavy-duty platform and truck scales, 
specially designed for elevator, seed house, 
mill or processing plant. 


COMPLETE SERVICE ON ALL 
FEED INGREDIENTS 


Bring your weighing problems to us... 
we'll be glad to help you solve them. 


Jobbers and Wholesalers 
| of 


CARLOADS 
MIXED CARS 
Seedburo Improved Seedburo No. 127 Seed Scale TRUCKLOADS 


for weighing small quantities of 
Weight per Bushel Tester. seed. Thoroughly accurate— 
Built to withstand rough usage yet inexpensive. Capacity, 1 Ib. 
with constant accuracy. Easy 2 oz. Sensitivity Yoo decimal 


to read. Half pint to 2-quart e e 
bucket capacities. $24.00 to igs oer Milwaukee Feed & Grain 
$28.00 


BUR 


AVAILABLE Company 
If you 


have not 
received 
your free 
copy of j 
the SEED- / 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 2-6289 


751 Converse Bldg. 
Chicago 6, Illinois send for your copy today. 
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—In the Mill 


(Continued from page 25) 


ACHESON STANDS WITH HISS 


The American people were surprised when the secretary of 
state, at a press conference, said that he would stand by Alger Hiss, 
notwithstanding his conviction for perjury. It is laudable for a 
friend to help another when in trouble, but it seems amiss that 
a cabinet officer expresses his personal views when his own depart- 
ment is involved. The secret information that Hiss is alleged to 
have passed to Chambers came from state department files. Dis- 
cretion should have sealed Acheson’s mouth. Members are getting 
alot of mail on this subject all of it directed against the secretary. 
He should resign, as the public no longer has any confidence in 
him. He is a political liability for the President. 


BRIIISH INSULTED BY CHINESE REDS 


To the utter dismay of the British government the Chinese 
Communists have as yet failed to acknowledge British recognition 
of their government. The English are embarrassed but there is 
nothing they can do. It is now a war of nerves. Those on the 
inside intimate that the Reds are insisting that England yield Hong 
Kong and this is a bitter pill to take. Mr. Atlee has stubbed his 
tces on this one and everybody is waiting for the next move. 


TAXES—WHICH WAY 


People interested and affected by excise taxes are laying down 
a barrage on Congress for repeal of those levies. In his recent 
message the President indicates that some of these taxes should 
be reduced. Other taxes, he says, must be raised to make up any 
loss on others that are reduced. Under his plan corporations would 
pay more and so would inheritances. Congress is for excise tax 
repeal and for no increase generally. The administration is going 
very slowly, as this matter is highly political. 


CRISIS IN COAL 


The issue will be clearly drawn this week in the coal strike 
situation. For weeks congressmen have been urging the President 
to avert a national disaster. Today coal supplies are down to a 
15-day level and here we are in the middle of winter. Truman 
has been reluctant to use the Taft-Hartley law but reports indi- 
cate he will now do so. No love is lost between Lewis and the 
President and the rumor is that the UMW leader wants Mr. 
Truman to use the law so that it will be a political liability for 
the Democrats. Again politics at the expense of the national 
welfare. More than 400,000 miners are expected to quit the pits 
this week. Labor monopoly has got this country in a fix. 


FEDERAL EMPLOYMENT IS UP AGAIN 


With government injecting itself in every phase of our economic 
life, plus an expanding military establishment, it is logical that 
federal employment is on the increase. In December there was an 


overall increase of 143 a day in civilian agencies within the _ 


executive branch. There is great need for an awakened public 
interest in growing centralized government. A movement should 
get underway, soon, to curtail centralized government and for a 
return to local government. If the present trend continues for 
another decade, state and local divisions will be impotent. 


PHONE STRIKE POSSIBILITY 


The coal strike is bad enough but if the country is tied up 
with a telephone strike business activity will be reduced by 50 
per cent. Federal mediators are working in an effort to avoid a 
shut-down which will affect 320,000 telephone workers. The union 
threatens to jam the automatic service and this would mean untold 
damage to the customers and the company. At this writing the 
parties are far apart. A truce does not appear possible. 


ANGUS WARD TELLS STATE DEPARTMENT 


Mr. Ward who was seized and held by Chinese Communists for 
several months has informed the state department that China will 
have a hard time throwing off the yoke of communism when the 
Reds take it over completely. He thinks that the pattern in China 
will be identical with the one that Russia had after 1917. There 
will be blood purges of influential people who are in business and 
the professions. The Chinese will be more helpless to resist the 
Communists’ onslaught than were the Russians. 
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PRINT 


FEED BAGS 


In a Wide Variety of 


Good Looking Patterns and 


Attractive Color Combinations 


ARE — WITHOUT A DOUBT 
A POSITIVE SALES BUILDER 


WHAT'S YOUR PREFERENCE? 
UNLABELED? 
SPOT LABELED? 
BAND LABELED? 


WE HAVE ‘EM... 
THE WAY YOU WANT ‘EMI! 
AND PRONTO, TOO!! 


WERTHCO PRINT FEED BAGS 


ANOTHER WERTHAN BETTER BUILT PRODUCT 


Wire ... Write or Phone 


WERTHAN BAG CORPORATION 
8th AVE. & HOWARD ST. 
NASHVILLE |, TENN. 


MIDWEST SALES OFFICE 
141 W. JACKSON BLVD. 
PHONE HARRISON 4961 

CHICAGO 4, ILL. 
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VILLE 
pEODORIZING 


BARNLIME 


Mayville Limedried Barnlime is a proved 
aid in keeping floors, gutters and run- 
e ways clean, dry and sanitary. Eliminates 
unpleasant odors; makes the barn a 
pleasant place to work, disinfects, dis- 
courages insects. Ideally fits into modern 
e dairy sanitation and soil management 
programs. Now used by thousands of 
the Midwest’s leading farmers. Every 
farm is a good prospect. 


DEODORIZES 


ABSORBS 
MOISTURE 


DISINFECTS 


Mayville Barnlime is a scientifically 


EUERAREEES prepared mixture of pure, ground lime- 
e stone and air-slacked lime. Will not gum, 
paste or cake like ordinary lime. Avail- 

SCOURS able in two grades—coarse, gritty, scour- 


ing grade and finely pulverized grade. 


Immediate delivery in Wisconsin, IIli- 
nois, Minnesota, Iowa and Michigan. 


PACKED IN 
EASY-TO-HANDLE 80-LB. 
MULTI-WALL PAPER BAGS 


For free literature 
and full information, 
write 


WHITE LIME WORKS 


MAYVILLE, WISCONSIN 
rs of Limedried Agstone, Maylime (ground 


other stone and lime products. 
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ANNOUNCING 
TE WENGER 


SERIES 


FOR PERFECTLY 
CONTROLLED MIXING 
EVEN AT SMALL 
PERCENTAGES 


FOR MIXING 
MOLASSES 
FISH SOLUBLES 
BUTTERMILK 
WHEY, ETC. 


ANY ONE OR SEVERAL 
OF THESE LIQUIDS 
CAN BE ADDED TO 

DRY FEED AND GET. 
A PERFECT BLEND 


AVAILABLE AS SHOWN, OR WITH INCLINED AUGER 
FEEDER TO SET BESIDE YOUR VERTICAL BATCH MIXER. 


FOR FURTHER DETAILS, WRITE , 


WENGER MIXER CO. 


SABETHA, KANSAS 


Atk Us 


A penny post card or a phone 
call to us will save you money when 
in the market for: 


MOLASSES OAT FEED 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BREWERS’ GRAIN 
MALT SPROUTS 
CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 
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Otto Barteldes Named President 
of Kansas Feed Association 


Otto A. Barteldes, Lawrence, Kan., was 
elected president of the Kansas Seed Deal- 
ers association, at its third annual conven- 
ticn, Jan. 13-14, at the Hotel Broadview, 
Wichita, Kan. He succeeds Lisle S$. Cong- 
don, Sedgwick, who was appointed an ex- 
officio member of the executive committee. 

Other new officers elected were Fred 
Casterline, Dodge City, Kan., first vice 
president; and Ross McCausland, Wichita, 
second vice president. Orris E. Case, Hutch- 
insor, was re-elected executive secretary- 
treasirer. New members of the elective 
members executive committee are George 
Knap, Osborn, and Edward JI. Bartlett, 
Arkinsas City. 

Mr. Case reported that there were 144 
paid registrations and 176 banquet plates 
were served. Visitors from 15 different states 
were present. The guest speaker at the 
Saturday luncheon was Prof. Lawrence 


Senesh. 


Weiss Appointed Chief Agronomist 
In Charge of Soybean Research 


Dr. Martin G. Weiss, Ames, Iowa, has 
been appointed principal agronomist in 
charge of soybean investigations for the 
United States department of agriculture, 
according to an announcement by Dr. Rob- 
ert M. Salter, chief of the bureau of plant 
industry, soils, and agricultural engineering. 
Dr. Weiss assumed his new duties on Jan. 3. 

The new agronomist is a graduate of Iowa 
State college and took part in the develop- 
ment of the Adams and Hawkeye varieties of 
soybeans used by farmers in the northern 
corn belt. He served with the department 
from 1936 to 1942 as a geneticist and with 
lowa state college from 1945 until his re- 
cent appointment as a research professor. 
He succeeds William J. Morse, soybean 
expert, who retired on Nov. 30 after 42 
years of service. 


Unknown Disease Blamed in Part 
For Decline in Oat Production 


A disease, as yet unidentified, is blamed 
for part of the reduction in 1949 sat yields 
in the nation, according to the United States 
department of agriculture. The conclusion 
was reached after research data, gathered by 
federal and state oat breeders, had been 
analyzed by the department. 

Dr. Robert M. Salter, chief of the bureau 
of plant industry, soils, and agricultural 
engineering, pointed out that the average 
per acre yield of oats in 1949 was 12 per 
cent smaller than in 1948. He stated that 
rescarch on the problem indicated that a 
new and serious oat disease, not fully iden- 
tified, is one source of the decline. 


Dr. Salter promised that federal and 
stats co-operative oat breeding research 
wil! be focused in full force on the problem 
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during the 1950 crop season. The situation, 
he warned, underscores the ever present 


danger of plant diseases that lurks in farm- 
ers’ fields. 


Oklahoma Seedsmen Elect Joe Ross 
President at Annual Convention 


Joe Ross, Chickasha, Okla., was elected 
president of the Oklahoma Seedsmen’s asso- 
ciation, at the annual convention held Jan. 
8-10, at the Skirvin hotel, Oklahoma City. 
Other new officers are: Buford Cloar, Ho- 
bart, first vice president; Herman Hollings- 
worth, Muskogee, second vice president; 
and Max F. Hickey, re-elected secretary- 
treasurer. Fred Nichols and Bob Nelson 
were named directors. 

The first day of the convention was de- 
voted entirely to registration and committee 
meetings. Business sessions opened on Jan. 
9 with Norwood Grisham, retiring president, 
presiding. Max Hickey gave a report of 
association activities during the past year. 

“Problems in Seed Labeling” were dis- 
cussed by Parks A. Yeats, Oklahoma state 
department of agriculture. Russell Pierson, 
Oklahoma Crop Imprevement association, 
reviewed latest developments in certified 
seed research. “Handcutfed by Bad Prac- 


Seed Meetings 


California Seed Association, Spring 
Meeting, Miramar Hotel, Santa 
Monica, Calif Mar. 3-4 


Western Seedsmen’s Association, 
Fontanelle Hotel, Omaha, Neb., 
Mar. 10-11 


Pacific Seedsmen’s Association, Fair- 
mont Hotel, San Francisco, Calif. 
May 21-23 


Florida Seedsmen’s Association, 
. Jacksonville, Fla................ June 4-6 


American Seed Trade Association, 
Palmer House, Chicago, Ill. 
June 10-14 


Idaho-Eastern Oregon Seedsmen’s 
Association, Sun Valley, Idaho 
June 25-27 


Illinois Seed Dealers Association, 
Urbana, III June 28 


South Carolina Seedsmen’s Asso- 
ciation, Ocean Forest Hotel, Myr- 
tle Beach, S. C.......July 30-Aug. 1 


Hybrid Seed Corn Industry Re- 
search Conference, LaSalle Hotel, 
Chicago, Nov. 28-29 


tices,” an analysis of bad business manage- 
ment habits, was presented by Robert Ses- 
line. The PMA seed program was explained 
by Claude Atha. 

About 175 members and guests attended 
the annual banquet in the Skirvin Monday 
night. Sessions on the final day were de- 
voted to various committee reports. 


Report Faster Movement of Seed 
To Consumer Market This Yeor 


Faster movement than usual of eight leg: 
ume and grass seed varieties from farms this 
year is reported by the United States depart 
ment of agriculture. The varieties are alfalfa, 
red-clover, alsike-clover, sweetclover, tim- 
othy, sudan-grass, crested wheat-grass, and 
bromegrass. All except bromegrass moved 
faster than last year. 

Prices paid to growers, according to the 
department, were higher than usual except 
for Sudan grass. Timothy and bromegrass 
prices were the highest on record. Prices 
paid for alfalfa, red clover, and Sudan grass 
were lower this year than last year. Quality 
of the varieties harvested this year ranged 
from fair to good. 


Meadow-Fescue Seed Crop Forecast 
As Smallest Yield Since 1938 


Meadow-fescue seed production in Mis- 
scuri, Kansas and Indiana this year is ex- 
pected to be the smallest since 1938, ac- 
cording to a report by the department of 
agriculture. 

The department bureau estimates that 
only 475,000 pounds of clean seed will be 
available after the present harvest compared 
with 820,000 pounds in 1948 and the 1943- 
1947 average of 1,740,000 pounds. Yields 
per acre were below average and there is 
practically no carry-over. Smaller produc- 
tion, the bureau believes, is due mostly to a 
sharp decline in prices since 1946. 


Expect Alfalfa Seed Production 


To Top All Previous Records 


A record crop of alfalfa seed, 1,851,400 
bushels of thresher-run seed, is forecast for 
this year by the United States department 
of agriculture. The previous of record crop 
of 1946 was 1,822,000 bushels. 

Increases in production over last year 
were reported heaviest in the southern states 
and lighter in the north. Of the 22 pro- 
ducing states, only two, Ohio and Indiana, 
failed to top last year’s production. 

* The department expects that the yield 
per acre this year will be 1.93 bushels of 
thresher-run seed, the largest since 1935. 
Harvesting of the seed this year began four 
days earlier than usual. 

@ JOE ESTEP, Milford, Ind., has opened 
Estep’s hatchery. 

E. J. DELWICHE DIES 

E. J. Delwiche, 76, Green Bay, Wis., died 
Jan. 20 of a heart attack. Mr. Delwiche, 
professor emeritus at the University of Wis- 
consin, Madison, Wis., was one of the state’s 
best-known horticulturists. He specialized 
mainly in pea and corn breeding. 
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@ HOWELL H. Humphrey, Wausau, Wis., 
was re-elected president of the Wisconsin 
Seed Dealers association at the group's an- 
nual convention, Feb. 6, at the Hotel Pfister, 
Milwaukee, Wis. Other officers, all re-elected 
are: A. L. King, Madison, vice president; 
and John W. Jung, Randolph, secretary- 
treasurer. William Jacques, Prescott, was 
named a director for three years and Jim 
Keegan, Richland Center, for one year. 

About 190 seedsmen and out-of-state 
guests attended the sessions of the conven- 
tion which were held in the Fern room of 
the Pfister. A noon dinner was served to 183. 

The convention was called to order by 
President Humphrey who reviewed the 
group's activities during the past year and 
outlined activities for the coming seasons. 
Mr. Jung delivered the annual secretary- 
treasurer's report. 

“ASTA’s recommended Limitation of 
Warranty” was the subject of a timely talk 
by William Heckendorn, executive secretary 
of the American Seed Trade association. 
Mr. Heckendorn pointed out that many 
seed dealers fail to protect themselves ade- 
quately from customer suits arising from 


Wisconsin Seed Dealers Meet 


Howell Humphrey Re-elected President 


failure of seed to germinate after purchase, 
through no fault of the dealer. The remedy, 
he said, was to include a limitation of war- 
ranty notice on the label of each bag of feed 
sold, guaranteeing the purity and quality of 
the seed according to federal and state re- 
quirements at the time of purchase. 

Henry Lunz, director of Wisconsin's de- 
partment of seed and weed control, appealed 
to seedsmen to produce and sell good seed. 
Retail seedsmen in Wisconsin, he told the 
audience, are a little slow in contacting seed 
production customers. On the other hand, 
he stated, they are quite active in promoting 
the sale of sidelines. 

“The Seedsman’s Place in the Land Use 
Adjustment Program’ was discussed at 
length by Wilson Westbrcok, chief of the 
commodity program division of the United 
States department of agriculture, Washing- 


Midwinter Meeting of ASTA 


Four Day Chicago Session Attracts 500 


Over 500 seedsmen from all parts of the 
country attended the annual midwinter meet- 
ing of the American Seed Trade association, 
Jan. 20-23, at the La Salle hotel, Chicago, 
Til. 

Delegate sessions opened on the morning 
of Jan. 20 with a meeting of the Division 
of State Seed associations. Edgar A. Martin, 
chairman, presided and introduced Ray- 
mond Sawyer, president of ASTA, who 
spoke on the importance of state associations 
and the work of the free enterprise system. 


Chairman Eugene W. Buch of the Junior 
Seedsman’s division outlined the seed pub- 
licity program initiated by the junior division 
to visitors. The meeting included a panel 
discussion on interstate and intrastate prob- 
lems moderated by Stephen Beale. 

On Friday afternoon, the meeting of the 
Farm Seed division was called to order by 
Russell Billings, chairman. Principal speeches 
at this session were given by Frank G. Par- 
sons and H. R. Albrecht. Both spcke for the 
International Crop Improvement association 
on the importance of seed certification. 


At the meeting of the Mail Order Re- 
tailers division held on the same atternoon, 
Chairman Leonard W. Congdon introduced 
Dr. Wendell H. Camp, Academy of Natu- 
ral Sciences, Philadelphia, Pa. Dr Camp 
spoke on co-operation between gardeners 
and seedsmen. Other speakers were Dr. 
Jeseph Howland, garden editor cf House 
Beautiful, and Arnold Davis, director of the 
Garden Center of Greater Cleveland, Cle: > 
land, Ohio. 

Harry D. Linn, secretary of agriculture for 
the state of Iowa, was the first sneaker at the 
general membership meeting which opened 
on Saturday morning with President Sawyer 
presiding. Mr. Linn discussed co-operation 
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between seedsmen and state control officials. 

“Our Free Enterprise System, Past, Pres- 
ent, and Future’ was the subject of a talk 
by Dr. Walter B. Graver, manager of the 
agricultural department of the United States 
Chamber of Commerce. 

At the Garden Seed division session in 
the afternoon, presided over by T. T. Hop- 
kins, chairman, Frank G. Parsons, past presi- 
dent of the International Crop Improve- 
ment association, discussed “Economic Fac- 
tors That Must Be Present To Justify Seed 
Certification.” The importance of buying 
seed from reliable American growers was 
stressed by J. W. Mathys, Northrup, King 
& Co., Minneapolis, Minn. James Macdonald 
and Horace C. Stahler outlined the seed 
situation. 

A committee report on ways and means 
was presented at the meeting of the Asso- 
ciate Members division on Sunday morning 
by Hay W. Johnston. A membership report 
was read by J. M. Anderson. The meeting 
was presided over by the division chairman, 
Lloyd Parr. 

Mr. Buch presided over the Junior Seeds- 
man’s division meeting on Monday morn- 
ing. A panel discussion on the role of the 
division in promoting the welfare of the 
industry was conducted under the direction 
of J. Wayne McMannama. Those who took 
part in the discussion were Alan Vaughan, 
Edward M. Baker, Walter Juengling, Lloyd 
Parr, and Ward Alderman. 

The last meeting of the convention was 
that of the Hybrid Corn division, with 
Chairman J. R. Huey as moderator. The 
feature address was given by W. F. Watkins, 
chief of the Fertilizer, Seeds, and Pesticides 
branch of the European Co-operative admin- 
istration. He spoke on “The Place of Hy- 
brid Corn in European Recovery.” 


ton, D. C. Mr. Westbrook explained the 
difficulties the department encounter: jp 
adjusting seed recommendations to the needs 
of the market. In Wisconsin, he stated, 
seedsmen are not generally retailing all the 
winter-hardy seeds they could put on the 
market. He also announced the govern. 
ment’s seed price support rates for 195\). 

The achievements of the Wisconsin -eed 
trade in 1949 were reviewed by Charles 
Dunlap of the Courteen Seed Co., Milvwau- 
kee. The year was notable, he pointed out, 
for rapid movement of seed and an ar:ple 
market. There is some prospect, he stited, 
that demand will be heavy in 1950 with a 
censequent depletion of stocks and a corre 
sponding rise in prices. 

Ben Rusey, former county agent, wa: the 
guest speaker at the noon luncheon. 

Henry L. Ahlgren, chairman of the ag- 
ronomy department, University of Wiscon- 
sin, Madison, Wis., opened the afternoon 
session by reviewing the current trend in 
seed varieties in Wisconsin, especially in 
the staple grain and corn crops. A bacterial 
wilt disease, he claimed, is at present slow 
ing down production of forage seeds in 
Wisconsin. 

Hybrid corn topics were treated by Wil- 
liam Jacques, L. J. Kaasa, and Ed Blaney. 
The reports indicated that actual produc 
tion of hybrid seed corn in the state in 1950 
will not exceed that of 1949, due to reduced 
government acreage and greater dealer con: 
cern over the quality of seed sold. Recent 
government action to purchase hardy corn 
seed for overseas shipment may mean sale 
of 100,000 bushels of Wisconsin seed corn 
to the government. General sentiment among 
seedsmen is that the local dealer is in a 
better position to sell good seed corn to 
customers in his area than other agencies. 

“Stop Insect Losses” was the subject of a 
speech given by E. H. Fisher. entomologist 
of the University of Wisconsin extension. 
He described preventive and remedial 
methods of combatting stored grain insects 
and answered a variety of questions on the 
problem from members. 

An appeal to seedsmen to raise their 
standards of seed cleaning and treating was 
voiced by Ed Sippl. He stressed particularly 
the need for seed dealers to acquaint them: 
selves with state laws on the subject which 
are constantly becoming stricter. 

The resolutions committee of the asso 
ciation recommended that a committee be 
formed to work in close co-operation with 
other interested seed agencies to improve 
control work. The resolution was unani 
mously approved. ‘ 

The Milwaukee seedsmen who _he'ped 
arrange details of the meeting were: W. R. 
Burghardt, Courteen Seed Co.; Eric Erzler, 
Teweles Seed Co.; and Jim Matchette, Nir 
tragin Co. 

@ R. TAPMAN, Estherville, Iowa, has 
succeeded L. R. Oester as manager of the 
Farmers’ Exchange, Ritter, Iowa. 
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carly spring when demand for millfeeds is 
usually at a high level. 

There is a strong seasonal tendency for 
millfeed prices to advance from February to 
April. Strength has occurred during this 
period in 15 of the last 17 years, exclusive 
of war years. In view of the reduced supply 
and the prospective good demand in sight 
for this year, prices should show significant 
strength during the next 60 to 90 days. 
Following April, millfeed prices usually 
decline to July-September unless an early 
summer drouth develops. 

The one important group of ingredients 
used in commercial feeds for which we don’t 
even attempt to forecast prices is meat pro- 
teins. All we can say about these particular 
ingredients is that there should be an ade- 
quate supply during the year. This supply 
will be pretty well counterbalanced by a 
big demand. While there probably will be 
wide fluctuations in prices during 1950, 
there is nothing in the picture to indicate 
any definite trend either up or down. 

Probably the question asked most often 
about prices today is, “Will there be a Feb- 
ruary price break similar to the breaks ex- 
perienced during each of the past two 
years?” No one, of course, can give a defi- 
nite answer to that question. However, it 
seems unlikely that there will be a really 
sharp break this year. Three facts present 
in the current situation lead to this con- 
clusion: 


1. Prices for most grains today are much 
lower relative to loan levels than they were 
‘at the same time in either 1948 or 1949. 

2. There is no evidence that buyers have 
accumulated any unusual inventories of im- 
portant ingredients during the past few 
weeks. In each of the past two years there 
was considerable buying prior to the price 
break. 

3. The fact that commodity prices have 
declined moderately during recent weeks 
indicates that most people have “gotten their 
houses in order” for an expected break in 
February. One of the rules of human be- 
havior which is almost infallible is that 
“moves which we expect almost never 
happen.” 

While there may be a short-lived, psy- 
chological break in early February, the facts 
do not indicate that there will be any serious 
and sustained decline in prices this year. 

In conclusion, I want to say again that 
many feed men have been discouraged dur- 
ing recent weeks. For the most part, the 
ones who have done the most talking about 
this discouragement are the ones who are 
doing the least to improve the situation. 

The facts we have discussed here this 
morning indicate that such discouragement 
is not justified. Four facts indicate clearly, 
in my opinion, that feed men can look for- 
ward to 1950 with confidence if they will 
have the courage to go out and do the kind 
of a selling job they considered normal in 
a competitive business prior to the war. 
These facts are as follows: 

1. There will be big numbers of livestock 
and poultry consuming some kind of feed. 


Whether these animals consume straight 
grains or a commercially balanced ration 
will depend on the quality of feeds put out 
by the commercial feed industry and the 
sales effort put back of those feeds. 

2. For the most part, feeders will realize 
favorable returns on their feeding operations. 

3. With most of the post-war break in in- 
gredient prices already behind us, there is 
little likelihood of any serious inventory 
problems for feeders or feed dealers during 
1950. On the average there is a greater 
chance for some appreciation than for any 
bad decline in inventory values. 

4. Perhaps the most favorable factor over 
the long pull is that 1950 seems definitely 
to be a year when feed salesmen and feed 
dealers will again have to get out in the 
feed lot if they are going to sell their share 
of the total feed volume. This will be good 
for the entire feed industry over the long 
pull, because it will give the seller a chance 
to again become acquainted with the day- 
to-day problems of the feeder. 

NEW EGG CARTON 

A new promotional egg carton, designed 
to sell the general public on the health 
value of eggs and their widespread uses, is 
now being manufactured by the Sterling 
Paper Co., Philadelphia, Pa. Information on 
the rich vitamin, protein, and mineral con- 
tent of eggs and other data are printed on 
the cover of the 3 by 4 inch carton. The 
flap contains a coupon entitling users to 
obtain a 12 page booklet which gives many 
egg recipes and general instructions on the 
care and uses of eggs. 


TO CUT FEED COST DOWN 
WITH BLUE RIGBON 
CONDENSED 
BUTTERMILK 


G 


\TS5 JUST PLAIN HORSE SENSE 


GOES UP WHEN 
WERE FED BLUE 
RIBBON CONDENSED 


536 Livingston St. 


EGG PRODUCTION 


BUTTERMILK 


Cincinnati 14, Ohio 


FOR A LOAD OF PROFITS |! ALWAYS 
FEED MY PIGS AND POULTRY 
BLUE RIBBON CONDENSED 
BUTTERMILK. IT STRETCHES 

lo OUT THE FEED AND PUTS 
THOSE MONEY-MAKING 


CON DENSED 
BUTTERMILK 

WE GET MORE 
BENEFIT FROM 
THE GRAINS 
WE EAT / 


RIBBON CONDENSED 
BUTTERMILIA SAVES 
THE FARMER MONEY ! 


WRITE US FOR PRICES 


~~ PLANTS THROUGHOUT THE CENTRAL 
WEST STATES 
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: 
\WHEN WE’RE' 
FED BLUE 4 
RIGBON 
POUNDS ON IN 
GOTTA 
ye 
FORTIFIED \ Sa Y 4 
‘ 
BUTTERMILK 
THE MERCHANTS CREAMERY 
| 


WATERPROOF 


Laminated Textile 


The Strongest Shipping Bags Made 


Cut loss from “bad order” arrival .. 


get protection against punctures, 
tears and damage from rough hand- 
ling. Bemis Waterproof Bags are 
tough. And they stop moisture loss 
or absorption ... prevent contamina- 
tion and insect infestation ...can be 
made resistant to acid, grease and 


oil. Investigate. 
BEMIS BRO. BAG CO., Waterproof Dept. 


MAIL THIS COUPON NOW! 


BEMIS BRO. BAG CO., Waterproof Dept. 
110-O N. Fourth St., St. Louis 2, Mo. 


Send information about Bemis Water- 
proof Bags for 


(PRODUCT) 

Name 

Company. 

Street. 

City. Zone. State___ 
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Western Condensing Plans 
Kaf-Kit Publicity Drive 


A hard-hitting merchandising and sales 
promotion drive for Peebles’ “Kaf-Kit” 
aimed at the spring calf season has been 
announced by Roy Coolidge, Appleton, 
Wis., vice president in charge of sales of 
the Western Condensing Co. 


Advertisements in February issues of 
dealer and consumer publications will her- 
ald the new campaign. When the drive ends 
in April Peebles’ “*Kaf-Kit” will have cele- 
brated its first full year on the market. 

Features of the new drive include a special 
premium offer to both distributors and 
dealers and an unqualified money-back guar- 


Homer HUBBARD says: 


Mr. Dealer, you know 
and I know—this is 
the year to “concentrate 
on Concentrates”. . . the 
year to concentrate on 
HUBBARD’S Sunshine 
CONCENTRATES! 


There’s more livability, 
more grow-ability in 
every pound of every 
HUBBARD Sunshine 
CONCENTRATE... 
and there’s a specialized 
HUBBARD Sunshine 
CONCENTRATE for 
every farm feeding need. 
Remember, there’s more 
profit-ability in them for 
you, too! 


Let us give you the 
HUBBARD proved 
profit-making plan for 
the farmers in your area. 
Write us TODAY, Dept. 
FB-1, for complete 
details. 


Made 


HUBBARD 
MILLING CO. 


MANKATO, MINN. 


H N 
TheHUBBARD SUNSHINE Nay 


antee to consumers. Dealers and distribu- 
tors will be awarded points for each pound 
of Peebles’ “Kaf-Kit” sold, and will be able 
to select prizes from an attractive list of 
high-quality merchandise. Complete details 
are outlined to them in a direct-mail folder, 

According to A. R. Finch, advertising 
manager, the coordinated advertising ca-n- 
paign is designed to exert maximum in! v- 
ence on both dealers and consumers. In «d- 
dition to reading about the money-back 
guarantee in trade magazines, dealers wll 
receive point-of-sale posters, consumer |jt- 
erature, and the premium folder. 

“Consumer ads will not only feature tie 
guarantee, but also testimonials from we'l- 
known farmers who are enthusiastic uscrs 
of ‘Kaf-Kit’,” said Mr. Finch. “The new 
campaign also involves a complete merchan- 
dising package, including letters, covering 
the three-month period from Februe:y 
through April.” 


A. E. Thompson Co. Named 


Distributor for Baver Co. 


The A. E. Thompson Co., Minneapolis, 
Minn., has been appointed distributor of 
the Bauer Co. line of grinding and process 
ing equipment in Minnesota, Wisconsin, 
Iewa, North Dakota, and South Dakota the 
Bauer Brothers Co., Springfield, Ohio has 
announced. 

The A. E. Thompson firm has distributed 
feed milling equipment in the Northwest 
area for nearly 30 years. It will handle the 
Bauer high and low speed hammer mills, 
single and double disc attrition mills, crush- 
er feeders, and permanent magnets. Bauer 
parts service, plus installation and rebuild: 
ing work, will be handled from the firm’s 
warehouse in Minneapolis. 


Whitmoyer Poultry Clinic 
Held at Gainesville, Ga. 


A poultry disease and nutrition clinic, 
jointly sponsored by the Whitmoyer Laho- 
ratories, Inc., Mverstown, Pa., and the 
North Georgia Veterinary Supplies Co., 
was held in the Dixie Hunt hotel, Gaines: 
ville, Ga., Jan. 25-26. A total of 56 poultry 
men and others attended the school. 

Meetings were conducted by James R. 
Wiley, director of the Whitmoyer Dise.se 
laboratory, and M. B. Gardner, the firm’s 
nutritionist. The Gainesville sessions wre 
a streamlined version of the standard Whit 
moyer school. Important points in nutrition 
and poultry disease prevention were p-e 
sented in lectures and illustrated by dem: n- 
strations and motion pictures. 

SEED DRIVE FOR EUROPE 

The fifth annual “Seeds for Friendshi” 
drive has been started by the All-Amer ca 
Friendship League, 118 W. 57th st., Now 
York City, with a goal of 1,000,000 pack -ts 
of vegetable and flower seeds to be collected 
for spring planting in western Europe. The 
seeds will be shipped abroad weekly u: til 
March 15 to England, France, Italy, western 
Germany, and other ccuntries. 
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Raymond Parkhurst Joins 
Lindsey-Robinson Staff 


Dr. Raymond T. Parkhurst has joined the 
Fair-Acre staff of Lindsey-Robinson & Co., 
Roanoke, Va., as director of research and 
nutrition, the company has announced. R. 


DR. R. T. PARKHURST 


W. Dickson, farm service director, who 
formerly handled work of that nature, will 
devote his entire time to the firm’s farm 
service program, though remaining avail- 
able as a consultant on nutrition problems. 

Dr. Parkhurst took his B. S. degree at 
the University of Massachusetts, his Mas- 
ter's degree at the University of Idaho, and 
his Ph.D in physiology and nutrition at the 
University of Edinburgh, Scotland, U. K. 
He has held educational positions at Iowa 
State college, the University of Idaho, Har- 
per Adams college in England, and the 
University of Massachusetts. 

He was formerly director of agricultural 
research for the National Oil Products Co. 
and prior to accepting his present post he 
was director of research for Flory Milling 
Co., Bangor, Pa. Author of many scientific 
articles, he is at present chairman of the 
ingredients committee of the nutrition coun- 
cil of the American Feed Manufacturers as- 
sociation and past chairman of the Mas- 
sachusetts Feed Industry council and the 
New England Feedmen. 


@ BLENDED PRODUCTS, Inc., Repub- 
lic. Mo., is moving its administrative offices 
to Kansas City, Mo. 
NEW DUST COLLECTOR 

Production of a radically new dust filter 
with application to mass bag cleaning has 
been announced by the W. W. Sly Manu- 
facturing Co., Cleveland, Ohio. According 
to the firm, the filter eliminates shaking or 
flexing of bags, removes the characteristic 
dust layer, and maintains a constant suction 
on bags being processed. Called the dyna- 
clone, the device comes in several sizes. 
Co:nplete information can be obtained by 
writing to the W. W. Sly Manufacturing 
Co., 4700 Train ave., Cleveland 2, Ohio. 
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THE TRACE MINERALIZER 
That Likes to be Compared 


TRACE MINERAL 
SUPPLEMENT 


GUARANTEE 
DIRECTIONS 
NET WEIGHT 


When you trace mineralize with 


Here’s a DeLuxe trace mineral 
supplement. It’s made and recom- 
mended to satisfy the known re- 
quirements of various species for 
cobalt, iodine, zinc, iron, copper 
and manganese. It is precision-made, 
formulated to overcome incompati- 
bilities, uniform from batch to 


batch. 


Investigate this superior product. A 
combination of quality and economy 
is responsible for its constantly in- 
creasing sales. Write for booklet, 
“The Smallest Part of the Ration.” 


*Miricoe, you can use plain salt and 
ordinary limestone or oyster shell 
flour. It amply supplies all the iodine 
and manganese necessary while pro- 
viding the other trace elements. 

The cost of adding positive amounts 
of essential trace elements to feeds 
is insignificant when you use Miricoe. 


*Miricoe is coined from ““M” from man- 
ganese, “IR” from iron, ‘‘I” from iodine, 
“CO” from copper and cobalt and “E” 
from elements. 


HOLT PRODUCTS CO. 


Milwaukee |, Wisconsin 


DISTRIBUTED BY 


CLIFF C. DU BOIS & COMPANY 


Mason City, Iowa 


NAPPANEE MILLING COMPANY 


Nappanee, Indiana 


CLARENCE POUNTAIN 
Kalamazoo 26, Mich. 
STRATTON GRAIN COMANY 
Milwaukee 2, Wis. 


BRAND 


VITALITY MILLS 


A “New Customer” Builder for 1950 


PRE-STARTER 


- the feed to feed before the starter! 


Chick buying time is prime customer 
building time for alert feed dealers. 
Show poultry raisers how Vitality’s 
special Chick Pre-Starter encourages 
quick eating, assures balanced nutrition the critical first 7 days. 
Vitality Chick Starter and Vitality Growing Ration complete the 
famous Vitality 1-2-3 Plan. It’s a program that makes sense to 
poultry raisers, makes customers for you. Get free folder and 
dealer facts—Write today. 


BOARD OF TRADE 
CHICAGO 4, ILLINOIS 


Inc. 


= 
| 
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PRODUCTS 
for PROFIT. 


SERVING AMERICA’S FARMERS 
AND DAIRYMEN SINCE 1889 


Here’s a Fast Selling line of veter- 
inary medicines you need on your 
shelves. Sixty years of veterinary 
service to the nation’s farmers and 
dairymen has made Dr. David 
Roberts products well known... 
highly regarded . . . a source of 
handsome profit to the dealer who 
stocks them. Decide on becoming 
a dealer for Dr. David Roberts 
Veterinary Medicines today. We 
will send complete information 


upon request. 


You Can Offer Your Trade 
SPECIAL PRESCRIPTIONS 
FOR PRACTICALLY EVERY 
CURABLE ANIMAL AILMENT 


When you stock the Dr. David 
Roberts line farmers and dairy- 
men in your vicinity will make 
your place headquarters for veter- 
inary supplies. Dr. David Roberts 
offers a complete assortment of 
veterinary medicines . . . a special 
prescription for practically every 
curable animal ailment. A few of 
the most popular Dr. David Roberts 
products are listed below. For de- 
tailed information on the com- 
plete line write Dr. David Roberts, 
today. 


@ Herd Tonic @ Laxotone 

@ Calf Medicine @ Badger Balm 

@ Diolice @ Udder Balm 

@ Penicillin @ Freshening RX 
Write Today for Details 
on Attractive Dealer Offer, 


Address Dept. FB-10. 


DR.DAVID ROBERTS VETERINARY CO. Inc. 


WAUKESHA, WISCONSIN 


The annual sales, merchandising and ad- 
vertising clinic for members of the H. M. 
Shanzer Co. staff was held Jan. 9-21 at the 
company’s home offices in San Francisco, 
Calif. The meetings were conducted by H. 
M. Shanzer, president, and J. E. Metzger, 
vice president and sales manager. During 
the two-weeks session, sales representatives, 
staff engineers, and the firm’s advertising 
counsel heard detailed explanations of “Be- 
rico” manufacturing processes, Visitors were 
greatly interested in details of a new Shan- 
zer economy grain drier which will be placed 
on the market soon. 

Shown above are the officials who de- 
voted a large share of their time to the 
meeting. In the front row, left to right, 
are: Dale B. Schwartz, expediter; Jerry Har- 


per, research engineer; Elwood E. Cone, 
chief engineer; William Kiesel, jr., district 
manager; Julius Heisler, office manager; 
and Harry Rosenberg, general manager and 
treasurer. In the second row, same order, 
are: L. Joy Allen, district manager; J. E. 
Metzger, vice president; Allen Feder, re- 
search engineer; Harold M. Shanzer, pres- 
ident; Douglas Hansen, district manager; 
and Richard I. Rankin, district manager. 

@ TANNERS, INC., Cortez, Colo., has 
completed construction of a 200,000 bushel 
elevator. 

@ SIMPSON & CO., Colorado Springs, 
Colo., has installed a bulk molasses plant 
and mixer. 


NOW 
RIB MOUNTAIN Insoluble POULTRY GRIT 


MINNESOTA MINING & MFG. CO. 


Sold in All Popular Sizes 


CEREAL MILLS CO., weusou, wis. 


Sales Agents 


Produced by 


Write for Samples 


For Poultry & Turkeys 
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McCann Named Manager 
Of Joe Schafer & Sons 


Eugene V. McCann has been promoted 
from sales manager to general manager of 
Joe Schafer & Sons, Springfield, Ill., manu- 
facturers of Gainer feeds, it was announced 
by Carl Schafer of the firm at an all-day 
company sales meeting, held at the St. Nich- 
glas hotel, Springfield, on Jan. 21. Mr. Mc- 
Cann has been associated with the feed in- 
dustry since 1933, and was affiliated during 
most of that period with McMillen Feed 
Mills and the Central Soya Co. He joined 
the Schafer organization in 1946. 

Six salesmen who made outstanding rec- 
ords in 1949 were honored at the evening 
sessions with awards. The field men were: 
Ed Talucci, Kenny, Ill.; Carl Teague, Jack- 
sonville, Ill.; Leo Schumacher, Kirkwood, 
Mo.; Joe Elston, Ohlman, IIl.; John Collins, 
Ashmore, IIl.; and John Walters, Galesburg, 
Ill. 

Principal company objective announced 
for 1950 were: improved feeds and service 
for feeders and increased sales helps de- 
signed especially to aid Gainer dealers. 


New Soybean Feed Product 
Marketed by Staley Co. 


A new high protein concentrate feed in- 
gredient made from soybean, is now being 
manufactured by the A. E. Staley Manu- 
facturing Co., Decatur, Ill., the firm has an- 
nounced. Called Staley’s 50 per cent pro- 
tein “HI-PRO-CON,” the new concentrate 
is guaranteed to contain a minimum of 50 
per cent protein, 0.5 per cent minimum fat, 
26 per cent minimum NFE, 3 per cent maxi- 
mum fibre, and 7 per cent maximum ash. 

While the product does not contain APF 
it is rich in B vitamins and is an ideal mixing 
feed for those who want to get the most out 
of synthetic APF according to Herschel T. 
Morris, head of the Staley feed department. 
Each pound of the feed contains 1.5 milli- 
grams of riboflavin; 17.5 of niacin; 6 of 
pantothenic acid, and 1300 milligrams of 
choline, Mr. Morris said. 

@ ROBERT E. MCTYGUE, Overton, Neb., 
manager of the Lexington Mill & Elevator 
Co., was married to Miss Jean Saulsbury 
on Jan. 16. 

@ S. S. CASE, Mankato, Kan., has been 
appointed manager of the Mankato Hatch- 
ery, formerly the Jenkins Hatchery. 


NEW BURROWS BAG BOOSTER 


A new low priced bag booster is now be- 
ing marketed by the Burrows Equipment 
Co., 1316-J Sherman ave., Evanston, IIl. 
Its wooden frame is pierced for three height 
adjustments and other adjustment openings 
can be added by the purchaser. Adjustments 
can be made in less than half-a-minute ac- 
cording to the firm. The unit is mounted on 
roller-bearing casters for easy movement and 
comes complete with motor. Another mod- 
el, not adjustable, is also available. Com- 
plete specifications and prices can be ob- 
tained by writing to the firm. 


THE FEED BAG — February, 1950 


MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors Elevator Casings 
Malt Cleaners Elevator Legging 
Reels, Bins, Tanks Elevator Heads 
Feed Hoppers Elevator Boots 


Fire and Dust-Proof Elevators 
Conveyors and Fittings 


L. BURMEISTER CO. 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


STEADY BUSINESS 


Consumption of Pilot Brand Oys- 
ter Shell continues day in and day 
out every day of the year. It never 
stops, but increases steadily. 


Hens and turkeys, chicks and 
poults must have it, because cal- 
cium carbonate is as important to 
their life as water. Therefore, Pilot 
Brand Oyster Shell is an item as 
necessary to a feed store as salt 
or sugar is to a grocery store. 


OYSTER SHELL 


FOR POULTRY 


Progressive dealers in every part 
of the United States stock Pilot 
Brand as a matter of course. 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. St. Louis, Mo. 
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— Importance 
(Continued from page 17) 


“A clean, pleasant, attractive feed store 
pays off,” Mr. McDonald stated. 

Good will advertising is produced auto- 
matically by the firm's formula feed pro- 
ducts, appearance, and courteous service but 
the Globe Feed store also goes to trouble 
and expense to publicize itself through civic 
projects. 

“When we have a chance to co-operate 
with a civic group for the good of the com- 
munity, we take it,” said Mr. McDonald. 
“We like to help out in farm institute meet- 
ings, 4-H clubs, or anything else that is 
beneficial and progressive. We speak a good 
word for these projects whenever we have 
a chance whether we are able to participate 
or not.” 

Interviews with farmers, dairymen, and 
poultrymen for a dozen miles around Rock- 
ford revealed additional reasons why the 
Globe Feed Co. is popular. 

“I started buying there casually,” com- 
mented one farmer who specializes in hog 
raising. “Everything was friendly. The stuff 
I bought always lived up to expectations 
and the price was never out of reason. Our 
preference for trading with McDonald boils 
down to this: it’s a clean, well-stocked store, 
pleasant to visit, and one thing impresses 
the customer above everything else—the 
store carries just about everything a fellow 
needs on a farm of this type. You don’t have 
to hunt around all over town.” 

“T've been trading with McDonald for 
10 years,” recalled another with a high- 


production herd of dairy cattle. ‘Twice I 
let smooth salesmen start me on other feeds. 
Milk went down and costs went up. 

“From McDonald, on the other hand, I 
always get special service. He takes my corn 
and oats, mixes in millfeeds and his com- 
mercial mixed supplement, and profit and 
costs balance in my favor. Milk and butter- 
fat production goes up. So I make money. 
That’s why I’m a Globe store customer; the 
service helps me to make money.” 

“I've been buying from the Globe store 
for five years,” said a poultryman. “Why? 
Well, it’s the farm help extended to the 
customer that appeals to me. To begin with, 
I get the best mashes from them I've ever 
used. But even more than that I appreciate 
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“Well, don't just stand there—go get the 
salt and pepper!" 


their service program. Disease used to take 
most of my profits. Now, with Globe help, 
I take most of the profits. 


“Those people are willing to go out of 
their way to keep a little, poultryman out of 
trouble. Once or twice the help and advice 
of that store was worth a lot more than they 
ever realized.” 

Mr. McDonald is a progressive business- 
man but is rightly cautious about finance, 
especially in the matter of credit. Signs of 
the general national recession have appeared 
around Rockford. People have been laid off 
from work and in many cases the work week 
has been shortened. There is less money in 
circulation and the effects are felt in farm 
profits too. The future is unknown and the 
Rockford dealer doesn’t believe in taking 
chances. 

““Now, as ever before,” said Mr. 
Donald, “is the time to insist on a cash 
sales policy. In my opinion, it’s the best 
policy and any feed dealer who lets accounts 
run to 60 or 90 days is flirting with disaster.” 


Mr. McDonald has little reason to worry. 
The slow painful uphill road he had to 
travel when he opened his store in the near 
depression year of 1934 has proved to be a 
sound, training course in business caution. 
His present neat store with its complete line 
of stock, personal mixing service, farm to 
farm poultry service, and his reputation for 
brand integrity have secured him a sound 
position in Rockford. Despite changed con- 
ditions in this country, the example of Bruce 
McDonald proves that a man with sound 
business ideas can still make a success of 
the feed business. 


Every Feed Ingredient You Want 

Conveniently Located for Truck 

Pickup—We Protect Legitimate 

Feed Dealers 
GOOD STOCKS AT ALL TIMES 

CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, Laboratory Protection For 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, YOUR FORMULA NEEDS 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- Rigid laboratory control over all FRUEN 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL grain products assures you of uniformity 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, and consistently high quality in your for- 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS panes IN 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, ; 
PULP, MOLASSES AND 77 OTHER COMMODITIES. tent... 
FEED SUPPLIES, INC. FRUEN MILLING CO. 

W. Comeren Ave. MINNEAPOLIS 5, MINNESOTA 
NORTH MILWAUKEE, WIS. 
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R.A. Browning Heads New | 


Clyde Milling Corp. 
Robert A. Browning, sr., formerly of 
Park & Pollard, Buffalo, N. Y., has been 


elected president of the Clyde Milling 
Corp., Clyde, N. Y., the firm has announced. 


R. A. Browning Sr. F. T. Kniffin 


Cly’e Milling, a new corporation, recently 
purchased the feed manufacturing plant at 
Clyde formerly operated by the Clyde- 
Renco Milling Corp. The firm plans to begin 
production of a complete line of formula 
feeds by Feb. 15. 

Mr. Browning is a graduate of Cornell 
university, Ithaca, N. Y., and was head of 


R. A. Browning Jr. R. E. Coller 


the department of animal husbandry at the 
state school of agriculture, Alfred and 
Cobleskill, N. Y. for four years. For the 
past 27 years, he has been associated with 
Park & Pollard, in charge of research, feed 
formulation, and advertising. He was ap- 
pointed to and helped to organize the nutri- 
tion council of the American Feed Manu- 
facturers association in 1941. 

F, Tyler Kniffin, formerly in charge of 
sales promotion for P&P, has been appointed 
first vice president and sales manager of 
the new corporation. Robert A. Browning, 
jt, formerly an engineer with the Western 
Electric Co., is vice president in charge of 
production. Ray Coller of Ray E. Coller 
advertising agency, Buffalo, N. Y., has been 
named secretary-treasurer. 


RELEASE BS&B FILM 


“BS&B Products and Service to Amer- 
ican Industry,” is the title of a new 16 
millimeter, color-sound film produced by 
Black, Sivalls & Bryson, Inc., 720 Delaware, 
Kansas City 6, Mo. Running approximately 
30 minutes, the film features the company’s 
products at work in the ore fields with scenic 
shots of the South and Southwest. Interested 
parties may book the film without cost by 
writing to the company. 
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Pay Way Feeds! 


MIXERS! 


Save on feed costs with 


RYDE'S 
MELKCENTRATE 


32% protein dried milk alternate 


Units of Ribo- 
flavin exceed that 
of dried milk. Con- 
tains specially pro- 
cessed healthy ani- 
mal blood meal. 
Over 50% of pro- 
tein in product is 
of animal origin. 


Ask the Man 
who sells 


Pay Way-- 
Ask him about the re- 
sults his customers get 
from Pay Way Feeds... 
ask him about the in- 
creased good will and 
confidence resulting 
from the use of Pay Way 
Feeds... ask him about 
the interest, cooperation 
and assistance Pay Way 
extends every dealer— 
then ask us about selling 


Melkcentrate replaces Dried 
Milk products at big savings 
in cost! 


@ Will Not Cake Or 
Harden 


@ Replaces Dried Milks | 
Pound For Pound | 


PAY WAY FEED MILLS, Inc. 


5425 W. Roosevelt Rd., Chicago 50, Ill. 


RYDE & COMPANY | 


Selected Quality ¢ Rich in Carbohydrates 


MOLASSES 


TANK CARS e TANK TRUCKS e DRUMS 


NATIONAL MOLASSES CoO. 


EXECUTIVE OFFICES: ORELAND, PA. - OGONTZ 8337 
SHIPMENTS FROM GULF AND ATLANTIC SEABOARD 


Dp T = — 
Wwe a Rich || 
| MelEcentrate | 
\ 
x 
| 
iced 
Mase r Straube, | Pres... 
KANSAS CITY, MO. | 
3 
PLANTATION 


GERBER'S TOASTED BREAD CRUMBS 


(Process Patented) 


NOT MERELY DRIED BUT TOASTED 


T. M. Reg. Pat. Off. 


Where You Get The Most For Your Money 
Analysis As Follows (Check These) 


Notice the Low Moisture Content 
Write for Samples & Prices 


CHAS. A. GERBER CO. BARTLETT, ILLINOIS 


"The House Where Quality Rules" 


MORE FOR YOUR MONEY 


MIXED CARS AT CAR PRICES 
PULVERIZED OATS OR BARLEY 
CRIMPED OATS OR BARLEY 
ROLLED OATS OR BARLEY 
FEEDING OATMEAL 
CUSTOM PELLETING-CUBING 


FLAMBEAU MILLING CO. 


Teletype 14 Tel. LD 44 


ows 


PHILLIPS, WISCONSIN 


GREUTKER 


INCORPORATED 


Chamber of Commerce Building 
Buffalo 2, New York 


Specializing in 


FEED INGREDIENTS 
for the Mixing Trade 


OFFICE PHONES 
MOhawk 7766-7-8 
Teletype BU 209 


CALL 
Frank Greutker MOhawk 6055 
Jack Bowlin MOhawk 6032 
Chris Greutker MOhawk 2177 
Burt Newell MOhawk 7766 


Ask Speculative Curbs on 
Trading in Eggs, Soybeans 


Specific limits on speculation by large 
traders in eggs, soybeans, wool tops, and cot- 
tonseed oil was recommended in the 1949 
annual report of the Commodity Exchange 
Authority, which was released on Dec. 28 
by the United States department of agri- 
culture. 

J. M. Mehl, CEA administrator, pointed 
to the speculative limits applied to grains 
and cotton and stated that there is urgent 
need for similar limits on speculative trading 
in eggs, soybeans, wool tops, and cottonseed 
oil. He claimed that large speculative hold- 
ings in egg futures have contributed to re- 
curring difficulties in the Chicago egg fu- 
tures market and that speculative activities 
in soybeans at times exceeds that in wheat 
and corn. 

In his report, Mr. Mehl also summarized 
the results of the CEA investigation of the 
break in grain prices last February. In his 
opinion, speculative trading on _ small 
amounts of margin money, as now permitted 
under the rules of most exchanges, consti- 
tutes a standing threat to the stability and 
price structure of the futures market. In the 
Chicago Board of Trade price drops, the 
major factor was the heavy liquidation of 
small speculators’ accounts he said. 


The summary of the report pictured rela- 
tively large futures markets for most com- 
modities. Some decline in wheat and cotton 
futures trading activity from the post-war 
peaks of 1947-48 was noted but open con- 
tracts and hedging commitments in those 
and most other commodities did not change 
greatly. 


GET DARI-DRI ACCOUNT 


Midwest Dried Milk Co., Dundee, Ill, 
has appointed DeMunn & McGuiness, Inc., 
Chicago, Ill., to handle advertising for its 
Dari-Dri-Solids line of milk food products 
for poultry and livestock. Intensive promo: 
tion on behalf of dealers is planned. The 
Midwest Co. operates plants in Pittsfield, Ill., 
and Bolivar, Mo. 
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FEED Broxté 


"Coming, Mr. Sneed—Just as soon as ! 
finish this word!" 
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Stonemo Self Feeder 


A new unique shelf package for its pro- 
duct has been introduced by the Stone 
Mountain Grit Co., Lithonia, Ga. Called 
the Stonemo Hopper-Pak, the new container 
is a self feeder. Simple slitting and opening 
of trays make the grit available to birds from 
both sides of the package. The firm expects 
that the new package will be of benefit to 
dealers who will no longer be forced to 
weigh loose grit for the small flock owner. 


L.B. Nelson Heads Cargill’s 
New Los Angeles Branch 


Lowell B. Nelson has been appointed by 
Cargill, Inc., Minneapolis, Minn., to man- 
age the new Los Angeles, Calif., branch 
office of the firm which has been opened at 
611 I. W. Hellman bldg., 124 W. Fourth st. 


The announcement of Mr. Nelson's ap- 
pointment was made by E. E. Kelm, vice 
president in charge of the firm’s grain divi- 
sion. Expansion of Cargill’s grain business 
in the southern area of the west coast has 
prompted the company to open the Los 
Angeles office, he said. 

Mr. Nelson, who joined Cargill after dis- 
charge from the armed forces, following 
World War II, has been associated with 
Cargill's Kansas City, Mo., office since June, 
1947. He is a graduate of the University of 
Minnesota and a veteran of four years ser- 
vice in the army. 


@ FARMERS EXCHANGE, Nicollet, 
Minn., celebrated the opening of its new 
feed plant recently with a daylong grand 
opening. 


@ DICK RICHARDS, Portland, Ore., has 
been appointed manager of the North Pa- 
cific Growers, Inc., succeeding A. E. Sutton 
who died on Dec. 9. 


RICHARDSON BELT FEEDER 
Richardson Scale Co., Clifton, N. J., has 


announced introduction of a new compact, 
totally enclosed, and yet fully accessible belt 
feeder for installation in tight places. The 
frm claims that the unit has a wide range 
of applications as a feeder or take-away 
conveyor. It features variable speed drive, 
cantilever pulleys for endless belting, re- 
movable skirt plates, and streamlined ap- 
pearance. Further information can be ob- 
tained by writing to the company. 
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Since 1856 
EAGLE ROLLER MILL CO. 


Manufacturers of 


DANIEL WEBSTER and GOLD COIN 
Wheat and rye flours, Cereals, Corn Goods 
and a complete Line of 


EAGLE and GOLD COIN 


Poultry and Livestock Feeds 
New Ulm, Minn. 


COME TO HEADQUARTERS FOR 


COTTONSEED MEAL SOYBEAN MEAL 
PEANUT MEAL 
CAKE and PELLETS - - - COTTONSEED HULLS 


Domestic and Export 


THE BRODE CORPORATION 


Phone: 38-2544 
Teletype ME 260 Memphis, Tenn. 
On request, we will mail you our frequent market bulletins 


Phone: LD 271 


Tried @ 
Tested @ 
Proved @ 


THE ORIGINAL 


TEHR- GREEZE 


FABRIC CEMENT 


Makes Patching and Repair 
Work Easy On Any Material It 


Can Penetrate 
S WHITE—Repairs all types of 
cloth, canvas and leather 
goods. A tough versatile ad- 
hesive with thousands of uses 


Of course there isn’t. And Ultra-Life 
in home, re- 


Laboratories, through their years of 


S experience, have n of invaluable 
‘arm. turers, boosting them along the road to 
pow bigger and better profits, longer-lasting 
Sold by prosperity. 
ia = g Particular problems of feed manufac- 
O bid turers are given personalized attention 
Everywhere at Ultra-Life. Free advertising aid, 


service helps, attention to a f manu- 


t 
Immediate when you start manufacturing Ultze- 
Delivery Lifed Feeds. 

~ Why not write us today? 
Write for 
Trade Prices 


VAL-A COMPANY 


i100 W. Root Street 


Chicago 9, Illinois 


ny 
q 
0105 


BEMIS VETERAN RETIRES 


L. P. Littell has retired from the Salt Lake 
City, Utah, sales office of Bemis Bros. Bag 
Co., St. Louis, Mo., after more than 40 years 


of service, the company has announced. Mr. 
Littell’s retirement took effect Jan. 1. Since 
he joined the firm in 1909, Mr. Littell has 
headed Bemis sales offices in Salt Lake 
City and Denver, Colo. 


Brokers of... 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. 


CHICAGO, ILL. 


TANKAGE 
2 
Badger By 
Win, 


BIG CHIEF 
Meat Scraps and Tankage 


50% BIG CHIEF MEAT SCRAPS 
60% BIG CHIEF TANKAGE 


BADGER BY-PRODUCTS COMPANY, INC. 


511 E. Menomonee St. 
Milwaukee 2, Wis. 


DAly 8-8448 


Get a Cross-Section of the Best Prices Through 
Milwaukee's Only Feed Broker 


RODE FEED SERVICE 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


MAIN 1513 


MINNEAPOLIS 15 
MINNESOTA 


SPECIAL TRUNK LINE 


McCABE BROS. COMPANY 


KEN MILLER 


DURING TRADING HOURS 


, MAIN 6212 


374 GRAIN 
EXCHANGE 


yr FOR ALL FEED INGREDIENTS & OILS * 
— PACKING HOUSE & RENDERING BY-PRODUCTS 
"The Northwest’s Most Complete Brokerage Service” 


E. A. (Woody) Woodard C.O (Chet) Severson Ivan Scanlon 
Howard Wilson 


<Weo @ d Bb Direct Wi 


Phone ~~ 518 Corn Exch 


ire Service 


Lincoin 8858 L ... WRITE. Teletype-MP470 


To All Major Markets 


Memphis Exchange Elects 


Ralph Farmer President 
Ralph W. Farmer, Royal Feed & Mill 


ing Co., Memphis, Tenn., was elected pres. 
ident of the Memphis Merchants Exchange 
at the group’s annual election last month. 
He succeeds J. Stewart Buxton, E. E. Bux. 
ton & Co. 

Ed Jappe, Marianna Sales Co., was elected 
vice president and A. A. Williams, execu 
tive vice president. New directors are Fred 
Lovitt, C. P. Reid, Lee Canterbury, Dixon 
Jordan, Grider Wiggs, H. L. McGeorge, 
D. J. Guillory, and C. G. Robinson. 

Walter C. Berger, president of the Amer- 
ican Feed Manufacturers association, Chi- 
cago, Ill., was the featured speaker at the 
exchange’s annual election luncheon. Mr. 
Berger stated that the proposed Brannan 
plan would cost 10 to 12 billion dollars an- 
nually if adopted and predicted that some 
day, the nation will have to figure out a 
plan whereby premium payments for sur 
plus production can be eliminated from 
government expenses. He told his audience 
that the increased productive efficiency of 
manufactured feeds will go a long way in 
helping the farmer to make a profit under 
the pressure of declining prices. 


Hoffman Joins Unity Feeds 
As Director of Research 


Dr. Edmund Hoffman has joined Unity 
Feeds, Inc., Boston, Mass., as director of the 
company’s research and nutrition program, 
it has been announced by H. L. Atwell, 
president of the firm. Dr. Hoffman took 
various science degrees at Cornell univer: 
sity, Rutgers, and the University of Mary- 
land. A poultry specialist, he is co-author of 
the standard text, ‘Successful Broiler Grow- 
ing.” Until recently, he was associate pro- 
fessor of poultry husbandry at the Univer 
sity of Georgia. 

@ P. G. ABOTT, 41, Decatur, Ga., dog 
food specialist for the Quaker Oats Co., 
died recently in Memphis, Tenn. 


THE FEED SAG 


"Yes, Stupid, you can help—run get me @ 
needle and thread!” 
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Rex DeVore Wins Sargent 
Million Dollar Hog Race 


Rex DeVore of Humeston, Iowa, has 
peen named the winner of the $1,000 first 
prize in the “Million Dollar Hog Race,” a 


contest for midwestern hog raisers sponsored 
by Sargent & Co., Des Moines, Iowa. Mr. 
Humeston is shown, above left, as he re- 
ceived his first prize check from Bert Sar- 
gent of the Sargent firm. 

Mr. DeVore’s prize winning pigs were 
farrowed on April 11 of last year and en- 
tered in the “race” on May 5, weighing an 
average of 18 pounds each. Nourished on a 
ration of corn, oats and Sargent mineral 
meal, the hogs were marketed on Sept. 29 
at an average weight of 229 pounds. The 
average gain of the lot, from the day of 
entry to market time, was 209 pounds. 

For the contest as a whole, average daily 
gains were from 1.12 to 1.42 pounds. Aver- 
age total cost of grains ranged from $7.06 to 
$8 per 100 pounds. The amount of feed re- 
quired to obtain each 100 pounds of pork 
ranged from 305 to 351 pounds. All figures 
quoted cover the period from birth to mar- 
keting. All hogs entered were fed Sargent 
mineral meal to supplement their ration and 
complete feeding records on all entries were 
kept. 

Other prizes were awarded to runners-up 
in various midwestern states. The contest 
judges this year were Dr. Damon Catron, 
Iowa State college; Dr. J. L. Krider, Uni- 
versity of Illinois; and Dr. L. E. Hanson, 
University of Nebraska. 


@ HARLEY BERKEY, Oxford, Ohio, has 
been appointed manager of the Oxford 
Milling Co. 


NEW LINK-BELT OUTLET 


A new factory branch store and ware- 
house has been opened by the Link-Belt Co., 
Chicago, Ill., at 2630 Holmes st., Kansas 
City, Mo. The new addition is a two-story 
building with 13,200 square feet of floor 
area. Stocks of Link-Belt conveying and 
power transmission machinery parts, chains, 
sprockets, bearings, speed reducers, eleva- 
tor buckets and other items will be carried. 
Arthur J. Olsen is district manager for the 
firm in the Kansas City area. 
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op FEEDING IS NO ACCIDENT -iIT's 


OCCIDENT 


FEEDS For LIVESTOCK and POULTR 


RUSSELL-MILLER MILLING CO. + MINNEAPOLIS - 


EAST ST. LOUIS, ILL. + DES MOINES 


 SUPERTRATE 


contains A.P.F. plus. Use 
SUPERTRATE...Lower your 
cost. Increase your quality. 
Increased profits with SUPER- 
TRATE with A.P.F. plus. 


Remember, SUPERTRATE 
contains highest concen- 
trated sources of B Complex 
. . Butyl Ferments . . . Fish 
Liver & Glandular Meal... 
Whey Solubles. 


PERSONALIZED FEED IMPROVEMENT. SERVICE 


THE BANKERS SECURITY BLOG. 


JUNIPER AND WALNUT STREETS 
PHILADELPHIA 7, PENNSYLVANIA 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 


MILLING CO. 


LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS, MO. 


©1107 


= 
| 
| 
Repealing 
CLINTON INDUSTRIES, INC. | VAN CAMP LABORATORIES : 
ATTIN COMPANY, INE. a 
CHAMBER OF COMMERCE BUILDING e@ BUFFALO 2, NEW YORK = 
 (ELEPMONE:. 


CONSULTANTS 


TO THE 
FEED INDUSTRY 


C. W. Sievert and Associates 


Room 1336, 221 No. La Salle St. 
Chicago |, Ill. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


THE 
STANDARD 
OF THE 
INDUSTRY 


BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


= _ The scientifically built 
“Nu-Hy” grain bucket has won ao 
enviable reputation among grain 
elevator operators. It has sav 
our elevator many vital man hours, cut costs, 
leg. Write for our and has increased capacities where- 
76 ever installed. 


Screw Conveyor Corporation 


719 Hoffman St. rarenont Hammond, tnd. 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


(onkeys 


Poultry, 
Dairy Cows, Built on research. Field tested. 


Cattleand Better than ever and priced 
Hogs right. Write for prices. 


G. E. CONKEY CO. 


6761 BROADWAY, CLEVELAND 5, OHIO 
Mills: Cleveland, O.; Toledo, O.; Nebraska City, Nebr. 


Feeds With 


“THE SPARK PLUG of the RATION" 
MAKES GOOD FEED BETTER 


For All Livestock, Chickens, Turkeys 
Live yeast enzymes and vitamins are an 
important aid to digestion, better health 
and growth. Specially prepared for dry 
mix feeding. Doubly important during late 
fall, winter and spring months when live- 
stock and poultry are more confined and 
do not have access to fresh green forage. 


WRITE FOR FULL INFORMATION 


DIAMOND V MILLS, Inc. 
CEDAR RAPIDS, IOWA 


LABORATORY 
SERVICES 


Vitamin Assays: including assays for 
Animal Protein Factor Activity as 
well as Vitamin D, by the A.O.A.C. 
Chick Method. 


Mineral Determinations 
Commercial Feed and Fertilizer 
Analyses 
WISCONSIN ALUMNI 
RESEARCH FOUNDATION 
P.O. Box 2059 Madison 1, Wisconsin 


MARDEN’S 


Genuine 
COD LIVER OIL 
With Vitamins A and D added 


POTENCIES TO FIT YOUR 
REQUIREMENTS 


MARDEN-WILD CORP. 
500 Columbia St. Somerville 43, Mass. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 


Rolled Oats 


Line of 


Des Moines Oat Products Co. 
Des Moines, 


SWIFTIDE Blended Fish Oil 
Brewer's Dried Grains 


Linseed Meal © Malt Sprouts 
Ss Mill Feeds 

CORN OIL MEAL 

CORN GLUTEN MEAL@ 

CORN GLUTEN FEED 

SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


in Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Go. 


Produce Exchange @ New York City 


FOR 
GRAIN 
AND 
INGREDIENTS 


CONTACT. 


SARGENT & CO. 


GRAIN & JOBBING DEPT. 


DES MOINES, IA. 
Phone 6-3193 
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RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
—latest style machine—used short time. Write 
K-D-15, c/o The Feed Bag, Milwaukee 3, Wis. 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 Ibs. 
per hr. A-1 condition, guarantee. Write LE-21, 

cjo The Feed Bag, Milwaukee 3, Wis. 


~ New and Used “Jay Bee’ Hammer mills, 
Batch Mixers, Molasses Mixers, Magnets, Elec- 
tric Motors, and Mill supplies. J. B. Sedberry 
Co., 1031 No. Humphrey Ave., Oak Park, IIl. 


HELP WANTED 


SALESMAN—Add nationally advertised mite 
killer and wood preservative to your line. Sell to 
feed stores, hatcheries, lumber yards, farm and 
poultry supply dealers. Liberal commission, Ex- 
clusive territory. Write CARBOLINEUM 
wooD PRESERVING COMPANY, Milwau- 
kee 3, Wisconsin. 


POSITIONS WANTED 


HAVE YOU THOUGHT ABOUT RETIR- 
ING? Am interested in taking an active part in 
a feed business with an option to buy after a 
limited time. Am 32 years old, married, 3 chil- 
dren, farm-reared, trained in animal feeding 
(University of Wisconsin), veteran, 5 years ex- 
perience with ingredient manufacturer. Write 
Box FB-9, The Feed Bag, Milwaukee 3, Wis. 


MISCELLANEOUS 


looting Year "Round — All Popular Breeds 
*** U.S. Approved—Pullorum Controlled, Re- 
liable Source For Nutritional Research Labora- 
Hatchery, 860 West Jackson St., 
orris, 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


@ C. H. SMITH, Morrowville, Kan., has 
been named resident agent of the recently 
organized Preston Grain & Feed Co. 


i: SUPPORT YOUR 1950 FUND CAMPAIGN 


Government Egg Support 
Criticized by Survey 


A survey conducted among egg-produc- 
ing and handling firms by the Institute of 
American Poultry Industries shows that 80 
per cent of those interviewed believe that 
the government’s 1948-1949 egg support 
program at 90 per cent of parity had an 
unfavorable effect on their quality egg- 
marketing programs, the institute announced. 

Producers complained that the 90 per 
cent support price had reduced premiums 
for top quality and decreased the number 
of producers willing to participate in quality 
programs offered by graded outlets. The 
firms interviewed were located in the sup- 
port buying areas and buy eggs from 118,- 
723 producers. 

Commenting on the results of the survey, 
Cliff D. Carpenter, president of the insti- 
tute, said: 

“We hope that the information obtained 
from this survey will help Congress steer 
clear of unsound price support legislation 
for poultry and eggs.” 

The survey results have been forwarded 
to the Senate and House agricultural com- 
mittees to support petitions of producer 
groups for lower, more flexible price sup- 
port levels for poultry and eggs. 


@ FLOYD ROWE, Burwell, Neb., has pur- 
chased the Burwell Grain & Feed from 
Willard Taylor. 


DAVIS ROLLER 
Crimps, cracks, crumbles. 

answer to record demand oe 
crimped grains, crumbled 


poultry feeds. 


DAVIS CORN CUTTERS 


and Graders. Famous for everlasting 
service at a ptofit. 2,000 to 10,000 
Ibs. hourly. 


THE SHUCK MASTER 
Tops among grain cleaners. 
The absolute answer to shucky, 
machine-picked corn. 


DAVIS BATCH MIXERS 
Heaviest and finest money can buy. 
Over 3,500 in use. Fast, accurate; 
vertical or horizontal, all sizes. 


SINCE 1894 
DAVIS-BUILT machines have been real profit-makers 
in every installation! Write today for complete in- 
formation on any milling equipment you need. Our 
line is complete, our prices are rock-bottom! 


H. C. DAVIS SONS’ 


MILL MACHINERY CO. 
DEPT. FBG, BONNER SPRINGS, KANSAS 


BUY YOUR 


Where You Buy Your 


FARMERS 
MINERAL 


all 
LIVESTOCK 

and 
POULTRY 


JOBBERS OF FEED INGREDIENTS 


Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., INC. 


46-48 MARKET ST. 
JAMESTOWN, N. Y. 


THE FEED BAG — February, 1950 


PAST SERVICE 


1104 Board of Trade Bldg. Chicago 4, Illinois weve 9-7730 
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FEED INGREDIENT 
BROKERS 


Min. 65 BPL 


Locust 4-3688 


FISHMEAL 


Imported & Domestic 


WIRE — WRITE — TELEPHONE -— for quotations 
WOODWARD AND DICKERSON, INC. 


Girard Trust Building 
Philadelphia 2, Pa. 


Teletype PH 109 


\ 


THE ANIMAL PROTEIN 


DIGESTER 


MEAT AND BONE SCRAPS 
THE MINERAL Safety FACTORS 
[707)8- P.L. SPECIAL PREPARED 
STEAM BONE MEAL 


Cale 


ous —Trace Minerals | 


eee 
agree that natural in- 
gredients from animal sources are 
jessentials in the best feed rations. 
Continuing scientific discoveries only 
poe to emphasize that fundamental 
act. 


\ \ 


WILSON & 


Oklchome City * Albert Lee Omehe 


Order a Mixed Car of 


Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


4. TENNANT & Hoyt Co. 


LAKE CITY, MINN. 


Livestock make 
more Profits for You 


Contains Cobalt, Iron, 
Copper, Manganese, 
lodine. Needed for 
Health and Thrift. . 
to prevent Trace 
Mineral Deficiencies 


MORTON SALT COMPANY 


Chicage * Kenses City * Los Angeles CHICAGO & ILL. 
Denver * Coder Repids Dethen 
e110 e 


INSPECTION OF COMMERCIAL 
FERTILIZERS AND AGRICULTURAL 
LIME PRODUCTS 

Bulletin No. 142, Massachusetts Agricultural 
Experiment Station, Amherst, Mass. 


* * * 


ANNUAL REPORT FOR FISCAL YEAR 1949 
Bulletin No. 453, Massachusetts Agricultural 
Experiment Station, Amherst, Mass. 


* * * 


LIST OF AVAILABLE HILGARDIA 
December, 1949, California Agricultural Ex- 
periment Station, Berkely, Calif. 


* ~ * 


VAUGHAN'S GREEN LIST FOR 1950 
Vaughan's Seed Co., Chicago, Ill. & New 
York City. 
* * 
MEMBERSHIP DIRECTORY FOR 1950 
California Hay, Grain & Feed Dealers As- 
sociation, Sacramento, Calif. 
* * * 


CONSERVATION OF CALCIUM AND 
MAGNESIUM 

Bulletin No. 212, Tennessee Agricultural Ex- 
periment Station, Knoxville, Tenn. 


Bisbee Linseed to Operate 
From Chicago Heights, Ill. 


Bisbee Linseed Co. has announced that 
effective immediately all manufacturing and 
sales activities of the firm will be directed 
from its Chicago Heights, Ill., office. For- 
merly, the firm conducted its main business 
and manufacturing operations at Philadel- 
phia, Pa. 

W. L. Lafean, jr., has been elected vice 
president of the firm, in charge of all activi- 
ties at the new location. Theodore Jacobson 
has been appointed sales manager. 

Mr. Lafean was formerly associated with 
Day & Zimmerman, Inc., but has served 
Bisbee Linseed for a number of years as a 
consultant. Mr. Jacobson, a graduate of the 
University of Illinois, has been affiliated 
with the Bisbee firm for some time. He 
was formerly connected with the American 
Linseed Co. and Spencer Kellogg &@ Sons. 
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"Oh, stop hinting Prunella—you know |'l! 
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Brumfield, Haight Join 
Whitmoyer Laboratories 


Whitmoyer Laboratories, Myerstown, Pa., 
has announced the appointment of two new 
sales and service representatives. 

Lewis Brumfield, author of a book on 


Lewis Brumfield David Haight 
capon marketing, has been named south- 
eastern representative for the firm. He is a 
graduate of Mississippi A & M college and 
did postgraduate work at North Carolina 
state and Cornell university. He was a vo- 
cational agriculture instructor for five years 
and has had other experience as county 
agent and in poultry marketing, feed sales, 
and farm service. 

David E. Haight has been appointed Illi- 
nois representative and will also be respon- 
sible for some territories in adjoining states. 
He has a farm background which includes 
considerable experience in nutrition as well 
as poultry and livestock disease problems. 


32 Turkey Show Awards 
Go to Vitality Feeders 


Michigan turkey growers who followed 
the prime turkey feeding program of Vitality 
Mills, Inc., Chicago, Ill., dominated the an- 
nual Michigan turkey festival, Alma, Mich., 
in December. They won 33 awards which 
included first and second live Toms and 
New York dressed grand champion Tom, 
reserve champion Tom, grand champion 
hen and reserve champion hen. 

B. J. and J. B. Roth, Vassar, Mich., op- 
erators of Vassar Turkeys, Inc., raised the 
grand champion Tom. Mr. and Mrs. Don 
C. Hoyt, Jeddo, Mich., entered the grand 
champion hen. Of other Vitality feeders, 
Mr. and Mrs. Len Anspaugh, Yale, Mich., 
won four prizes and Zeeland hatchery, 
Zeeland, Mich., received 14 awards. 


@ ARTHUR SENESNAC, Fowler, Ind., 


opened a feed business on Jan. 1. 


NEW BARLEY BOOK 

A new book explaining the basic geo- 
graphic patterns of barley-growing in the 
United States, “American Barley Produc- 
tion,” by John C. Weaver, Ph.D., Univer- 
sity of Minnesota, has just been published 
by the Burgess Publishing Co., S. Sixth st., 
Minneapolis 15, Minn. The 117 page book 
also defines and interprets the ecology, eco- 
nomic, and social factors which have con- 
tributed to the present distributional scene. 
Prof. Weaver's book can be purchased di- 
tect from the publisher at a cost of $3. 
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CAMEL 


WHEAT MIXED FEED 


for 
“All in 


Poultry-Dairy Cows-Pigs one bag” 


EXCELSIOR MILLING COMPANY 
Minneapolis ° Minnesota 


FOR 


QUALITY 
FEED 
DEALERS 


5OLBS.NET 


AYO'S! 


NEW-IMPROVED 


Shippers of 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 
PURE REEF 


OYSTERSH 


| MAYO SHELL 


HOUSTON, TEXAS 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS bd 
CHAMBER OF COMMERCE Distributors of: 


BUFFALO, N. Y. Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg’s Hominy Feed 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


CANE FEEDING 


MOLASSES Hercules Dried Whey 
Agents for Wheat * an exclusively produc 
Pacific Molasses Co.,Ltd. High in flavin, milk albumen, 
an ore 
Buffalo New Orleans Calf Manna 


Stonemo Granite Grit 
WRITE US FOR FURTHER INFORMATION 


ellle 


| 
& 
| 
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Amburgo Co 
American Dry Milk Institute 
Arcady Farms Willing 
Ark Valley Alfalfa Mills Inc... 

Armour & Co. . 


Badger By-Products Co. 
Bemis Bros. Bag Co. 


Blatchford Calf Meal Co 2 
Brode Corp 105 
111 

California Pellet Mill Co 40-41 


Central Mills, Inc. es 30 


Cereal Grading Co 108 
Cereal Mills Co. 100 
Chase Bag Co. 46 
Commercial Solvents Corp. 69 
G. E. Conkey Co 108 

C. Davis Sons’ Faas Machinery Co............. 109 
Peder Devold Oil 113 
Des Moines Oat 108 
Deutsch & Sickert Co 108 
Diamond V Mills 108 
Douglas Chemical Co. 114 
E. F. Drew & Co. 23 
Dreyer Commission Co. 112 
Duplex Mill & Mfg. Co. Pa 
Eagle Roller Mill Co. 105 
Rudy Eschenheimer Co. 7 
Excelsior Milling Co. lil 


Farmers Friend Mineral Co. .....-.....------------------ 109 


Feed Supplies Inc. 102 
Flambeau Milling Co. 104 
Forster Mfg. Co. 89 


Franke Grain Co. 12 


Fredman Bag Co. 114 
Fruen Milling Co. 102 
Chas. A. Gerber Co. 104 
General Biochemicals, Inc. 112 
Gorton Pew Fisheries Co. 33 
Greutker, Inc. 104 
Halibut Liver Oil Producers ........-...-.-..-...----.-- 50 
Hallet & Carey Co. 113 
Hiawatha Grain Co. 106 
Holt Products Co. 99 
Honeggers’ & Co. 112 
Hubbard Milling Co. 98 
T. E. Ibberson Co. 26 
Jacobson Machine Works ..........------------------------ 91 
Kasco Mills Inc. 78 
Max Katz Bag Co. 112 
Milling Co. 10 

encer Kellogg & Sons Inc 8 
ae Midas Flour Mills 116 
LaBudde Feed & Grain Co. ............-----.-.--.------ 94 
Lattin Co., Inc. 107 
Maney Bros. Mill & Elevator Co....................- 92 
Marden-Wild Corp. 108 
C. J. Martenis Grain Co. 108 
Mayo Shell Corp. 111 
Mayville White Lime Works ........-..-............- 94 
McCabe Bros. Co. 106 
McMillen Feed Mills 77 
97 
Merck & Co. 58-59 
Milwaukee Feed & Grain Co 92 
Minnesota Linseed Oil Co...........................-..- 11 
Moore Dry Dock Go. 64 
Morton Salt Co. 110 
Murphy Products Co. 115 


Herman Nagel Co. 
National Alfalfa Dehydrating & Milling Co 
National Distillers Products Corp. -............... 
National Food Co. 87 
Molasses Co. 
J. Neahr & Co. 
New England By-Products Co................--..----- 33 


Nopco Chemical Co. 45 
North East Feed Mill Co. -........................ 112 
Northrup, King & Co 90 
Oyster Shell Products Corp 101 
Pacific Processing Co. 57 
Pay Way Mills 103 
ig 4 Mills, Inc. 61 
W. C. Pratt Co. 16 
Pratt Food Co. 71 
Premier Peat Moss Corp. 81 
Publicker Industries Inc. 4 
Quaker Oats Co. 6 
e1ize 


Dr. David Roberts Veterinary Co.  .............. 100 
Rode Feed Service 106 
Russell-Miller Milling Co. 107 
Ryde & Co. 103 


@ L. J. KIRKWOOD, Lewis, Kan., has suc. 
ceeded Shelby Gamble as manager of the 
Preston, Kan., Co-op Grain & Mercantile 
Co.'s elevator. 


Dr. Salsbury’s Laboratories 5 
Sargent & Co. 39-108 
Savage, Inc. 63 
Schenley Distillers, ae. 13 
|FEEDSTUFFS 
eedburo quip t Co 
HM. Shanzer Co. DREYER COMMISSION 
anzer Co 
Shellbuilder Co. 12 O. 
W. Sievert & Associates ......--.-2-.-c.ccececeee-- 108 (At it since ‘92) 
Silmo Chemical Corp. 20 414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
W. J. Small Co. 24 Board of Trade Bldg. eet City,’ Mo. 
St. Regis Paper Co. 66 
Stratton Grain Co. 86 
Stone Mountain Grit Co. 65 
Strong-Scott Mfg. Co. 79 
Sunset Feed & Grain Co. 111 
Superior Packing Co. 112 
Tabor Grain & Feed Co 113 
Tennant & Hoyt Co 110 
COVERS 
Ultra Life Laboratories 105 
TWINES INDIANAPOLIS, IND. 
Union Bar Com. 28 
Union Service Co. 108 
Union Special Machine Co. 114 
United Feed Products Co. 106 ee g re d i en Ss 
Vib Co. 112 
i- 
it s, Inc 7 
Vy Lactos Laboratories, Inc 54 North East Feed Mill Company 
Waterloo Mills Co, 60 Minneapolis 13 Minnesota 
Wenger Mixer Co, 94 P 
Werthan Bag Co. 93 
Western Condensing Co. 42 
ite Laboratories, Inc. ii 
< NOWI-Buy SUPERIOR S-PURE 
er Fee 
KI. Willis Corp. 1 13 i| and Scraps 
son oO. igester Tankage 
Wisconsin Alumni Research Foundation._..... 108 
Woodbach, Inc. 106 Bone Meal—Blood Meal 
Woodward & Dickerson 80-110 


Cargill, Inc. to Build New 
Elevator at Wilson, N. C. 


A lease for an elevator to be constructed 
soon at Wilson, N. C., by Wilson county, 
has been signed by Cargill, Inc., Minnea- 
polis, Minn., the firm has announced. Con- 
struction will start immediately and the ele- 
vator is expected to be completed by July 1. 

According to Cargill, the new unit will 
have a storage capacity of 500,000 bushels 
and will be fully equipped with driers and 
corn shellers as well as cleaning machinery. 
Rail and truck transportation will be avail- 
able. Wilson is located in east central North 
Carolina and is in a position to serve a wide 
area of corn, oats, and soybean production. 


@ MOSLEY FEED & SUPPLY, Salem, 
Ill., has been opened for business recently. 


@ ROSSER PRODUCE CO., Farmington, 
Mo., has purchased the mill building and 
elevators of the Giessing Flour Mills. 

@ ORA FUDGE, Searsboro, Iowa, has 
purchased the Lynnville Farmers elevator, 
Lynnville, Iowa. 

HOLD OPEN HOUSE 
An open house was held by the Portland 

Seed Co., Portland, Ore., recently to cele- 
brate completion of its new headquarters 
there. The new plant is a three story brick 
and concrete structure and was formerly 
occupied by the Globe Feed Mills, Norman 
Oliphant is manager of the office. 


Superior Packing Co. 
St. Paul, Minn. 


rplcAROTENE 
GBI — Crystals for Research 


® 
— Spectrophotometric Assays 
GENERAL BIOCHEMICALS, INC. 
51 Laboratory Park Chagrin Falls, Ohio 


Fortified With Amazing New 


ANI-PRO:: 


A powerful new vitamin 
concentrate with APE 


Many Dealer Franchises Open 


HONEGGERS’ & CO. 
Fairbury & Forest, Ill. —— Mansfield, Ohie 


MARION, IND. 


DRY VITAMIN 
D 


SOYBEAN MEAL... MILLFEEDS 


LINSEED MEAL 


A. L. Stanchfield, Incorporated 
Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 
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Vernon Reece Everett Taylor 


Pictured above are the new divisional sales 
representatives of the Arcady Farms Milling 
Co., Chicago, Ill., whose appointments were 
recently announced by the company. Everett 
R. Tavlor, working in the Buckeye division 
under Manager W. L. Mollett will cover 
southeastern Ohio and the adjoining section 
of West Virginia. Vernon K. Reece will 
operate in the valley of Virginia, as a mem- 
ber of the South Atlantic division which is 
headed by O. A. Boyst. 


Eriez Appoints Roosevelt 
To Sales Manager’s Post 


Eriez Manufacturing Co., Erie, Pa., has 
announced that R. A. Roosevelt, advertis- 
ing manager, has been promoted to the posi- 
tion of sales manager. In his new position, 
Mr. Roosevelt will direct sales and advertis- 
ing for the firm. He replaces George R. 
Wellmon who has resigned. 

Before he joined the Eriez firm, Mr. 
Roosevelt was assistant supervisor of pub- 
licity for the General Electric Co. at its 
Erie works. He is a member of the Na- 
tional Industrial Advertisers association, the 
Direct Mail Advertising association, and is 
a director of the Sales & Advertising Club 
of Erie. 


Bagpak Opens New Branch 
Sales Office at Denver 


The International Paper Co. Bagpak divi- 
son has announced the opening of a branch 
sales office at Denver, Colo., with Russell 
A. Gair as district manager. 

The Bagpak division which manufactures 
multi-wall Kraft paper shipping sacks, now 
has 16 district sales offices. The others are 
located at : Atlanta, Ga.; Baltimore, Md.; 
Baxter Springs, Kans.; Boston, Mass.; Cam- 
den, Ark.; Chicago, Ill.; Cleveland, Ohio; 
Los Angeles, Calif.; Nazareth, Pa.; New 
Orleans, La.; Philadelphia, Pa.; Pittsburgh, 
Pa.; St. Louis, Mo.; San Francisco, Calif.: 
and Wooster, Ohio. 

@ TROY BRISON, Henryetta, Okla., has 
opened the Broadway Exchange, a feed and 
seed store. 

MILT REICHARD, Rochell, Ill, has 


purchased the Reliable Feed Co. from John 
Ewald. 
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SPECIALIZING IN 
COUNTRY RUN 


GRAINS..... 
CORN...... 
SOYBEANS... 
OATS.......1 
WHEAT...... 


GRAIN AND FEED cal 


WRITE, WIRE 
OR PHONE 
(2151-2161) 


SPECIALIZING 


MILL FEEDS 
SOYBEAN MEAL 
LINSEED MEAL 
HOMINY FEED 
BREWER’S GRAIN 


TABOR GRAIN & FEED CO., SULLIVAN, ILL. 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY Co. 


Grain Exchange Building 
Minneapolis 15, Minnesota 


Members: 


American Feed Manutacturers Association 
The Grain and Feed Dealers National Association 


POULTRY 
HEALTH 


ANNOUNCEMENT 
The new and more accurate USP meth- 
od of testing Vitamin A products re- } 
sults in a lower numerical potency with- 
out changing the feed value. The differ- | 
ence is about 25%. The Vitamin A | 


potency guarantee on all our oils is re- |. 
duced accordingly from February Ist on. : 


Vitamine @® Brand Oils 


(Cod Liver Oil with added Vitamins A&D) |} 
1500A 


/400D, 1500A/800D, 
2250A/400D, 3000A/400D 
Devold 
Vitamin A & D Feeding Oils 
750A/100D, 750A/400D, 1500A/400D 
Devold Dry 

(2000 A.O.A.C. “D” 
units per gram) 
| | Write for further 
details and prices. P 
147-P Varick St. | # 
New York 13, N.Y. | 


PEDER DEVOLD OIL COMPANY 


DIVISION OF CHAS. L. HUISKING & CO., INC. 


“THE ocean's per™ 


THE FACT 
STILL REMAINS 


that 
SUPERIOR 
“ae. 
ELEVATOR CUPS 
are 
STRONGER 
will 
LONGER 
have 
GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 


MADE 


LAST 


WRITE TO: 
K. |. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


Repr esent Ar cady Co. 
— 
GRAIN FEED 
2 
e113 


@ No matter what your bag closing needs may be, you get more efficiency when you 
use Union Special equipment. Each Union Special is engineered to do a specific bag 
closing job on a high production basis. You also get longer, more dependable 
operation, because each machine is built to. stand up under the special operating 
conditions of the job for which it is designed. 


Take advantage of the complete Union Special line and be sure of getting the right 
machine for every bag closing job! Ask for a copy of new Bulletin No. 200. 
UNION SPECIAL MACHINE CO., 448 N. Franklin St., Chicago 10, IIL. 


IBAG CLOSING MACHINES 


BURLAP AND COTTON 
VACUUM CLEANED FOR 
ECONOMY .. . PRINTED INSECT 


with 


FOR INDIVIDUALITY. REGISTERED 


AG Mill Spray kills all forms of insects 


found around flour or food, including 
both hard and soft shell species. Not a 
fumigating gas, but a highly penetrating 
a spray designed for insect control in stor- 
age bins, warehouses, machinery or any 


place else where insects hide. 

SAFE around Foods .. . You can spray 
AG directly on flour or other foods. It 
is non-poisonous, and leaves no odor, 
taste or stain. Does not contain DDT. 
Get AG Mill Spray for sure control of 
insects in your plant. See your Douglas 
salesman—or write direct. 


1324-M-1 West 12th St. Kansas City, Missouri 
BRANCH WAREHOUSES: INDIANAPOLIS, INDIANA; SPOKANE, WASHINGTON; 
MINNEAPOLIS, MINNESOTA; PORTLAND, OREGON 


24 pages of valuable informa- 
tion on how to protect grain 
from insects, heat and mois: 
ture damage, musty and 
ground odors, rats and mice. 
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For 40 years our mill sold various kinds of 
feeds. It just went steadily along, not losing 
money, but not making much either. And then 
we started handling Murphy's “Heart of the 
Ration’ Concentrates. That was only 8 years 
ago, but in that time we have tripled our 
business! Furthermore, our customers have 
been more steady with Murphy’s than on any 
feed we have handled in the entire 48 years 


mation today! 


Says SCOTT MAYBERRY of Manning, lowa 


We have learned that by selling farmers the 
kind of feed they need we make better satisfied 
customers who pay their bills promptly. We 
urge, whenever possible, that our customers 
bring in their own grain to our mill and let us 
make their feeds at a much lower cash outlay 
to them. This service keeps competition out and 
gives us a good profit with a low investment. 
Murphy's Concentrates have always given our 
customers outstanding results. 


You cut down on your stock of “high-risk’’ ingredients, 
by supplying “‘all-in-one-bag’’ Murphy's Concentrates. 


__ Yeu build good will and keep your customers better 
~~ satisfied by supplying top-quality feeds at lower prices. 


> You keep your customers coming back by saving them 
~ high handling and freight charges on grain. 


You make a profit on Murphy’s “Heart of the Ration” 
Concentrates to customers who buy only concentrates. 


You make a “manufacturer's profit’’ from the feeds you 
grind and mix with Murphy's Concentrates. 


Learn how you may build a better, more profitable feed business by 
using Murphy's exclusive Mixing Permit in your community. Hundreds 
of other dealers are doing it, and you can too. Write for full infor- 
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THE BAG 


= a “proved in action”’ sales builder! Every bag 
of King Midas Chick Starter Mash or Mashettes you stock 


will contain an original Wm. Rogers quality teaspoon in the lovely 
Marigold pattern. Women really go for it! It’s the same 

high quality silverware for which trademarks are packed in enriched 
King Midas Flour. And your customer gets the teaspoon as 

a gift with every bag of King Midas Chick Starter Mash or Mashettes 
she buys from you. The offer will be backed with heavy 


radio and direct mail advertising. Stock up to meet the demand! 


AN ORIGINAL 


IN EVERY SACK OF Mii 
CHICK STARTER Mash orMashettes 
ALL MASHETTES STARTER 


& ‘ei 
FEED MILLS 
MINNEAPOLIS <> MINNESOTA 
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